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No Six Included in 1941 Ford Line 


Sparks 


Coyle, the Manufacturer 
Seven Years’ Work 
1,075,568 in ’40 
‘We, the Press’ ‘Works’ 
ENTE 


By 
Chris Sinsabaugh 












finds out | 


THE CONDUCTOR, 
produced 


that Marvin Coyle, 


left, 
right, P 
1,075,568 Chevrolet cars and trucks in 
the model year of 1940. 


ARVIN COYLE is a dual per- 
sonality in a business way. 
He’s a vice-president and director 
of General Motors, and at the 
same time president and general | 
manager of Chevrolet, which is the 
most important unit in the GM 
family. The latter is his big job, 
which he has held down so success- | 
fully for the past seven years. 
Did you ever stop to think this| 
makes Coyle a manufacturer, 4a} 
man who primarily is responsible | 
for the production of Chevrolet 
cars and trucks, following which 
he has to see to it that his goods 
are properly placed on the market 
and merchandised through three 
wholesale “customers?” Bill Holler 
is one of Coyle’s “customers,” the | 
biggest one, for Holler is respon- | 
sible for domestic sales. General 
Motors of Canada is another, 
handling the line in the vast do- | 
main across the river to the south | 
of the motor capital of the United 
States, while General Motors Ex- | 
port, the third, distributes the 
Chevrolet output outside of the 
American continent. 
- 


OF COURSE, Coyle sits in the 
corner office of the division in| 
Detroit and keeps a watchful eye 
on the operations of his three 








“customers.” On the organization | 
chart of the Chevrolet division his 
(See SPARKS, Page 23, Col. 1) 
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|the riding quality of the cars has 


| T. F. MacManus, 


Forecast by Company 


Ford, Mercury, Lincoln Offer New Body Types, 
Longer Wheclbases, Improved Riding 
DEARBORN. — Ford, Mercury and Lincoln models for 
1941 were unveiled to the press here Wednesday afternoon 
and, while complete details of the new lines were not an- 
nounced, there is no six-cylinder car in the 1941 offerings at 
the present time, which Dame Rumor had been predicting. 
President Edsel Ford altel Wham Wekaaun 
casts sales of 1,000,000 units ° 
for 1941, up 20 percent over | Plymouth Pr Onl 
1940 operations. nl 
Complete details of the ee | For 41 Show y 
models will be announced on Sept. ° 
20, while Ford and Mercury will | Slight Increase 
be formally announced Sept. 27. | DETROIT.—Bigger values for 
_ rhe Ford, Mercury and Lincoln | the motorist’s dollar in new 1941 
line for 1941 ‘ ee ae models just introduced will be 
broader than be "Ei a ‘Cast €S/ marked in the popular price field, 
a luxurious new Lincoln te 0M | according to new price schedules 
group of two cars, an eight-pas-| announced Saturday by Plymouth. 
senger sedan and an eight-passen-| New prices given are for Detroit 
i a — | delivery, = eee tax included. 
© two new »| Deluxe model prices are same as 
the Deluxe and the Super Deluxe, | before—in the face of rising ma- 
areal the | re er ce ae terial costs—except one increase of 
in design since the V- i 
introduced nearly nine years ago. > 
The wheelbase has been length-|}| 1941 Plymouth Prices 
Delivered prices in Detroit for 


ened and, as a result of this and 
other engineering advancements, 


the 1941 Plymouth lines, compared 
with 1940, follow: 


on 


been improved, it is said. 

There will be six body types in 
the Super Deluxe line, including a 
new sedan coupe. The Deluxe line 
comprises four popular types. 

Bodies are entirely new in de- 
sign. They also are longer, much 
wider and seat width has been 
increased as much as seven inches. | 
As a result of this, the running 
boards have virtually disappeared. 

Visibility has been considerably | 
increased, total glass area being} 
nearly four square feet more in 
the sedans. The big rear window is 
of one-piece glass, curved to con- 
form with the body lines. 

The 1941 Mercury group consists 


of six body types, including two 
(See FORD, Page 2, Col. 3) 


Coupe 
2-dr. Sedan 
4-dr. Sedan 
*Includes for equipment 
now standard on 1941 models. 


pass. Coupe, $805; 2-dr. 


p Sedan, 
$810; 4-dr. Sedan, $840. 


only, which raises average price of 
the Plymouth Deluxe line one-half 
of one percent. 


Lowest price models for 1941 be- 
gin at $685 for the coupe, delivered 
in Detroit, compared with $669.50 
for last year’s “Roadking” model, 
similarly equipped. This year, 6- 
| inch tires, metal rear spring covers 
and oil-bath air cleaner, which 
last year cost $20.50 extra on the 
1940 Roadking, now are standard 
on the 1941 Plymouth at no extra 

(See PLYMOUTH, Page 12, Col. 1) 





Pioneer in Adv.., 


Dies Suddenly 


DETROIT. — Theodore F. Mac-| 
Manus died Thursday morning at 





his summer home at Sudbury, | The Top Ten 
Ont., +. — : PASSENGER CARS 
monia. e ha 
been ill only a| First Ten in Registrations as 


Reported in AN Today: 





few days. The 
funeral is sched-| | 1940 1939 
uled to take place | | Pos. Make Pos. 
today in St. 1—547,221 Chevrolet 393,760— 1 
Hugo of the Hills 2—358,626 Ford 308,632— 2 
on the MacManus 38—287,121 Plymouth 235,515— 3 
estate at his 4—173,768 Buick 126,764— 5 
Bloomfield Hills 5—143,422 Pontiac 96,007— 6 
(Mich.) home. 6—135,542 Dodge 129,372— 4 
| A pioneer in the 7—123,668 Oldsmobile 86,807— 7 
T.F.MacManus automobile adver- 8— 64,711 Chrysler 44,598— 9 
tising field, Mr. 9— 63,659 Studebaker 45,144— 8 
MacManus’ wise counsel had 10— 53,769 Mercury 39,9145—10 


charted a course for more car, 


4 Total All Makes 
manufacturers than any other in 


2,178,547 1,681,384 
ao . os ? ’ y 
_ — oe oe For complete standings of all 
(lee Mactdante te makes see Page 19, this issue. 
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Sale of 1,000,000 Units lentes A... 


$11 on the 4-door sedan model | 








A GLIMPSE of the 1941 Ford Super 
Deluxe, one of the two new Ford lines 
shown to the press last week. Wheel- 
base has been lengthened, bodies are 
new in design and are longer, wider, 
and more luxurious. 


MERCURY EIGHT for 1941 is longer, 
easier riding, and more beautiful, it 
is said. Acceleration is faster, and the 
new bodies provide improved vision and 
greater headroom. 
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1947 MODEL SALES EXCEED HOPES 


(Early Indications 


Prompt Makers 
To Boost Output 


Many 1941 Improvements, 
Small Price Rise Aid 
Reception in Field 


By Pete Wemhoff 
Managing Editor 


DETROIT. — While dealer 
sampling of 1941 models is 
just getting under way in 
most instances, there are 
myriad indications that the 
new cars are receiving better-than- 
expected reception in the field, both 
from dealers and retail buyers. 

First-line indication of public 
reaction came last week in early 
sales reports from three makes 
which have been announced long 
enough to obtain a general trend— 
Hudson, Studebaker and Buick. 
All three, cheered by unusually 
heavy advance orders for 1941 
models, already have set September 
production schedules 20-40 percent 
above the comparable 1939 period. 

Dealer and buyer enthusiasm 
over the industry’s latest offerings 
is predicated on these points: 

First, makers have gone sled- 


length in turning out greatly- 
improved cars, mechanically and 
appearance-wise. 


Secondly, 1941 prices have been 
hiked only moderately—2% to 5 
percent on the average thus far— 
despite higher taxes, labor and 
material costs. 


Additionally, introduction of the 
new cars was preceded by the in- 
dustry’s best cleanup period in 
history, sales of 1940 models during 
June, July and August—prompted 
by a threat of higher prices and 
taxation—hitting near-record pro- 
portions and cleaning dealer 
shelves without necessity of “fire 
sales,” etc. 


Used car sales likewise have 
been going “great guns,” although 
hampered in recent weeks by the 
debt moratorium clause in the 
Army draft bill. 


Wheeler-Lea 
Bill Is Awaiting 
Roosevelt Okav 


o 
WASHINGTON. — Congressional 
action on the Wheeler-Lea omni- 
bus transportation bill, which has 
been in the legislative mill for 
many months, was completed last 
week. By a vote of 59 to 15 the 
Senate approved the conferees’ re- 
port on the measure and sent it 
to the White House where, it was 
forecast, President Roosevelt’s sig- 
nature would be forthcoming. 


After the original hearings, mo- 
tor carrier interests decided the 
bill, famous S. 2009, first designed 
to help the railroads out of finan- 
cial difficulties, did not seriously 
affect them one way or the other. 
Finally the measure was notable 
principally for bringing inland and 
coastal water carriers under the 
jurisdiction of the Interstate Com- 
merce Commission, and revising 


LINCOLN GROUP of cars for 1941| RFC financial aid to railroads. 


includes the Lincoln Custom, the Lin- | 
Lincoln- | 


coln Continental, and the 


Final congressional attack on the 


|Zephyr. Here is the Lincoln-Zephyr, | Dill was made by Senator Bennett 
|which has more than 60 improvements | Clark, of Missouri, who declared 


and refinements this year. 


(See OMNIBUS, Page 14, Col. 3) 
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No Immediate T 
Tool Shops at Half Capacity; 


Labor a Questionable Factor 


By Pete Wemhoff 
Managing Editor | 

DETROIT. — How much, and in| 
what way, will the national defense 
program affect production of cars 
and trucks? 

That question has been plaguing 
the automotive industry for several 
months with no definite answer as 
yet forthcoming. However, the fol- 
lowing views are worthy of con- 
sideration: 

1 To date the nation’s tool shops 
are working only half-capacity, 

with the national defense drive 

already several months old. 

2 Industrial leaders expect that, 
even with defense work speed- 

ing along at a much faster clip 

from now on, it will take until 


Studebaker Notes 
Heavy 41 Orders, 


Boosts Production 


SOUTH BEND.— Paul G. Hoff- 
man, president of Studebaker, Fri- 
day announced that the corporation 
has received more than _ 20,000 
orders for its 1941 models and that 
September production of passenger 
cars will be 43 percent higher than 
last year. Several hundred addi- 
tional plant employes were hired 
by the corporation to obtain the 
needed increase in production. 

The company’s monthly report 
of sales showed the effect of the 
shutdown in August for model 
changeover. Factory sales for that 
month of 3,670 compared with 6,952 
in August, 1939, when the newly- 
introduced Champion was materi- 
ally offsetting effects of last year’s 
changeover period. For the first 
eight months of 1940, factory sales 
of 67,031 compared with 66,544 in 
the corresponding period last year. 

Domestic retail deliveries’ in 
August totaled 6,184 against 8,598 
in August, 1939. For the first eight 
months of 1940 retail deliveries in 
the U. S. of 69,193 units contrasted 
with 54,507 delivered by dealers in 
the corresponding period of 1939. 


Cadillac Pushes 
41 Car Output; 
Employment Up 


DETROIT.—Cadillac has entered 
the production of 1941 models with 
its highest employment in more 
than three years, Nicholas Drey- 
stadt, general manager, announced 
Saturday. 

“Employment figures are indi- 
cative of the far-reaching impor- 
tance of a new program we will 
soon reveal to the public,” Drey- 
stadt said. “Further, as evidence 
of our expanded operations, the 
total hourly working force is now 
approximately 75 percent ahead of 
the similar dates in 1939 and 1937 
and considerably more than that 
in excess of the 1938 record.” 

Assembly of the 1941 models, de- 
signed to incorporate the most 


revolutionary single-year changes 
in the life of the company, is now 
well under way, according to Drey- | 
stadt, and by Oct. 1 volume will | 
be far above the accumulative new 
car output on the similar date a 
year ago. 


| 
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early spring before tool shops are 
operating at capacity. 
Automotive experts conserva- 
tively expect 1941-model car 
and truck sales will 
percent gain over 1940; they see 
no peril to normal output, unless 
the United States is actually drawn 
into the European conflict. 
4 Several automotive plants are 
currently idle; others are only 
partly being used; still others are 
being built to care for defense 
orders (Chrysler’s new tank arsenal 
and Ford’s new plane-motor plant, 
treated elsewhere in this issue). 
National Defense Advisory 
Commission only last week an- 
nounced that “there is no disposi- 
tion to interfere with normal opera- 
tions of the automotive industry.” 

On a long-range forecast, it’s 
anybody’s guess but, for the next 
six months at least, there ap- 
pears nothing in sight to interfere 
seriously with normal automobile 
production. A questionable factor 
currently is labor, which has flared 
up several times during the past 
two weeks in General Motors divi- 
sions, but fortunately, so far has 
not caused any prolonged stoppage 
of work. 

With tool shops unlikely to be 
operating at capacity before early 
spring, there will be little, if any, 
interference to car output from 
this end for several months. 


Buick Deliveries 


In Aug. Top °39 
By 55.7 Percent 


FLINT.—New car sales by Buick 
during the last 10 days of August 
showed an increase of 107.5 percent 
over the same period in 1939, ac- 
cording to W. F. Hufstader, vice- 
president and general sales man- 
ager. Sales for the period were 
4,994, bringing the total for the 
month to 14,776. This represents an 
increase of 55.7 percent over Aug- 
ust, 1939. 

Used car stocks were decreased 
when Buick dealers processed 16,- 
172 units during the last 10 days 
of August, an increase of 6,359 
units or 49.6 percent. Used car sales 
for the month showed an increase 
of 44.6 percent, with 43,295 units 
sold in August, 1940, compared with 
29,943 in the same month last year. 

Used car stocks on hand at the 
end of August were equal to only 
a 25.2-day turnover, with a total 
of 35,153 units in the field. 


Uniformity Is Mapped 


For Interstate Pacts 
CHARLESTON, W. Va.—(UTPS) 
—Chairman John Preston, of West 
Virginia public service commission, 
returning to Charleston from a 21- 
state conference, said, “We made a 
fine start toward uniform reciproc- 
ity agreements affecting truckers 
engaged in interstate commerce.” 
Representatives of utility com- 
missions and highway departments 
of Eastern and Midwestern states 
attended the conference at Put-in- 
Bay, O., sponsored by the Ohio 
state public service commission. 


81 New Dealers 


SOUTH BEND.—Appointment of 81 
new Studebaker dealers during August 
is announced by Geo. D. Keller, vice- 
president in charge of sales for Stude- 
baker. 








GENERAL MOTORS officials joined 


Chevrolet executives in saluting the 


division’s field organization for a million-car 1940-model year, and predicted 
even greater sales gains in 1941 at the annual sales convention banquet last 


Monday evening, 
speakers table, were C. 
for General Motors; . S 
vice-president and direetor; W. E. 


C. E. Wilson, GM’s acting president; M. 


Alfred R. Sloan jr., 
Holler, 


highlight of the two-day conference. Left to right, at the 
F. Kettering, yuoe-preaigens and director of research 
> 


oard chairman; C. S. Mott, GM 
reneral sales manager, Chevrolet; 


E. Coyle, general manager, Chevrolet. 





show a 10, 





Four Fords Attend '41 Press Preview .. . 






FORDS—ALL FORDS. Two grandsons of Henry Ford attended the Ford . view 
Thursday with their grandfather and father. Left to tight, Monsen F ~ lenes’ Weed Ieeuaee af tinh 
Ford, president, and Henry Ford II, who early this yea? was electe 
the business debut of the two grandsons, who have gone on the 


of the ladder this week. 


Ford 


(Continued from Page 1) 

which are entirely new, a coupe 
and a station wagon. Wheelbase 
has been lengthened, and chassis 
improvements, including new bal- 
anced front and rear _ springs, 
softer shock absorber settings and 
bigger tires, contribute to a much 
better ride, it is said. A change in 
transmission gear ratios is said to 
give the car an even greater de- 
gree of acceleration. 


The instrument panel is com- 
pletely re-designed. Greatly 
increased visibility and substan- 
tially greater headroom have also 
been provided. The convertible 
model, as in all the 1941 lines, 
features an electrically-operated top 
which can be raised or lowered 
o_o the engine is running or 
not. 


The Lincoln group, now consid- 
erably broadened, includes the 
brand new Lincoln Custom, the 
Lincoln Continental and the Lin- 
coln-Zephyr. 

The Lincoln Custom eight-pas- 
senger sedan and limousine are 
luxurious new entries in the fine 
ear field. They are mounted on 
138-inch wheelbase chassis, and 
both have unusually wide auxiliary 
seats. The new cars boast advanced 
features, including new hydraulic 
lifts which raise and lower the 
windows at the touch of a button. 
This feature also operates the 
dividing glass in the limousine. In 
addition a hydraulic adjustment 
for the front seat is provided. 

The Lincoln Continental was in- 
troduced last year as a cabriolet. 
This year it has been made a 
separate line and two body types 
are offered, a cabriolet and a 
coupe. 

Four body types are offered in 
the 1941 Lincoln-Zephyr line, a 
sedan, coupe, six-passenger club 
coupe and a convertible coupe, 
with electrically-operated top. 

More than 60 improvements and 
refinements have been incorporated 
in the new car. Custom interiors, 
in four color schemes for uphol- 
stery and trim, also are being made 
available on special order. A fea- 
ture of the Lincoln line are new 
push-button door latches and a new 
turn direction indicator system. 


In addition to the passenger cars 
the company is bringing out a 
complete line of trucks and com- 
mercial cars. There are 42 body 
and chassis types on six wheel- 
bases, ranging from the 112-inch 
commercial car to the 194-inch 
school bus. A new four-cylinder 
engine is available in all commer- 
cial cars, three-quarter, and one- 
ton trucks. 

For the press preview, a sail 
in a fleet of cruisers from down- 
town Detroit down the Detroit 
River and up the Rouge River 
to the Rouge plant, and a rail 
tour of the Rouge plant atop flat 
cars hauled by an electric loco- 
motive, occupied the morning. 

As the fleet of cruisers chugged 
slowly into the Rouge slip, where 
millions of tons of raw materials 


annually are discharged from huge! to build and equip the plant and | 


lake freighters, vessels in the har- 
bor set up a din of welcoming 
whistles. 


hreat Seen to Normal Car Outpu 


—— 


in DearWorn 


ord; Henry Ford, founder of the company; Edsel] 
d a director of Ford Motor Co. 


This photo marks 


company’s payroll, ‘‘rookies’’ who start at the bottom 





NEWSMEN were transported from Detroit to the Ford preview via private 
yachts on the Detroit River. Here a group disembarks from one of the craft 


at Ford’s River Rouge plant. 





AFTER LEAVING the yachts, the press was taken on a tour of the Ford 
plant via special railroad cars, piloted by an electric locomotive. 








Ford to Build Plane Plant; 


Chrysler Starts Tank Arsenal 


DETROIT.—The automotive in- 
dustry swung into high gear last 
week on National Defense work, as 
Chrysler Corp. broke ground for 
its huge Army tank arsenal and 
Ford announced plans for a new 
$11,000,000 plane-motor plant. 

Edsel Ford, president of Ford 
Motor Co., announced at a press 
preview Wednesday that work had 
already started on the plant, in 
which the company will fill an 
$80,000,000 plane-motor order from 
the Army. The plant, employing 
10,000 men, will be in full produc- 
tion in a year, Ford said. 

The Chrysler plant, costing $20,- 
000,000, will consist principally of a 
large one-story monitor type fac- 
tory building, with more than 


700,000 square feet of floor space, | 


a two-story office building, boiler 
plant and a tank-testing track. 

Albert Kahn, architect for the 

| plant, expects that all the building 


construction in connection with it | 


will be let within the next 10 days. 
Together with all the equipment 
and other necessary facilities, the 
| plant is expected to be ready for 
| production in about a year. 
Chrysler Corp. has undertaken 


transfer title to the government, 


which in turn will reimburse the | 
corporation for all costs thereon. | 


The corporation will lease the 
plant during the period of the con- 
tract for one dollar a year, oper- 
ate and maintain it, and _ build 
tanks at a fixed price per tank in 
accordance with Army design. 

Attending the Chrysler ground- 
breaking ceremonies were: Lieut. 
Col. H. W. Rehm, representing the 
U. S. war department; Major R 
Z. Crane, U. S. Army executive of- 
ficer of the Detroit ordnance dis- 
trict; K. T. Keller, Chrysler Corp. 
president; Herman L. Weckler, 
vice-president and general man- 
| ager; Fred M. Zeder, vice-chair- 
|man of the board; chief engineer 
|E. J. Hunt, who will operate the 
| plant, and H. S. Wells, chief plant 
| engineer. 


Urge Arms Speed 


WASHINGTON.—In a further 
move to make this nation self- 
sufficient in production of war 
materials, the war department 
has sent “speed up” letters to 
General Motors, asking immedi- 
|| ate tooling of three machine 
\| gun plants, to be located in 
buildings now owned by that 
company at the Saginaw Gear 
Works, A. C. Sparkplug Co. and 
Frigidaire Co. 
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Dealers’ or salesmen’s comments, 
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Dealers’ Net Profits Hold Stead 


Dealers tell me 


By John 0. Munn 


questions or requests may be 
Munn in care of Automotive News, Detroit, 


and the writer’s name will be kept in confidence if requested. 





FTER announcing this column, 
the first letter received didn’t 
come from Ohio, Michigan, or a 
neighboring state, but from a 
dealer friend in Utah, and it’s sure 
enough a brickbat: 
ee 

“Dear John: 

So you're going to conduct the 
dealer's column in AUTOMOTIVE 
News? You never were a dealer 
—you never worked for a dealer- 
ship—and you have no invest- 
ment in one. You're just one 
point lower than the _ broken- 
down dealer who is hired by the 
factory or a financial company 
to come ’round and tell us how 
to run our business.” 

oF o* BS 


NSWERING this letter publicly, 

and starting with the last 
sentence, there are many ex- 
automobile dealers who are very 
satisfactory travelers for factories 
and financial companies. They may 
have been failures as dealers be- 
cause certain people work better 
under supervision than under their 
own responsibility, and a man so 
constituted should never go into 
the automobile retailing business. 
Such a man, however, if he has 
had experience in the automobile 
business, has an understanding of 
its problems and is apt to be a 
very satisfactory factory or finance 
traveler. 

ES * BS 

I, for one, hope automobile 
manufacturers will recruit more 
ex-dealers for their staffs than 
heretofore; in fact, there are 
more ex-dealers as satisfactory 
road men than there are ex- 
factory executives who have 
made a success as automobile 
retailers, even though the ex- 
factory executive usually has a 
chance to select his territory and 
oftentimes obtains a nice juicy 
slice of wholesale territory to go 
with it. 


* * * 


Once in a While 


OW, so far as the conductor's 

qualifications are concerned— 
it is true I never was a dealer, 
never worked for a dealer, nor 
have I an investment in a dealer- 
ship, except that some may qualify 
me as a dealer in view of the fact 
that I trade a used car once in 
awhile. 

* a ca 

But, in my experience of 31 
years aiding dealers to establish 
proper public relations, I have 
been on the outside looking in 
rather than on the inside look- 
ing out. That is, far enough 
away from the business to get a 
perspective, but near enough to 
make observations and form con- 
clusions. We have seen dealers 
in the business make varying de- 
grees of success. The methods 
and techniques and experiences 
of the dealers have continuously 
passed before us in review, and 
we have had an opportunity to 
observe why some became so 
successful, and why others failed. 
And it has been our observation 
that failures are not caused so 
much because of factory pres- 
sure, lack of capital, lack of 
knowledge of the business, or 
even from lack of judgment, but 
failure was more from the lack 
of a sound philosophy of life. 


* * ~ 


Rot don’t worry —this column 

won't seek to give you advice 
as to how to run your business, but 
it will try to gather for you from | 
all corners of the United States | 
and Canada, experiences of other | 
dealers which have been helpful, | 
Whether they are inspirational or 
Plans that have proved profitable, | 
and we invite your contributions, 
and those of other dealers. 

” ” ~ 


seremiheainaeiandiminaetanininaiaemaniaian 


Used Car Inventories | 
SED car inventory reports for | 
August from the various cities | 

are passing over the conductor's | 

desk. There are already indications 


|single qualification you will 
| quire, but a combination of all the 


good ones that you need every day, | prade Assn. are shown as 


that inventories are piling up and 
that dealers need to keep watch of 
their stocks. There is no trouble, 
however, with the popular makes 
as sales are active on cars of this 
type for all years including even 
ears older than 1933, and inven- 
tories on cars of these categories 
are less than normal. 

oo * * 


Where the inventory piles up 
in most cities is on the off- 
brand cars of 1937 and 1936 and 
practically all makes older than 
1933. Winter is coming on, so it 
will be well to bear in mind not 
to glut your inventories with 
non-salable makes. 

+ cs * 


Soldier ‘Moratorium’ 
HHERE are lots of news items, 
as well as bulletins from dealer 

associations, about the effect on 

dealers of the “moratorium” of ob- 
ligations of National Guardsmen 
called into federal service and for 
men to be conscripted on the bills 
now under consideration. This 

“moratorium” is not as drastic as 

some seem to think, but it is well 

to follow the leadership of your 
finance company who is also in- 
volved, and to take particular 
care with the terms on the re- 
course paper that you sign cover- 
ing customers who are within the 
conscription limit. 

* * * 


This regulation in general, of 
course, is to provide relief for 
men who are called into military 
service, and who for that reason 
might not be able to continue 
payments for which they are ob- 
ligated. It provides that no re- 
possession shall be made of cars 
or other goods purchased on in- 
stallments except by court ac- 
tion, but it gives the court dis- 
cretionary powers to make such 
decisions of each case as may be 
equitable to conserve the in- 
terests of all parties. It is evi- 
dently going to be necessary for 
finance companies or dealers, be- 
fore making repossessions, to 
make sure that the buyer has not 
been called to military service 
since signing the contract. If he 
has been called into service, the 
property must not be seized 
without a court order. 

* * * 


Seeking Advice 

DEALER from New York has 

just sent in a letter that was 
addressed to a young man who 
had been advanced from the parts 
department to a salesman, who 
sought advice of an _ old-time 
record-breaking salesman from a 
neighboring town. This salesman, 
among other duties, found time to 
write and encourage this young 
salesman, and it is such an out- 
standing letter that we feel it will 
be of interest to any automobile 
dealer, or any salesman, young or 
old; in fact, it would be good sub- 
ject matter for discussion at a 
sales meeting of any dealer or- 
ganization: 

* * * 


“So you are leaving the parts 
department to join the sales or- 
ganization? Let us congratulate 
you! It shows your boss has con- 
fidence in you and that you are 
ambitious. Of course you are of 
more value to your firm going 
out and getting business than 
you are taking care of a routine 
of business already acquired. 

” . * 


“TN helping you get a start, I 

would like to list some qualifica- 
tions I believe will assure you a 
successful career. You are part of 
an organization and must fit in 
like a member of a football team- 
always willing and ready to do 
what you are told. There is no 
re- 


and I list them below: 
1—“Knowledge of the cars you 
have to sell. 
(Continued on Page 6, Col. 5) 
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Gain Isn’t Proportionate 


Assn. Sets Sept. 28 | To Sales Rise, AN Poll Shows 


As Meeting Date 


SEATTLE. — The Washington 
Automotive Trade Assn. has issued 
a call for a meeting to be held in 
Tacoma, Sept. 28, this being the 
final day of the Washington good 
roads convention. M. O. Anderson, 
president, and Carl Heussy, secre- 
tary-manager, issued the call. 


The meeting will consider the 
legislative program of direct in- 
terest to dealers. The state solons 
resume in biennial session at Olym- 
pia next January. 


Official new car sales figures for 
August have just been compiled by 
The Motor List Co. They are as 
follows: Chevrolet, 262; Plymouth, 
122; Ford, 97; Dodge, 69; Buick, 
60; Pontiac, 52; Packard, 43; Olds- 
mobile, 41; Nash and Studebaker, 
25 each, and De Soto 34, in King 
county (Seattle). August sales last 
year totaled 977, compared to 948 
for August, 1940. 


This is the first month this year 
in which sales were less than for 
the corresponding period of 1939. 
This was due to the _ excellent 
cleanup sales of 1940 models in 
July. 


Kaufman Elected 
Head of Dealers 
In Little Rock 


LITTLE ROCK, Ark. — B. T. 
Kaufman, of Critz Chevrolet Co., 
was elected president of the Greater 
Little Rock Automobile Dealers 
Assn. Sept. 9 at the luncheon ses- 
sion held here. Van White, of Van 
White Pontiac Co. was elected 
vice-president; L. Y. Cohen, of 
Shoemaker - Nash Co., secretary- 
treasurer. 

The dealers agreed to close all of 
their business establishments, in- 
cluding garages, on Sundays and to 
attempt to make the action unani- 
mous among independent and used 
car dealers. 

Kaufman succeeds Harold Sad- 
ler, of Sadler-Ross Motor Co. 


Delaware Dealer Group 


Considers Joining NADA 


WILMINGTON, Del. — Proposed 
affiliation with National Automo- 
bile Dealers Assn. was taken under 
consideration by Delaware Motor 
Trades Assn., Inc., at a meeting 
here Sept. 6. 


The national association’s pro- 
gram was explained by John F. 
Porter, Delaware director for 
NADA. Hugh R. Richter, vice- 
president of the state group, was 
in charge of the meeting in the 
absence of Hugh F. Gallagher, 
president. 


Canton Dealers Sell 


309 New Cars in Aug. 


CANTON, O. — Certificates of 
title for 509 new automobiles were 
issued in August by the county, 
Clerk of Courts Frank Sherrard, 
reports. 

Of the 5,018 certificates issued, 
509 were for new cars, 1,599 for 
used cars sold by dealers, and 
2,910 representing individual trans- 
fers of used cars. 


Epriror’s Note: Heavy increase in new-car sales volume during 
1939’s first six months did not bring with it a proportionate boost in 
dealer net profits, a sample survey of the nation by Automotive News 


correspondents reveals. However, 


dealers in most instances, were able 


i in i i the 
to show a slight gain in net profits over the previous year, despite 
prevalence of used-car overallowances and higher operating costs. 


While many dealers contacted 


were exccedingly cooperative in 


Automotive News’ recently-announced effort to determine a median 
between bullish factory reports and bearish dealer association claims, 
still other dealers were wary about giving statistics. As a result, the 


following dispatches from 


various cities represent only a portion of 


what Automotive News had hoped to provide its readers, but which 
nevertheless are considered indicative of the trend in the first half of 


this year: 


— 


By Mel Adams 
Staff Correspondent 


Chicago Dealer Profits 


Show Gain, But— 

CHICAGO.—New car volume in 
Chicago this year has run better 
than 30 percent ahead of 1939. 

But what of profits during the 
first six months as compared with 
the same period last year? This 
is a matter that’s more difficult to 
determine, and for a number of 
reasons. 

One is that not all dealers have 
shared equally in the sales gain; 
another that policies are different 
with regard to trade-in allowances, 
and still a third that some dealers 
are more volume-minded' than 
profit-minded, and vice versa. 

As would be expected, profits for 
the most part have had an up- 
turn, but hardly in proportion to 
the sales increases. There are ex- 
ceptions, of course. A number of 
dealers, interviewed in the survey 
that included those handling nearly 
every make of car, reported that 
their profits were higher pro- 
portionately than their volume. 

However, the general experience, 
so far as this correspondent can 
determine, is that profits have in- 
creased only about one-half as 
much as the increase in volume. A 
typical example is that of the deal- 
er who stated his sales are up 50 
percent and his net up 25 percent. 

All signs here point to dealers 
becoming more profit-minded from 
now on, and the Chicago Automo- 
bile Trade Assn. will be entitled to 
a lion’s share of the credit. This 
organization has carried on an 
aggressive campaign to convince 
dealers that volume, with no 
thought of profit, leads to business 
suicide. More recently, its business 
management department has per- 
formed a vitally practical service 
through analyzing statements of 
dealers, indicating operating weak- 
nesses wherever in evidence, and 
making concrete recommendations 
for improvement. 

Reactions of various. dealers 
contacted in this survey have been 
interesting. 

One stated that his policy is to 
enter used cars at what they’re 
worth rather than at the allow- 
ance price, and then to _ recon- 
dition and sell them quickly. 
Several others frankly declared 
that they plunged into volume 
operations even to the point of 
speculation in trade-ins. Con- 
trasted with them were dealers 
who asserted that they didn’t, nor 
would, take deals without some 
assurance of profit. 

Those dealers willing to compare 
their profits for the first half of 
this year and last gave the follow- 
ing figures: Gains of 400 percent, 








OFFICERS AND MEMBERS of the board of directors of Buffalo Automotive | 
they gathered in Hotel Statler for the formal opening | tal gross profit of all departments 
suite of offices in the hotel. Seated, left to right,| was 31.6 percent for the first six 


of the association’s new 


George C. Ostendorf, director; Percy 


treasurer, and Thomas H. McElvein jr., director. Standing, left to right, J. € 


Crosby, vice-president; 
Elliott, secretary. 


J. Hunt, president; Ralph A. Young, 


Marjorie Baker, executive secretary, and Harry D. 
i 


80 percent, 50 percent, 25 percent, 


22 percent, 12 percent, 10 percent, 
and even, according to the dealer 
interviewed. Others reported that 
their net was ahead of last year, 
but declined to say jhow much. 


Used Car Losses 


Eat Up Seattle Profits 
By D. M. Trepp 
Staff Correspondent 

SEATTLE. — Growing used car 
losses ate up much of the in- 
creased new-car sales volume of 
Seattle dealers during the first 
half of 1940, a survey of the city 
reveals. 

Average net profit of dealers 
covered in the survey was almost 
2 percent, slightly below the 2% 
percent average in the comparable 
period of last year. 

A case in point is one dealer, 
who reported that his net profit 
per new car sold rose from $81.06 
in 1939 to $89 in 1940; however, at 
the same time his loss per used 
ear sold rose from $35 in 1939 to 
$79 in 1940. Another showed a loss 
of $123.38 per used car sold, as 
contrasted with $40.61 loss in 1939. 


Dealers’ Net Close 


To ’39 in San Antonio 
By B. C. Reber 
Staff Correspondent 

SAN ANTONIO.—Net profits of 
dealers here during the first six 
months of 1940 were fairly close to 
those chalked’up in the same pe- 
riod a year ago, the rise in used 
car losses offsetting the gains made 
in the new-car department. 

While several dealers showed 
larger gains and others revealed 
losses, the mean net profit for 
dealers in this area is placed at a 
fraction above 2 percent, which 
compares favorably with last year. 


Denver Net Profits 


Average About 2% 


By Ira R. Alexander 
Staff Correspondent 

DENVER.—Net profit for the 
first six months of this year shows 
an increase as compared to the 
same period of 1939, according to 
a survey of Denver automobile 
dealers. The increases vary among 
the local dealers, but not to any 
great extent. 

A typical example is contained 
from figures of one local popular- 
car dealer, whose gross profit for 
the first six months of the year 
was slightly above $91,000. His per- 
centage of total gross profit of all 
departments to total sales this 
year was 13.6 percent, while for 
the same period last year it was 
14.3 percent. 

The percentage of total expense 
of all departments to total sales 
for the six months ending June 30, 
this year, was 12.25 percent, while 
for the same period a year ago it 
was 13.1 percent. This gave the 
dealer a net profit this year of 1.4 
percent as against 1.2 percent a 
year ago. 

Continuing with this firm, the 
used car gross loss per $1,000 of 
new car volume was $77.93 for the 
first six months of 1940, while it 
was $93.44 for the same period last 
year. Here it will be noted that 
loss in the used car department 
enjoyed a sizable decrease. 

The percentage of the service 
department gross profit to the to- 


months of this year. as compared 
to 39.1 percent during the first six 
(Continued on Page 8, Col. 3) 
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No Immediate T 
Tool Shops at Half Capacity; 


Labor a Questionable Factor 


By Pete Wemhoff 
Managing Edicor 


DETROIT. — How much, and in| 
what way, will the national defense | 


program affect production of cars 
and trucks? 

That question has been plaguing 
the automotive industry for several 
months with no definite answer as 
yet forthcoming. However, the fol- 
lowing views are worthy of con- 
sideration: 


1 To date the nation’s tool shops 

are working only half-capacity, 
with the national defense drive 
already several months old. 


Industrial leaders expect that, 
even with defense work speed- 
ing along at a much faster clip 
from now on, it will take until 


Studebaker Notes 
Heavy °41 Orders, 


Boosts Production 


SOUTH BEND.— Paul G. Hoff- 
man, president of Studebaker, Fri- 
day announced that the corporation 
has received more than _ 20,000 
orders for its 1941 models and that 
September production of passenger 
cars will be 43 percent higher than 
last year. Several hundred addi- 
tional plant employes were hired 
by the corporation to obtain the 
needed increase in production. 

The company’s monthly report 
of sales showed the effect of the 
shutdown in August for model 
changeover. Factory sales for that 
month of 3,670 compared with 6,952 
in August, 1939, when the newly- 
introduced Champion was materi- 
ally offsetting effects of last year’s 
changeover period. For the first 
eight months of 1940, factory sales 
of 67,031 compared with 66,544 in 
the corresponding period last year. 

Domestic retail deliveries in 
August totaled 6,184 against 8,598 
in August, 1939. For the first eight 
months of 1940 retail deliveries in 
the U. S. of 69,193 units contrasted 
with 54,507 delivered by dealers in 
the corresponding period of 1939. 


Cadillac Pushes 
"41 Car Output; 
Employment Up 


DETROIT.—Cadillac has entered 
the production of 1941 models with 
its highest employment in more 
than three years, Nicholas Drey- 
stadt, general manager, announced 
Saturday. 

“Employment figures are _ indi- 
cative of the far-reaching impor- 
tance of a new program we will 
soon reveal to the public,” Drey- 
stadt said. “Further, as evidence 
of our expanded operations, the 
total hourly working force is now 
approximately 75 percent ahead of 
the similar dates in 1939 and 1937 
and considerably more than that 
in excess of the 1938 record.” 

Assembly of the 1941 models, de- 
signed to incorporate the most 





revolutionary single-year changes 
in the life of the company, is now 
well under way, according to Drey- 
stadt, and by Oct. 1 volume will 
be far above the accumulative new 
car output on the similar date a 
year ago. 


early spring before tool shops are 
operating at capacity. 
Automotive experts conserva- 
tively expect 1941-model 


percent gain over 1940; they see 
no peril to normal output, unless 
the United States is actually drawn 
into the European conflict. 
4 Several automotive plants are 
currently idle; others are only 
partly being used; still others are 
being built to care for defense 
orders (Chrysler’s new tank arsenal 
and Ford’s new plane-motor plant, 
treated elsewhere in this issue). 
National Defense Advisory 
Commission only last week an- 
nounced that “there is no disposi- 
tion to interfere with normal opera- 
tions of the automotive industry.” 

On a long-range forecast, it’s 
anybody’s guess but, for the next 
six months at least, there ap- 
pears nothing in sight to interfere 
seriously with normal automobile 
production. A questionable factor 
currently is labor, which has flared 
up several times during the past 
two weeks in General Motors divi- 
sions, but fortunately, so far has 
not caused any prolonged stoppage 
of work. 

With tool shops unlikely to be 
operating at capacity before early 
spring, there will be little, if any, 
interference to car output from 
this end for several months. 


Buick Deliveries 


In Aug. Top °39 
By 55.7 Percent 


FLINT.—New car sales by Buick 
during the last 10 days of August 
showed an increase of 107.5 percent 
over the same period in 1939, ac- 
cording to W. F. Hufstader, vice- 
president and general sales man- 
ager. Sales for the period were 
4,994, bringing the total for the 
month to 14,776. This represents an 
increase of 55.7 percent over Aug- 
ust, 1939. 

Used car stocks were decreased 
when Buick dealers processed 16,- 
172 units during the last 10 days 
of August, an increase of 6,359 
units or 49.6 percent. Used car sales 
for the month showed an increase 
of 44.6 percent, with 43,295 units 
sold in August, 1940, compared with 
29,943 in the same month last year. 

Used car stocks on hand at the 
end of August were equal to only 
a 25.2-day turnover, with a total 
of 35,153 units in the field. 


Uniformity Is Mapped 


For Interstate Pacts 
CHARLESTON, W. Va.—(UTPS) 
—Chairman John Preston, of West 
Virginia public service commission, 
returning to Charleston from a 21- 
state conference, said, “We made a 
fine start toward uniform reciproc- 
ity agreements affecting truckers 
engaged in interstate commerce.” 
Representatives of utility com- 
missions and highway departments 
of Eastern and Midwestern states 
attended the conference at Put-in- 
Bay, O., sponsored by the Ohio 
state public service commission. 


81 New Dealers 


SOUTH BEND.—Appointment of 81 
new Studebaker dealers during August 
is announced by Geo. D. Keller, vice- 
president in charge of sales for Stude- 
baker. 








GENERAL MOTORS officials joined Chevrolet executives in saluting the 
division’s field organization for a million-car 1940-model year, and predicted 
even greater sales gains in 1941 at the annual sales convention banquet last 


Monday evening, highlight of the two-day 
C. F. Kettering, vice- 
Sloan jr., 
Holler, 
M. E. 


speakers table, were 
for General Motors; Alfred R. S 
vice-president and direetor; W. E. 

C. E. Wilson, GM’s acting president; 


conference. Left to right, at the 
resident and director of research 
»0ard chairman; C. S. Mott, GM 
reneral sales manager, Chevrolet; 
oyle, general manager, Chevrolet. 





car | 
and truck sales will show a 10, 
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hreat Seen to Normal Car Outpu 


Four Fords Attend ‘41 Press Preview... 





——. 


FORDS—ALL FORDS. Two grandsons of Henry Ford attended the Ford press preview luncheon in Deart 
Thursday with their grandfather and father. Left to right, Benson Ford; Seary Ford, founder of the company; Edeal 
Ford, president, and Henry Ford II, who early this yea? was elected a director of Ford Motor Co. This photo marks 
the business debut of the two grandsons, who have gone on the company’s payroll, “rookies” who start at the bottom 


of the ladder this week. 


Ford 


(Continued from Page 1) 

which are entirely new, a coupe 
and a station wagon. Wheelbase 
has been lengthened, and chassis 
improvements, including new bal- 
anced front and rear _ springs, 
softer shock absorber settings and 
bigger tires, contribute to a much 
better ride, it is said. A change in 
transmission gear ratios is said to 
give the car an even greater de- 
gree of acceleration. 


The instrument panel is com- 
pletely re-designed. Greatly 
increased visibility and substan- 
tially greater headroom have also 
been provided. The _ convertible 
model, as in all the 1941 lines, 
features an electrically-operated top 
which can be raised or lowered 
whether the engine is running or 
not. 


The Lincoln group, now consid- 
erably broadened, includes the 
brand new Lincoln Custom, the 
Lincoln Continental and the Lin- 
coln-Zephyr. 

The Lincoln Custom eight-pas- 
senger sedan and limousine are 
luxurious new entries in the fine 
ear field. They are mounted on 
138-inch wheelbase chassis, and 
both have unusually wide auxiliary 
seats. The new cars boast advanced 
features, including new hydraulic 
lifts which raise and lower the 
windows at the touch of a button. 
This feature also operates the 
dividing glass in the limousine. In 
addition a hydraulic adjustment 
for the front seat is provided. 

The Lincoln Continental was in- 
troduced last year as a cabriolet. 
This year it has been made a 
separate line and two body types 
are offered, a cabriolet and a 
coupe. 

Four body types are offered in 
the 1941 Lincoln-Zephyr line, a 
sedan, coupe, six-passenger club 
coupe and a convertible coupe, 
with electrically-operated top. 

More than 60 improvements and 
refinements have been incorporated 
in the new car. Custom interiors, 
in four color schemes for uphol- 
stery and trim, also are being made 
available on special order. A fea- 
ture of the Lincoln line are new 
push-button door latches and a new 
turn direction indicator system. 


In addition to the passenger cars 
the company is bringing out a 
complete line of trucks and com- 
mercial cars. There are 42 body 
and chassis types on six wheel- 
bases, ranging from the 112-inch 
commercial car to the 194-inch 
school bus. A new four-cylinder 
engine is available in all commer- 
cial cars, three-quarter, and one- 
ton trucks. 

For the press preview, a sail 
in a fleet of cruisers from down- 
town Detroit down the Detroit 
River and up the Rouge River 
to the Rouge plant, and a rail 
tour of the Rouge plant atop flat 
ears hauled by an electric loco- 
motive, occupied the morning. 


As the fleet of cruisers chugged| plant is expected to be ready for | 


slowly into the Rouge slip, where 
millions of tons of raw materials 
annually are discharged from huge 
lake freighters, vessels in the har- 
bor set up a din of welcoming 
whistles. 





NEWSMEN were transported from Detroit to the Ford preview via private 
yachts on the Detroit River. Here a group disembarks from one of the craft 


at Ford’s River Rouge plant. 





AFTER LEAVING the yachts, the press was taken on a tour of the Ford 
plant via special railroad cars, piloted by an electric locomotive. 


Ford to Build Plane Plant; 


Chrysler Starts Tank Arsenal 


DETROIT.—The automotive 
dustry swung into high gear last 
week on National Defense work, as 
Chrysler Corp. broke ground for 
its huge Army tank arsenal and 
Ford announced plans for a new 
$11,000,000 plane-motor plant. 

Edsel Ford, president of Ford 
Motor Co., announced at a press 
preview Wednesday that work had 
already started on the plant, in 
which the company will fill an 
$80,000,000 plane-motor order from 
the Army. The plant, employing 
10,000 men, will be in full produc- 
tion in a year, Ford said. 

The Chrysler plant, costing $20,- 
000,000, will consist principally of a 
large one-story monitor type fac- 
tory building, with more than 
700,000 square feet of floor space, 


a two-story office building, boiler | 


plant and a tank-testing track. 

Albert Kahn, 
plant, expects that all the building 
construction in connection with it 
will be let within the next 10 days. 
Together with all the equipment 
and other necessary facilities, the 


production in about a year. 


Chrysler Corp. has undertaken | 
|to build and equip the plant and 


transfer title to the government, 
which in turn will reimburse the 
corporation for all costs thereon. 


in- | The 


architect for the | 


| 


corporation will lease the 
plant during the period of the con- 
tract for one dollar a year, oper- 
ate and maintain it, and _ build 
tanks at a fixed price per tank in 
accordance with Army design. 
Attending the Chrysler ground- 
breaking ceremonies were: Lieut. 
Col. H. W. Rehm, representing the 
U. S. war department; Major R. 
Z. Crane, U. S. Army executive of- 
ficer of the Detroit ordnance dis- 
trict; K. T. Keller, Chrysler Corp 
president; Herman L. Weckler, 
| vice-president and general man- 
| ager; Fred M. Zeder, vice-chair- 
'man of the board; chief engineer 
|E. J. Hunt, who will operate the 
|plant, and H. S. Wells, chief plant 
engineer. 
Lo) a a 


Urge Arms Speed 


WASHINGTON.—In a further 
move to make this nation self- 
sufficient in production of war 
materials, the war department 


has sent “speed up” letters to 
General Motors, asking immedi- 
ate tooling of three machine 


| 
gun plants, to be located in 


buildings now owned by that 
'| company at the Saginaw Gear 
|| Works, A. C. Sparkplug Co. and 
|| Frigidaire Co. 
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Dealers tell ye 


By John 0. Munn 





FTER announcing this column, 

the first letter received didn’t 
come from Ohio, Michigan, or a 
neighboring state, but from a 
dealer friend in Utah, and it’s sure 
enough a brickbat: 


* * * 


“Dear John: 

So you’re going to conduct the 
dealer’s column in AUTOMOTIVE 
News? You never were a dealer 
—you never worked for a dealer- 
ship—and you have no invest- 
ment in one. You’re just one 
point lower than the broken- 
down dealer who is hired by the 
factory or a financial company 
to come ’round and tell us how 
to run our business.” 

co * * 


NSWERING this letter publicly, 

and starting with the last 
sentence, there are many ex- 
automobile dealers who are very 
satisfactory travelers for factories 
and financial companies. They may 
have been failures as dealers be- 
cause certain people work better 
under supervision than under their 
own responsibility, and a man so 
constituted should never go into 
the automobile retailing business. 
Such a man, however, if he has 
had experience in the automobile 
business, has an understanding of 
its problems and is apt to be a 
very satisfactory factory or finance 
traveler. 

+ * ok 

I, for one, hope automobile 
manufacturers will recruit more 
ex-dealers for their staffs than 
heretofore; in fact, there are 
more ex-dealers as satisfactory 
road men than there are ex- 
factory executives who have 
made a success as automobile 
retailers, even though the ex- 
factory executive usually has a 
chance to select his territory and 
oftentimes obtains a nice juicy 
slice of wholesale territory to go 
with it. 


* * 


Once in a While 


OW, so far as the conductor's 

qualifications are concerned— 
it is true I never was a dealer, 
never worked for a dealer, nor 
have I an investment in a dealer- 
ship, except that some may qualify 
me as a dealer in view of the fact 
that I trade a used car once in 
awhile. 

* * * 

But, in my experience of 31 
years aiding dealers to establish 
proper public relations, I have 
been on the outside looking in 
rather than on the inside look- 
ing out. That is, far enough 
away from the business to get a 
perspective, but near enough to 
make observations and form con- 
clusions. We have seen dealers 
in the business make varying de- 
grees of success. The methods 
and techniques and experiences 
of the dealers have continuously 
Passed before us in review, and 
we have had an opportunity to 
observe why some became so 
successful, and why others failed. 
And it has been our observation 
that failures are not caused so 
much because of factory pres- 
sure, lack of capital, lack of 
knowledge of the business, or 
even from lack of judgment, but 
failure was more from the lack 
of a sound philosophy of life. 


s 2 @ 


But don’t worry —this column | 

won't seek to give you advice | 
as to how to run your business, but | 
it will try to gather for you from 
all corners of the United States | 
and Canada, experiences of other 
dealers which have been helpful, 
Whether they are inspirational or 
Plans that have proved profitable, | 
and we invite your contributions, 
and those of other dealers. 

* * x 


Used Car Inventories 
SED car inventory reports for | 
August from the various cities | 

are passing over the condvctor’s | 

desk. There are already indications 


jalways willing and 


Dealers’ or salesmen’s comments, questions or requests may be 
addressed to John O. Munn in care of Automotive News, Detroit, 
and the writer’s name will be kept in confidence if requested. 





that inventories are piling up and 
that dealers need to keep watch of 
their stocks. There is no trouble, 
however, with the popular makes 
as sales are active on cars of this 
type for all years including even 
ears older than 1933, and inven- 
tories on cars of these categories 
are less than normal. 

* * * 


Where the inventory piles up 
in most cities is on the off- 
brand cars of 1937 and 1936 and 
practically all makes older than 
1933. Winter is coming on, so it 
will be well to bear in mind not 
to glut your inventories with 
non-salable makes. 

* cs ee 


Soldier ‘Moratorium’ 
HERE are lots of news items, 


as well as bulletins from dealer 
associations, about the effect on 
dealers of the “moratorium” of ob- 
ligations of National Guardsmen 
called into federal service and for 
men to be conscripted on the bills 
now under consideration. This 
“moratorium” is not as drastic as 
some seem to think, but it is well 
to follow the leadership of your 
finance company who is also in- 
volved, and to take particular 
care with the terms on the re- 
course paper that you sign cover- 
ing customers who are within the 
conscription limit. 

* + * 

This regulation in general, of 
course, is to provide relief for 
men who are called into military 
service, and who for that reason 
might not be able to continue 
payments for which they are ob- 
ligated. It provides that no re- 
possession shall be made of cars 
or other goods purchased on in- 
stallments except by court ac- 
tion, but it gives the court dis- 
cretionary powers to make such 
decisions of each case as may be 
equitable to conserve the in- 
terests of all parties. It is evi- 
dently going to be necessary for 
finance companies or dealers, be- 
fore making repossessions, to 
make sure that the buyer has not 
been called to military service 
since signing the contract. If he 
has been called into service, the 
property must not be seized 
without a court order. 

* * *x 


Seeking Advice 

DEALER from New York has 

just sent in a letter that was 
addressed to a young man who 
had been advanced from the parts 
department to a salesman, who 
sought advice of an_ old-time 
record-breaking salesman from a 
neighboring town. This salesman, 
among other duties, found time to 
write and encourage this young 
salesman, and it is such an out- 
standing letter that we feel it will 
be of interest to any automobile 
dealer, or any salesman, young or 
old; in fact, it would be good sub- 
ject matter for discussion at a 
sales meeting of any dealer or- 
ganization: 

s ¢ ¢ 


“So you are leaving the parts 
department to join the sales or- 
ganization? Let us congratulate 
you! It shows your boss has con- 
fidence in you and that you are 
ambitious. Of course you are of 
more value to your firm going 


| out and getting business than 


you are taking care of a routine 
of business already acquired. 
. £° sé 


“TN helping you get a start, I 

would like to list some qualifica- 
tions I believe will assure you a 
successful career. You are part of 
an organization and must fit in 
like a member of a football team- 
ready to do 
what you are told. There is no 
single qualification you will re- 
quire, but a combination of all the | 


| good ones that you need every day, | 7 


and I list them below: 
1—“KKnowledge of the cars you} 
have to sell. 
(Continued on Page 6, Col. 5) 
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Dealers’ Net Profits Hold Stead 


Wash. Automotive |But Gain Isn’t Proportionate 
Assn. Sets Sept. 28 | To Sales Rise, AN Poll Shows 


As Meeting Date 


SEATTLE. — The Washington 
Automotive Trade Assn. has issued 
a call for a meeting to be held in 
Tacoma, Sept. 28, this being the 
final day of the Washington good 
roads convention. M. O. Anderson, 
president, and Carl Heussy, secre- 
tary-manager, issued the call. 


The meeting will consider the 
legislative program of direct in- 
terest to dealers. The state solons 
resume in biennial session at Olym- 
pia next January. 

Official new car sales figures for 
August have just been compiled by 
The Motor List Co. They are as 
follows: Chevrolet, 262; Plymouth, 
122; Ford, 97; Dodge, 69; Buick, 
60; Pontiac, 52; Packard, 43; Olds- 
mobile, 41; Nash and Studebaker, 
25 each, and De Soto 34, in King 
county (Seattle). August sales last 
year totaled 977, compared to 948 
for August, 1940. 

This is the first month this year 
in which sales were less than for 
the corresponding period of 1939. 
This was due to the excellent 
cleanup sales of 1940 models in 
July. 


Kaufman Elected 
Head of Dealers 
In Little Rock 


LITTLE ROCK, Ark. — B. T. 
Kaufman, of Critz Chevrolet Co., 
was elected president of the Greater 
Little Rock Automobile Dealers 
Assn. Sept. 9 at the luncheon ses- 
sion held here. Van White, of Van 
White Pontiac Co., was elected 
vice-president; L. Y. Cohen, of 
Shoemaker - Nash Co., secretary- 
treasurer. 

The dealers agreed to close all of 
their business establishments, in- 
cluding garages, on Sundays and to 
attempt to make the action unani- 
mous among independent and used 
car dealers. 

Kaufman succeeds Harold Sad- 
ler, of Sadler-Ross Motor Co. 


Delaware Dealer Group 


Considers Joining NADA 


WILMINGTON, Del. — Proposed 
affiliation with National Automo- 
bile Dealers Assn. was taken under 
consideration by Delaware Motor 
Trades Assn., Inc., at a meeting 
here Sept. 6. 


The national association’s pro- 
gram was explained by John F. 
Porter, Delaware director for 
NADA. Hugh R. Richter, vice- 
president of the state group, was 
in charge of the meeting in the 
absence of Hugh F. Gallagher, 
president. 


Canton Dealers Sell 


309 New Cars in Aug. 


CANTON, O. — Certificates of 
title for 509 new automobiles were 
issued in August by the county, 
Clerk of Courts Frank Sherrard, 
reports. 

Of the 5,018 certificates issued, 
509 were for new cars, 1,599 for 
used cars sold by dealers, and 
2,910 representing individual trans- 
fers of used cars. 


Epitor’s Note: Heavy increase in new-car sales volume during 
1939’s first six months did not bring with it a proportionate boost in 
dealer net profits, a sample survey of the nation by Automotive NEws 


correspondents reveals. 


to show a slight gain in net profits over the previous year, 


However, dealers in most instances, were able 


despite the 


prevalence of used-car overallowances and higher operating costs. 
While many dealers contacted were exccedingly cooperative _in 
Automotive News’ recently-announced effort to determine a median 
between bullish factory reports and bearish dealer association claims, 
still other dealers were wary about giving statistics. As a result, the 
following dispatches from various cities represent only a portion of 
what Automotive News had hoped to provide its readers, but which 
nevertheless are considered indicative of the trend in the first half of 


o—_——— 


this year: 


By Mel Adams 
Staff Correspondent 


Chicago Dealer Profits 


Show Gain, But— 

CHICAGO.—New car volume in 
Chicago this year has run better 
than 30 percent ahead of 1939. 

But what of profits during the 
first six months as compared with 
the same period last year? This 
is a matter that’s more difficult to 
determine, and for a number of 
reasons. 

One is that not all dealers have 
shared equally in the sales gain; 
another that policies are different 
with regard to trade-in allowances, 
and still a third that some dealers 
are more volume-minded than 
profit-minded, and vice versa. 

As would be expected, profits for 
the most part have had an up- 
turn, but hardly in proportion to 
the sales increases. There are ex- 
ceptions, of course. A number of 
dealers, interviewed in the survey 
that included those handling nearly 
every make of car, reported that 
their profits were higher pro- 
portionately than their volume. 

However, the general experience, 
so far as this correspondent can 
determine, is that profits have in- 
creased only about one-half as 
much as the increase in volume. A 
typical example is that of the deal- 
er who stated his sales are up 50 
percent and his net up 25 percent. 

All signs here point to dealers 
becoming more profit-minded from 
now on, and the Chicago Automo- 
bile Trade Assn. will be entitled to 
a lion’s share of the credit. This 
organization has carried on an 
aggressive campaign to convince 
dealers that volume, with no 
thought of profit, leads to business 
suicide. More recently, its business 
management department has per- 
formed a vitally practical service 
through analyzing statements of 
dealers, indicating operating weak- 
nesses wherever in evidence, and 
making concrete recommendations 
for improvement. 

Reactions of various. dealers 
contacted in this survey have been 
interesting. 

One stated that his policy is to 
enter used cars at what they’re 
worth rather than at the allow- 
ance price, and then to _ recon- 
dition and _ sell them quickly. 
Several others frankly declared 
that they plunged into volume 
operations even to the point of 
speculation in trade-ins. Con- 
trasted with them were dealers 
who asserted that they didn’t, nor 
would, take deals without some 
assurance of profit. 

Those dealers willing to compare 
their profits for the first half of 
this year and last gave the follow- 
ing figures: Gains of 400 percent, 








of the association’s new suite 


George C. Ostendorf, director; Percy J. Hunt, president; Ralph A. Young, 
treasurer, and Thomas H. McElvein jr., director. Standing, left to right, J. C. 
Crosby, vice-president; Marjorie Baker, executive secretary, and Harry D. 


Elliott, secretary. 


OFFICERS AND MEMBERS of the board of directors of Buffalo Automotive | 
rade Assn. are shown as they gathered in Hotel Statler for the formal opening 
of offices in the 


hotel. Seated, left to right, 


| months of this year 





80 percent, 50 percent, 25 percent, 
22 percent, 12 percent, 10 percent, 
and even, according to the dealer 
interviewed. Others reported that 
their net was ahead of last year, 
but declined to say how much. 


Used Car Losses 


Eat Up Seattle Profits 
By D. M. Trepp 
Staff Correspondent 

SEATTLE. —Growing used car 
losses ate up much of the in- 
creased new-car sales volume of 
Seattle dealers during the first 
half of 1940, a survey of the city 
reveals. 

Average net profit of dealers 
covered in the survey was almost 
2 percent, slightly below the 2% 
percent average in the comparable 
period of last year. 

A case in point is one dealer, 
who reported that his net profit 
per new car sold rose from $81.06 
in 1939 to $89 in 1940; however, at 
the same time his loss per used 
car sold rose from $35 in 1939 to 
$79 in 1940. Another showed a loss 
of $123.38 per used car sold, as 
contrasted with $40.61 loss in 1939. 


Dealers’ Net Close 


To ’39 in San Antonio 

By B. C. Reber 

Staff Correspondent 
SAN ANTONIO.—Net profits of 
dealers here during the first six 
months of 1940 were fairly close to 
those chalked’up in the same pe- 
riod a year ago, the rise in used 
car losses offsetting the gains made 
in the new-car department. 

While several dealers showed 
larger gains and others revealed 
losses, the mean net profit for 
dealers in this area is placed at a 
fraction above 2 percent, which 
compares favorably with last year. 


Denver Net Profits 


Average About 2% 


By Ira R. Alexander 
Staff Correspondent 

DENVER.—Net profit for the 
first six months of this year shows 
an increase as compared to the 
same period of 1939, according to 
a survey of Denver automobile 
dealers. The increases vary among 
the local dealers, but not to any 
great extent. 

A typical example is contained 
from figures of one local popular- 
car dealer, whose gross profit for 
the first six months of the year 
was slightly above $91,000. His per- 
centage of total gross profit of all 
departments to total sales this 
year was 13.6 percent, while for 
the same period last year it was 
14.3 percent. 

The percentage of total expense 
of all departments to total sales 
for the six months ending June 30, 
this year, was 12.25 percent, while 
for the same period a year ago it 
was 13.1 percent. This gave the 
dealer a net profit this year of 1.4 
percent as against 1.2 percent a 
year ago. 

Continuing with this firm, the 
used car gross loss per $1,000 of 
new car volume was $77.93 for the 
first six months of 1940, while it 
was $93.44 for the same period last 
year. Here it will be noted that 
loss in the used car department 
enjoyed a sizable decrease. 

The percentage of the service 
department gross profit to the to- 
tal gross profit of all departments 
was 31.6 percent for the first six 
as compared 
to 39.1 percent during the first six 

(Continued on Page 8, Col. 3) 
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One sacred pledge we make our friends here and 
CAM Now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 

of any individual or any corporation which is not 

for the best interests of the automotive industry as 

a whole. Nor will its columns be used to spread 

gossip or inflame prejudice. It will confine itself to 

the upbuilding of the industry it is pledged to serve, 

wholly through the dissemination of NEWS which 

is timely, authentic and of value.—(AN 6-10-1983). 


DETROIT, SEPTEMBER 16, 1940 


‘Calling All °41 Cars!’ 


IVE automobile manufacturers, practically one-third of 

the American makers, have drawn aside the curtains 
that have concealed their operations and have announced 
their lines for 1941. More will follow each week until the 
opening of the national show in New York on Oct. 12, when 
the new model year will officially start. 


The industry can look back over ’40 and be satisfied that 
it was a job well done, with production up and dealers as a 
whole making money. Unusual was the pickup in sales after 
the peak had supposedly been reached, with the result that 
the season ends with dealer stocks practically cleaned out, 
which mde unnecessary in most cases, price-cutting and 
“fire sales” to move distressed goods. August sales results 
is an example of this unusual retail pickup, with General 
Motors having consumer sales totaling 100,782 units and 
sales to dealers reaching only 21,154. We think this same 
situation prevailed in the operations of most of the other 
companies, so it may be written into the records that ’40 
finished “clean as a hound’s tooth.” 


Keeping pace with the new-car sales has been the move- 
ment of used cars. In this latter field, stocks are unusually 
low for this time of year and prices are good. It is a 
ponderable question, though, as to what effect the debt 
moratorium section of the draft bill, when finally passed, 
will have in moving the trade-ins. Prospective draftees are 
the ones who mostly buy the used cars, so the thousands 
who will be called to the colors necessarily will be out of 
this market. 


Safety Education--Successful 


dig safety education pays, at least in New Jersey, is 
borne out in accident statistics compiled by Arthur W. 
Magee, state motor vehicle commissioner, which show that 
traffic fatalities among child pedestrians under 15 have 
dropped 77 percent in New Jersey during the past eight 
years. In direct contrast, casualties among elderly pedes- 
trians (65 and over) increased 17 percent during the period. 


Not only have there been fewer children killed, Magee 
points out, but the safety lessons learned in school have 
reduced the number injured by automobiles by 37 percent. 
Although safety education among adults would entail con- 
siderable time and money, it nevertheless could be very 
beneficial, as the school-age instructions indicate. 


Labor’s Mood 


MONG the factors, cited by automotive experts as vital 
to the industry’s upswing during the coming year, is 
labor — not their scarcity but their disposition. Disturb- 
ances during the past two weeks, which disrupted production 
in three General Motors divisions, fortunately were ended 
quickly. 
Let’s hope that, in the future also, disputes may be settled 
before they reach the strike stage and imperil the economic 
well-being of the whole industry and nation. 


oe 


By GEORGE M. SLOCUM 


INDUSTRY’S “It is our firm 
WHEELS MUST conviction” said 
TURN! em FT. Bellies 
president of 
Chrysler at the press preview of 
the new lines last Thursday, “that 
our obligation to our government 
is as much to keep the 75,000 per- 
sons now on our payroll building 
and_ selling Chrysler cars and 
trucks as it is to supply the fa- 
cilities for building actual defense 
war materials!” This plain state- 
ment of a company’s policy in the 
present situation of emergency 
should be heartening news to the 
thousands of dealers and their 
salesmen who are dependent upon 
Chrysler production for their liveli- 
hood. Later he told me he saw 
nothing on the horizon which 
would prevent Chrysler from sup- 
plying their dealers’ needs for cars 
and trucks without interfering in 
the last with the gigantic war 
equipment contracts which Chrys- 
ler has already accepted. 
* * * 


He described in frank detail the 
moves which led up to the accept- 
ance by Chrysler of the responsi- 
bility to build for the government 
at a fee “fixed at $2” a plant for 
building army tanks which will 
cost upwards of $20,000,000 and 
employ 6,000 men on each shift. 
The manner in which this tre- 
mendous contract was accepted 
was typical of the spirit which 
gave this city its famed reputation 
of “Detroit, the Dynamic.” 

* * * 


“Bill Knudsen called me from 
Washington on a Saturday and 
asked if our corporation could 
build tanks for the army. I, of 
course, said yes; and he asked me 
to meet him at his home south of 
Detroit Sunday morning. By Tues- 
day our Chrysler crowd was in 
Rock Island, IIll., inspecting the 
government arsenal there with the 
army engineers. I want to say 
that every American citizen can 
be proud of the operation of that 
government plant. We think we 
are about ‘tops’ at Chrysler but 
that plant would match us. We 
brought back from Rock Island 
187 pounds of blueprints for the 
giant tanks, each of which will 
weigh 25 tons. It took 197 men in 
our engineering department five 
weeks to make the study of these 
blueprints and arrive at cost fig- 
ures and this study alone cost 
Chrysler over $100,000. I might add 
that we made up wooden models 
for every part of this tank from 
the blueprints and to the credit of 
army engineers the parts fitted to- 
gether without even scraping the 
paint.” 

~*~ 

The new tank building plant, for 
which ground was broken in De- 
troit this week, will have a ca- 
pacity of five completed tanks 
every eight hours of one labor 
shift. By adding more shifts the 
capacity could be raised to 14 
tanks a day. When you learn that 
the transmission alone requires 
1,000 hours of labor you begin to 
get an idea of what an undertaking 
the building of a fleet of these land 
juggernauts amount to. “Some of 
the parts have to be made as finely 
as a Swiss watch!” said Keller. 

* * * 

Later a film produced by Dodge 
entitled “The Army on Wheels” 
was shown. A sensational demon- 
stration of the present land 
strength of the U. S. Army, it 
proved a revelation to some of 
those who have believed we have 
no equipment today with which to 


* * 
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CALLING ALL ’41 CARS 


In This Corner 
‘Production .. , ,! 


The views expressed in this eo}. 
umn are those of our readers 
Anonymous contributions will not 
be accepted but confidence wil] be 
observed upon request. 


Model Output 


As a subscriber to your publica. 
tion, we are writing to inquire jt 
you can give us information op 
the number of cars produced of 
each of the models listed below, o; 
direct us to some source from 
which this information can fy 
secured: 


1939-40 Buick models 40 and {, 


1939-40 Studebaker models 5C, 6¢ 
President Eight. ' 


1939-40 Pontiac, all models. — g 
L. Christianson, sales department. 
Rockford Drilling Machine diyj. 
sion, Borg-Warner Corp., Rock. 
ford, Ill. 

Epitor’s Note: Production tw 
models has never been obtainable 
at least as far as we are concerned, 
However, it may be possible that 
you may be able to obtain the fig. 
ures by writing direct to the fac. 
tories. AUTOMOTIVE News’ production 
figures have always included qj 
models of a particular make. 


Trucks 


Tell us, please, which issue of 
AUTOMOTIVE NEwS will contain the 
New Commercial Car Registra. 
tions, Six Months Total, 1940-1939 
Comparison, similar to the passen- 
ger car information listed in the 
Aug. 5 issue. — E. J. Sonntag 
resident manager, Reuben H. Don- 
nelley Corp., Nevada, Ia. 

Epitor’s Note: Since Avutomotm 
News resumed publication of th 
figures starting with July, we & 
not have the six-month total. How- 


Paging John Q. Public 


Added Significance 
For N.Y. Show 


NEW YORK.— Because of cir- 
cumstances resulting from unset- 
tled world conditions and_ the 
national defense program, the 
forthcoming National Automobile 
Show will be staged in a consid- 
erably different atmosphere than 
former expositions and is expected 
by observers here to be far more 
significant both to the automotive 
industry itself and as a general 


ene Saeeaewe. ; ever, we are publishing July’s total 
Sharing importance with the 


customary unveiling of the new 
models and analyzation of con- 
sumer reaction will be the oppor- 
tunity provided by the show for 
the automotive industry to dispel 
the many popular misconceptions 
which have arisen in recent months 
as to its role in the national de- 
fense program. 


While basking in the spotlight 
during show week and with the 
columns of the nation’s press wide 
open to its publicity, the industry 
will be in a position to make more 
effective its present efforts to lay 
to rest some of the weird rumors 
and misbeliefs in connection with 
its national defense participation 
and the likely affect of the defense 
program on the automobile market. 


Although alarmist fears that na- 
tional defense work might pre- 
clude production of 1941 models or 
jump their prices to prohibitive 
levels were quickly quieted, other 
popular misconceptions as to pos- 
sible disruptions in the new model 
year market still persist. 


Besides being of increased signifi- 
cance to the automotive industry 
itself, the show’s importance as a 
general economic barometer will 
be heightened. 


Consumer reaction to the slight 
increases in automobile prices will 
be closely watched, especially by 
other industries in the consumer 
durable goods field, because the 
same factors increasing automo- 
bile production costs are similarly 
present elsewhere. 


Alien Ratio Small 


DETROIT.—From an investi- 
gation just completed by Chrys- 
ler Corp. of its 75,000 employes, 
it appears that only 2,553 or 34 
percent are aliens, while 1,805 
have yet to complete proof of 
their citizenship. 


this week and the total-to-date fig- 
ures at the bottom of this table 
will include the first six months as 
well as July, 


Maxwell 


An old two-cylinder Maxwell car 
is here at our place. The owner 
has been requested to ship it to 
New York for the National Auto- 
mobile Show. He explains that 
they intend to have an antique 
exhibit. 


The plate on this car says: 
“Maxwell Briscoe — Model A-3058.” 
Would you kindly identify this as 
to year of manufacture. — Chester 
G. Daetsch, proprietor, Hill Garage, 
Hamburg, N. Y. 

Epitor’s Note: We’re sorry, but 
we cannot help you identify the 
two-cylinder Maxwell you write 
about. Suggest you write to Alfred 
Reeves, who manages the Nev 
York show, and who can be located 
at 366 Madison Avenue, New York 
City. He might be able to get you 
the year the car was made, espe 
cially since he used to work for 
Maxwell himself. 


Coming Events 


SEPTEMVER 


19-26—Washington. Automobile Show. 
20-26—St. uis. Annual Automobile 


Show. 

20-26—Portland, Me. Annual Autome 
bile Show. 

24-25—Chicago (Palmer House). Amer 
ican Battery Manufacturers Ass? 


24-25—Milwaukee. (Schroeder Hotel). 
SAE National Tractor meeting. | 

30-Oct. 1—Chicago (Stevens Hotel). 'Na- 
tional Lubricating Grease Institute 
annual meeting. 


meet an enemy within or without OCTOBER 

should he strike in the next few)! %-11—Chicago (Hotel Stevens). Na- 

days or weeks. This film ought to | enas Safety Congress and Expo 
- e ition, 

be shown in every town and city | 12-29—New York (Grand Central Pal- 

in America. Keller’s speech should | ace). National Automobile Show. 


have been broadcast to the world. | 2-19—Detres (Convention Hall) Auto- 


The combination would make the | 19-19--Rochester, N. Y. Thirty - third | 


boys in Berlin, Tokio or Mexico, | Annual Automobile Show. 
“stop-look-and-listen” before they | o- S00 Angeles. Annual Automo 
start picking a scrap with our | 


Uncle Samuel! SAE Annual Dinner. 





14—New York. (Hotel Commodore, | 


P.S.—Should you desire to show | 14-19—Seattle. Annual Automobile Open | 


: House Week. 
the film mentioned above to your 19-26-—-Haltimore (Fifth Regiment Ar- 
local Church, Legion Post, Rotary | ‘a amory?. Automobile Show. . is 
‘ ranizati - | 19- ttsburg un rmory). An- 
| Club or other organization I be ae tan 
| lieve I can arrange for it, gratis, if | 19.26—Buffale. Automobile Show. 


j you will write me.—-G. M.S. '19-26—Newark. Automobile Show. 


Annual Convention. 
26-Nov. 3—Chicage (international Am- 
phitheatre). Chicago Automobile 
: ow 
26-Nov. 3—San Francisco. Annual Auto 
mobile Show. 
29-Nov. 3—Omaha. Automobile Show. 
31-Nov. 1-2—Los Angeles. (Hotel Bilt 
more). SAE National Aircraft Pro 
duction meeting 
NOVEMBER J : 
4- 9—Grand Rapids, Mich. (Civic Aud 
torium). Annual Automobile Sho¥ 
DECEMBER 
2-7—Oklahoma City. Automobile Show: 
9-14—Chicago (Navy Pier). any 
Automotive Service Industr 


Show. 
JANUARY 


6-10—Detroit. (Book-Cadillac). 
Annual Meeting. 
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e <a gonit Dispatches 


THREE CENTS | 


New Engineet 


LUID DRIVE is the Big News for 41. 
And DeSoto will have not only Fluid 
Drive, but in addition, a sensational new 
Simplimatic Transmission! 
Together, they eliminate clutch operation 
and gear shifting for all normal driving! 
Together, they’ll bring many thousands of 
prospects in to drive De Soto—to experience 
this newest of driving thrills! It’s the most 


a | 


Biggest Product Story in Years! 


ing Advancement} 
ange Driving 4 


: to Ch 
Promises pletely 


Standards Com 


—e 


powerful demonstration story of the year. 

No wonder all DeSoto dealers are gear- 
ing up for their biggest year. And beside 
DeSoto, they have a great, new low-priced 
Plymouth to sell in 1941! 

You will find the DeSoto-Plymouth fran- 
chise worth looking into. Write L. G. Peed, 
DeSoto Division of Chrysler Corporation, 
Detroit, Michigan, for full particulars. 


DESOTO DIVISION OF CHRYSLER CORPORATION 
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Of Workers Well Above ’39 


Special to Automotive News 

WASHINGTON. — Even before 
the stimulus of the national de- 
fense expansion drive, industrial 
employment in the United States 
was decidedly on the upswing this 
summer, statistics compiled by the 
U. S. labor department last week 
proved, indicating fast - growing 
buying power generally. 


The complete reports show that 


Denver Outlook 
Is Excellent For 
Fall and Winter 


DENVER.—Denver and this area 
faces the biggest fall and winter 
business in years. Retail trade vol- 
ume is moving forward at a lively 
clip and automobile sales are 
mounting. 


Local dealers reported last week 
that new car sales during August 
this year totaled 810, compared 
with 786 cars for the same month 
last year. Truck sales totaled 104, 
compared with 102 in August, 1939. 

The agricultural situation in this 
area is good and farm prices are 
steady. Within the last week or 
10 days, scattered rains have im- 
proved crop conditions and pros- 
pects for fair crops are better now 
than they were a month ago. Auto- 
mobile distributors here report that 
this will mean increased automo- 
bile sales in the country districts 
this fall. 

Wholesale trade in the district is 
also flourishing. Compared with one 
year ago, wholesale totals are 5 
to 10 percent higher. Manufactur- 
ers and wholesalers report August 
sales better than those of the same 
month last year. 


Low Stocks Cut 


Youngstown Sales 


YOUNGSTOWN, O.—With indus- 
trial employment and payrolls near 
the peak of the fall months of 
1939, all branches of business here 
enjoyed unusually high summer 
activity during August. 

Automobile sales reflect the lack 
of new cars in dealers hands be- 
fore the introduction of new 
models. Sale of used cars con- 
tinued high. 

Sale of 363 new automobiles 
brought the total for eight months 
to 5,174 compared with 3,801 in 
the same 1939 period. Sales of 
new trucks in August totaled 69, 
and sales of used cars 1,512 against 
1,173 a year ago. 


Thermoid Co. Expands 


Its New Jersey Plant 
TRENTON, N. J.—Expansion of 
the Thermoid Co. plant here “to 
keep pace with the growing de- 
mand for Thermoid brake linings, 
clutch facings, fan belts, radiator 
hose and other automotive prod- 
ucts” is progressing rapidly. 
“Work is practically completed 
on a large extension to one build- 
ing, and construction of a_ two- 
story addition ‘to another,” the 
company reports. “A new employ- 


ment office and hospital have also 
recently been completed.” 


the number of workers in_ in- 
dustries other than agriculture 
was 235,000 higher in June than 
in May and 920,000 higher than a 
year before. The June level of 35,- 
465,000 was about 2,340,000 above 
two years ago and more than 8,- 
800,000 higher than the lowest 
= of the depression, March, 


In manufacturing, the number 
of wage earners, office workers 
and executives employed in June 
was 6 percent higher than a year 
ago and 15 percent higher than in 
June, 1938. During the depression, 
factory employment fell 40 percent | 
below the level of 1929. 


The weekly working time of 37% 
hours in manufacturing establish- 
ments in June averaged slightly 
higher than May. Average hourly 
earnings of 67 cents were about 
the same as May and three cents 
an hour more than June of last 
year. 


Sales Forecast 


Report Released 


NEW YORK. — Planning ahead 
for production, expense control and 
employment stabilization are a few 
of the purposes mentioned by 48 
companies in Forecasting Sales, a 
new 55-page report issued by the 
Policyholders Service Bureau, 
Metropolitan Life Insurance Co. 


The report analyzes the factors 
considered by contributing com- 
panies in making forecasts: such 
as conditions within the company, 
the industry, customers’ industries 
and the general business outlook. 
The sources most frequently used 
to gather this information are de- 
scribed. 


The study discusses the various 


ways companies fix responsibility | 
for forecasts as well as the statis- | 


tical methods used to draw up 
data and make analyses. The pe- 
riods covered and interim break- 
downs are also discussed. 


Forecasting methods, the report 
states, are most effectively pre- 
sented by concrete examples. Half 
the report, therefore, is given over 
to case studies which illustrate 
how 19 individual companies are 
handling forecasting. 


Law Enforcers Employ 
J-M’s Speed Analyzers 


NEW YORK.—Recent reports of 
sales of Johns-Manville speed check 
analyzers indicate that law enforce- 
ment agencies in many sections of 
the country have recognized the 
educational possibilities of the ma- 
chine, according to J. S. Doyle, J-M 
automotive staff manager. 

Designed by Johns - Manville 
engineers as a part of the com- 
pahy’s 1940 highway safety pro- 
gram in cooperation with all J-M 
brake lining dealers, the analyzer 
shows the driver how long it will 
take him to stop his car when 
driving at any given speed. It also 
translates miles per hour into feet 
per second and shows the average 
driver’s reaction time. 


Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 
‘‘wide-awake’”’ in the industry. 





CHECK FOR A MILLION. That’s the way Henry R. Levy, Chicago distribu- | 
tor, left, greeted Studebaker’s 1941 models. The check he ‘is handing Geo. D. 
Keller, Studebaker vice-president, is for $1,001,009, Levy’s initial order. 





Previewing Chrysler Lines . . . 





CHRYSLER OFFICIALS discuss the corporation’s 1941 models at , Detae, 


De Soto and Chrysler press 
Keller, president, Chrysler 
Roy L. 


orp.; A. 


vanDerZee, Chrysler vice-pres ia. 
- Peed, De Soto’s vice-president in charge of sales. 


review in Detroit last week. Left to ri 


‘ad 





D. E. WALLACE, left, president of Chrysler division, and Charles L. see | 
son, right, general sales manager of Chrysler division, chat with George M. 
Slocum, publisher of Automotive News, at the Chrysler preview. 


¢ em Times-Star; H. 


. Eddins, president of Plymouth, and H. V. 





OTHERS ATTENDING the Chrysler preview were, left to right, Fred Burns, 


T. Woolson, executive engineer of Chrysler Corp.; 


Hadley, of Wall Street Journal. 


Dodge, DeSoto, Chrysler 


DETROIT.—Chrysler Corp. held 
a press preview Thursday at its 
executive offices in Highland Park 
to introduce the 1941 Dodge, De 
Soto and Chrysler passenger cars. 

A. vanDerZee, vice-president in 
charge of sales, presided at the 
luncheon and short talks were 
given by K. T. Keller, president, 
and B. E. Hutchinson, chairman of 
the finance committee. 

The 1941 Dodge, De Soto and 
Chrysler cars embody fundamental 
engineering improvements in both 
design and operation, in addition 
to which for the first time fluid 
drive, heretofore available only on 
the higher-priced Chrysler lines, is 
now made available on the Dodge 
and De Soto models as well as on 
the lower-priced Chrysler. 

Keller discussed Chrysler Corp.’s 
participation in the national de- 
fense program and said in part, 
“The tank arsenal for which 
Chrysler Corp. officially broke 
ground Wednesday indicates one 
of the practical ways in which the 
automobile industry is cooperating 
as it should in the national defense 
program. 

“Cooperation in this great na- 
tional effort, in my view, is the 
first order of business for our 
industry. We recognize it not only 
as a patriotic duty but as a great 
opportunity for this industry to 
demonstrate both its military and 
its civilian usefulness. The auto- 
mobile industry’s most substantial 
contribution to national defense 
grows out of its experience in 
developing the mass. production 
technique that is necessary today 
in building for national security. 

“Automobile plants do not be- 
come defense equipment plants 
overnight, but men 


| to assemble the men, the materials 
land the machines that defense 
equipment manufacture on a vol- 


experienced | 
in automobile production know how | 





For ’41 Previewed by Press 


ume basis requires. The United 
States may confidently rely on the 
men in this industry to fit the 
industry into the nation’s defense. 

“In the last 20 years a great 
change has taken place in trans- 
portation in this country which is 
directly related to national defense. 
I mean the essential role which the 
automobile, passenger car and 
truck, plays in our national econ- 
omy. The military usefulness of 
the automobile was beginning to 
be recognized in the last World 
War. But today people are begin- 
ning to realize that an adequate 
national defense calls for both the 
civilian and the military useful- 
ness of the motor car. 


“This I think is the industry’s 
opportunity — second in impor- 
tance to its patriotic enlistment in 
national defense work. I believe the 
industry is resourceful enough to 
take in its stride both the job 


of national defense, in so far as) 


the government needs its help, and 
the job of maintaining production 
for civilian use.” 





R. E. OLDS, founder of Olds Motor 
at Lansing during the past week. He’ 
chatting with D. E. Ralston, 


| Dealers Tell Me . i 





Employment On Rise Before Defense Drive Started 
U.S. Survey Shows Number 


i, 


(Continued from Page 3) 


2—“Knowledge of the customer 
and his needs. 

3—“Ability to show the cus- 
tomer you have the cars and 
service to fit his needs. This 
means, in your approach to every 
customer, that you find out some. 
thing about his family and the 
| use to which he puts his car, 
| and his desires as to body style 
so you can center on the mer- 
chandise you have which best 
fits his needs. 

4—“Your ability to express your 
thoughts in plain, concise language 
and to use a pleasant voice. 

5—“Your ability to develop in- 
terest and continue your ep- 
thusiasm in the work in the face 
of all discouragement. 

6—“Your attitude toward your 
work. You should not look upon 
your assignments as something to 
be endured, or upon your job as 
merely a necessity for acquiring a 
living. You should conceive of 
your job as an opportunity to 
serve your customers and your 
firm as a means of developing all 
of your native abilities and direct- 
ing them to constructive purposes. 

a * * 


“I find a new salesman usually 
has a tendency to search for 
some magic formula for success, 
There is no short-cut nor sub- 
stitute for work, or for intelli- 
gent planning, and it is a dark 
day in a man’s life when he first 
attempts to figure out some way 
to acquire money and fame with- 
out effort. Time is the only thing 
you have, and the only thing any 
of us has, so organize it care- 
fully. Your company is not hiring 
you to merely share commissions 
they already get. You are em- 
ployed to go out and get business 
that doesn’t normally come to 
them. 

“Remember, your mental atti- 
tude toward your work is_ not 
something established for you by 
fate or circumstance —it is your 
privilege to adopt a cordial atti- 
tude toward your work and your 
surroundings. If your attitude is 
right, your efforts are quite sure 
to be right, and they are also sure 


to be productive.” 
cd * * 


Bouquets 
“Dear John: 

“Congratulations on becoming a 
columnist. You may rest assured 
of my cooperation to put you head 
and shoulders above Hugh John- 
son, Pegler, Dorothy Thompson, 
Winchell and the rest of them— 
John Barton, Columbus, O.” 


* * * 


“Dear John: 

“Chris Sinsabaugh was in town 
the other day and I heard from 
him you are going to conduct a 
dealer column in AUTOMOTIVE NEWS. 
I congratulated him on his good 
fortune in being able to get you. 

“I certainly won't hesitate to 
shoot to you any ideas I may have, 
and will see to it that you will get 
every bulletin issued both by the 
CATA as well as Automotive Trade 
Assn. Managers. I take it for 
granted that you will be very suc- 
cessful in your undertaking. Best 
regards.—_Sam Shapiro, general 
manager, Chicago Automobile 
Trade Assn.” 





For a fresh automotive viewpoint. 
read George M. Slocum’s ‘‘A 


Edgewise.”’ 


Word in 


Works, previewed the 1941 Oldsmobile» 
s shown at the wheel of a new mode 


Oldsmobile’s general sales manager. 
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||Why have Retail Sales in the Automotive 
| Group increased More than $500,000,000 
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| 4 Did you know that America’s gasoline 
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= consumption had grown to more than 

ct- e e e 

8, 60 million gallons a day in 1939?— 

ly And that a lot of this gasoline is» — 
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b being burned up in the suburbs ? 
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oe OU’VE seen how automobile sales 

ure in the automotive group (acces- 
sories, tires, batteries, etc., as well as 
new cars) have gained in the last 
7 years. Their total came mighty 

Ls close to the 5-billion-dollar mark 

ae last year! 

= What’s behind this growth? Well, 

.- for one thing, salaries and wages have 
gone up 50% in this 7-year period. 
Americans have had more money to 

ne spend, and they’ve been buying bet- 

. ter living. They’ve moved into the 

ns suburbs in droves, and in this new 

<j life, they need better transportation 

i ... [hey need IDEAS on living, too. 

et e ° 

get A New Big-Time Sales Force 

ade ’ . : 

i You’ve given these modern Ameri- 

ue cans more car for the money .. . The 

= American Home magazine has fur- 

bile 


nished complete ideas on homemaking 
| &, to millions of progressive families. 


int. 
1 in ~~, 


..eand during the same 7 years 
The AmerRICAN HomME magazine 


has grown from 300,000 to 
:|2,000,000 Families 








: In the Last / years? 


This magazine is devoted exclusively 
to better living. It appeals to both 
men and women. They read it at 
home, where all their important buy- 
ing decisions are made. This dual 
appeal sells cars and explains why 
The American Home carries more 
advertising pages of investment-type 
merchandise for the home than any 
other magazine. 


Why not look over a copy of The 
American Home? You may have the 
latest issue, FREE, by just writing for 
it. Address: The American Home, 
444 Madison Avenue, New York City. 


FIRST 


in percentage of 
SUBURBAN CIRCULATION 
among ALL MAJOR 
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Special to Automotive News 

NEW YORK.—That security 
prices in this country still are 
under the domination of events, 
across the Atlantic was demon- 
strated early last week when the 
intensified aerial warfare against 
the British Isles got under way. 
But the decline was mild com- 
pared to the rout in May when 
Germany invaded Belgium and the 
Netherlands, indicating that the 


Motor Companies 





Show Sharp Rise 
In Net Profits 


WASHINGTON. Automobile 
manufacturing profits rose sharply 
last year, it was disclosed when 
the Securities and Exchange Com- 
mission last week made public an 
installment of its survey of Amer- 
ican listed corporations covering 
the financial operations of nine 
large companies. Those covered in| 
this supplement No. 4 are Chrysler, 
Checker Cab, General Motors, Gra- 
Hudson, Nash-Kelvin- 
Studebaker 


ham-Paige, 
ator, Packard, 
Willys-Overland. 

Combined volume of business of | 
these companies in 1939, the sup- 
plement reveals, was $2, 254,000,000, 
compared with $1,713,000,000 in 
1938. A combined operating profit 
of $264,000,000, or 11.7 percent of 
sales, was reported by the com- 
panies, compared with $112,000,000, 
or 6.5 percent of sales for the 
preceding year. 

The nine corporations showed a 
combined profit after all charges 
(including non-operating gains and 
losses, prior claims, interest and 
income taxes) of $217,000,000, or 
9.6 percent of sales, for the year, 
compared with a profit after all 
charges of $102,000,000, or 5.9 per- 
cent of sales in 1938. 

Total current assets of the nine 
enterprises on Dec. 31, 1939, were 
3.25 times greater than current 
liabilities. At the end of the pre- 
vious year, current assets for this 
group were 3.54 times larger than 
current liabilities. 


and 
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MACK GOES 


TO SEA ON NICKEL IRONS 





be interested to learn that Mack, 
famous builders of heavy-duty 
trucks, has recently marketed a 
new line of marine engines. More 
than eight years of preparatory 
work and experimentation, includ- 
ing a comprehensive study of ma- 
terials, resulted in adoption of 
Nickel-improved cast irons for im- 
portant parts of the new Mack 
Mariner Diesel engines. Typical of 
these sea-going engines is the Type 
Y, 120 HP, capable of pushing a 
heavy 42-foot vessel eleven miles 
per hour, with power to spare. 
Mack uses Lanova combustion 
chambers that operate on a full 
Diesel cycle for good economy and | 
fine throttle response. Cylinder | 
blocks, cylinder heads, exhaust | 
manifolds, and valve guides all are 
Nickel alloy cast irons. The cyl- 
inder block iron combines high 
strength, good resistance to wear, 
and excellent machinability. Iron 
for Mack cylinder heads combines ' 
high strength, uniformity of ga 
ture and pressure tightness im- 
portant in castings of varying sec- 
tion thickness. For exhaust mand | 
folds the Nickel alloy iron pro- 
vides stability at 
elevated tempera- 


tures. 
THE 
INTERNATIONAL | 
NICKEL COMPANY 
INC. New York, N.Y. 


Those who enjoy water sports w 
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—#_______avrowonve ews serrewpr iso tmnt 
Air Attacks On Britain Affect Motor Shares es Slightly 


Losses Held to Less Than 
One Point In Selling Wave 


STOCK PRICE AVERAGES 


Previous Latest Year 


Week Week Change Ago 

24 motors ‘ 33.11 32.74 0.37 35.25 
10 car-truck co.’s .. 34.90 34.33 —O.57 36.97 
10 parts-access. 26.15 26.15 26.09 
4 tire-rubbers 15.92 17.34 +1.42 28.20 


markets are more shockproof now 
than then. 

Automotive stocks withstood last 
week’s selling wave in excellent 
shape, reflecting the high respect 
with which this industry and its 
prospects are being held in Wall 
Street. Car and truck companies 
gave some ground and average 
prices finished the period covered 
by the AvuTomotive News averages 
with only fractional losses. Parts 
and accessory shares held their 
ground over the week as a whole, 
however, and tire and_ rubber 
stocks actually picked up more 
than a point. 

The market continued, however, 
to be irregular. Several reasons 
were assigned for the relatively 
better showing of the motor stocks 
at the start of the big drive 
against England than four months 
ago when the war on land began 
in earnest. One was the lower 
level, of course, at which prices 
now are. But the chief reason was 
that earnings prospects for the in- 
dustry over the immediate future 
are greatly improved. Although 
there still is some doubt as to 
what the ultimate effect of the 
new tax laws will be on net in- 
come of motor companies. 


Suit Over Steel 
Rolling Process 


Finally Settled 


WASHINGTON.—Patent authori- 
ties here have learned that litiga- 
tion over the cold rolling process 
for reducing steel to sheets, which 
is credited with having made pos- 
sible all-steel roofs for automo- 
biles and other improvements, has 
been settled. As a result the pro- 
cess, which 17 years ago brought 
down ridicule on the head of its 
inventor, Abram F. Steckel, has 
been made available to the entire 
steel industry on equal terms. 

The settlement effected is be- 
tween Carnegie-Illinois Steel Corp., 
a U. S. Steel subsidiary, and Cold 
Metal Process Co., to which Steckel 
assigned his patents. It is said to 
involve a payment of some $3,850,- 
000 to the process company. 

About a year ago the validity of 
the patents was contested in the 
federal courts, where it was up- 
held and U. S. Steel and its sub- 
sidiary declared to have infringed 
on them. The courts held that the 
patent owner was entitled to dam- 
ages and determination of the 
amount was left to a special mas- 
ter. 

When the validity of the patents 
was upheld, the court announced 
that United Engineering & Foun- 
dry Co., of Pittsburgh, had a valid 
exclusive license from Cold Metal 
Process to use the Steckel method. 
The patent owners had attempted 
to cancel that license on the 
ground that the United company 
had misused its privilege. 

The cold rolled process became 
particularly useful in the automo- 
tive industry because of the wide 
widths of sheet it permits. It has 
been found also that one Steckel 
mill displaces two hot mills and 
that the industry and, in turn, the 
public has benefited by the inven- 
tion because the price of cold 
rolled steel has been reduced far 
beyond the lower prices for other 
standard steel products. 


Brous Made Di 





istrict 
Manager for Crosley 
CINCINNATI.—Walter L. Brous 
has been appointed district man- 
ager for Crosley automobiles in 
Greater New York, Pennsylvania, 
New Jersey, Delaware, Maryland, 

Virginia, and West Virginia. 
Brous spent many years as sales 
representative for Willys Overland, 


Chrysler and Plymouth cars in this | was a 


territory. 
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PREVIEWING in the rain. Here are the 1941 Studebaker automobiles, banked 


by the cast of the American Jubilee at New 


York World’s Fair, making a 


bow before 4,500 distributors, dealers and salesmen. 





SPEAKER’S TABLE at the Chicago preview for Studebaker distributors, 
dealers and salesmen. Left to right, John W. Merrin, Chicago regional manager 


for Studebaker; Henry R. 
dent of Studebaker, and Courtney 


Levy, Chicago distributor; Paul G. 
Johnson, assistant sales manager. 


Hoffman, presi- 





SMILING in the rain is Geo. 
the preview of 1941 Studebaker models. 
of Atlanta, and behind him is Robert Fleigh of Baltimore, 
distributors, dealers and salesmen She stented the_Hew_ York ssoting. | 


Dealer Profits 


Pace with Sales Upswing 


D. Keller, vice-president of Studebaker, at | 


At Keller’s left is John Yarbrough 
two of the 4,500 


Don't Keep 


(Continued from Page 


months of 1939. The percentage of | 
new and used car gross profit for | 
this firm for the first half of this | 
year is 78.4 percent, while during | 
the same period of 1939 it was 60.9 | 
percent. 

Still another firm selling around | 
200 new cars during the first six | 
months of this year, reported :| 
percentage o{ total pross profit of | 
all departments to total sales of | 
14.9 percent this year and 11 per- 
cent last year. This dealer had a 
percentage of total expense of all | 
departments to total sales of 11.9 
this year and 9 percent a year ago 
This gave a net profit of 3 percent 
for the first six months of 1940 as 
against 2 percent a year ago. 

The used car gross loss per $1,- 
000 of new car volume was much 
smaller in this case, being $14 this 
year and $16 for the first six 
months of 1939. 

The perce:itage of service de- |; 
partment gross profit to total gross | 
profit of all departments was re-| 
ported at 21 percent for the six | 
months ending June 30, this year, | 
and 39 percent during the same| 
period last year. Thus, this firm’s 
percentage of new and used car 
gross profit for the first half of | 
1940 was 69 and last year 61. 

One tendency noted on the part 
of local automobile dealers, or a 
majority of them at least, is to cut 
down used car losses. This phase | 
of the business is being watched | 
more closely and the average de- 
crease in loss in this department 
during the first six months of this 
better than $19 





year is slightly 

compared to the same period a 
year ago. 

The average net profit expe- 


rienced during the first six months 
of this year among the dealers in- 
terviewed in the Denver survey 
was slightly over 2 percent, which 
round 1 percent better than, 


during the first half of 1939. The 


average percentage of new and 
used car gross profit was 65 per- 
cent this year—a gain of around | 
15 percent over the same period a 
year ago. 


Market F enna, 
Ala. Dealers Sey 


By Geo. H. Watson 
Staff Correspondent 

BIRMINGHAM, Ala.— Take all | 
automobile dealers and average up 
their net earnings for the first half | 
of 1940 and it will be less than 
for any other similar period. 

That is the studied opinion of 
one leading Birmingham dealer 
who has been in business for 20 
years and who has recently talked | 
with many of his fellow business- 
men. 


“Volume has been good, yes, but 


|}so far as profits were concerned | 


there were none,” 
dealer. “Of course 
have made money, but this has 
been offset by the larger number 
who have not. The factories have 
made such a push for volume and 


so speaks this 


| have offered bonuses and put the | 
| pressure on to such an extent that 


wild trading has ensued. The only 
deals I am taking are those we can 
pick up around the edges. The 
others go to the dealers who are 
trading away their profits 
volume.” 

This same dealer pointed to the 
fact that a popular-make dealer, 
with what is considered a choice 
franchise and in a leading Alabama 
city, recently went out of business 
because he could not make any 
money. 

That is the story from this 
dealer and while all dealers are not 
this pessimistic, the general feeling 
is that the market is being forced 
too much and this will have its 
ultimate effect on the industry as 
a whole. 


Financial 


Studebaker Cars 
For 1941 Shown 


To Dealer (¢ sroups 


SOUTH BEND.—Two of the 
largest dealer meetings in Stude. 
baker’s history were held last 
week to demonstrate 1941 models, 


The first meeting was held in 
Chicago, attended by more than 
2,000 distributors, dealers and 
salesmen from the middle west 
territories. 

The second meeting was held at 
the American Jubilee show in the 
New York World's Fair and more 
than 4,500 Studebaker men were in 





attendance. 

Both meetings were addressed by 
President Paul G. Hoffman, Geo. 
D. Keller, vice-president, and C. §. 
Fletcher, sales manager. The 1941 
models were shown to the guests 
and plans for the coming selling 
season were outlined. 

Studebaker is geared to build a 
minimum of 150,000 of its 1941 
models, Keller announced, and to 
spend $1,000,000 in the initial cam- 
paign for their merchandising. 

“Every indication is stimulating,” 
| he declared. “Even with the uncer- 
tainties of the war situation, better 
business in all branches of Ameri- 
|ecan industry is indicated. We be- 
lieve that we have been conserva- 
tive in setting our 1941 model 
minimum production figures at 
150,000. We have strengthened our 
dealer organization to 3,500 and 
our factory selling staff to a point 
where we know we'll make gains 
in every part of the country.” 

Hoffman declared that the mo- 
tor industry was quick to respond 
to the demands which the defense 








some dealers | 


for 


program already has created, and 
is firmly pledged to make any 
sacrifice to meet larger demands 
which are to come. 






|| Mixed Reaction 
| Greets Rail-Auto 


Service Program 


| BUFFALO. — Response to the 
rail-auto service inaugurated here 
last spring has been good but re- 
sults of the rail-taxi plan, also 
started, have not been fully satis- 
factory, a checkup showed. 
| Buffalo manager, Herman AIl- 
|perin, of Hertz Drive-Ur-Self Sys- 
{tem Inec., which cooperates with 
the railroads in an automobile 
|rental plan, said there has been 
'“quite a response” here and else- 
where and that resulting business 
is “beyond our expectations.” 

On the other hand, John C. Mon- 
|tana, president of Van Dyke Taxi 
& Transfer, Inc., whose company 
| offers chauffered cabs at special 
rates to rail passengers, said only 
a few have taken advantage of the 
| service here. 


| American Blower Adopts 
Fluid Drive on Trucks 
| DETROIT—Fluid drive is also 
making news in other fields, ac- 
‘cording to C. T. Morse, president 
|'of American Blower Corp. 
Several trucks with an American 
Blower traction type fluid drive 
| (hydraulic coupling) are now in 
service in mining and dredging. 


Now It’s ‘Motor Ear’ 
That Afflicts Drivers 


ST. LOUIS.—“Motor ear,” 2 


new kind of deafness resulting 
from driving an automobile with 
the left window down, was de- 
scribed in a paper presented be- 
fore the 25th annual convention 
of American Osteopathic Soci- 
ety of Opthalamology and Oto- 


laryngology here. 

Dr. Fred J. Cohen, Wichita, 
Kan., told the meeting of eye, 
ear, nose and throat specialists 
that motorists driving with the 
left window open frequently 
suffered a partial deafness of 
the left ear as a result of it 
being subjected to wind, noises 
and air impurities. He told of 
numerous cases that had come 
to his individual attention. 
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More POWER 


—from stepped-up | More 


FIREBALL engines 


ITH this advertisement, Buick 
ushers in a brand-new automo- 
bile model year. 


1940 production is history—record- 
ing the greatest manufacturing and 
selling year our company has ever 
known. 


You may be sure we grimly realized 
that we had to accomplish things in 
our new cars for 1941 that we could 
count on to continue our advance. 


So we’ve taken our greatest all- 
time car and steadily and carefully 
brought it forward to a perfection 
of action, ease, goodness beyond 
anything ever offered under our 
name. 


It’s hard to picture the new 1941 


"Best Buick Yet 


EXEMPLAR OF GENERAL MOTORS VALUE 
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Comrort 


m softer, 


More VALUE 
—any way you | 
measure it! 


—fro d 
steadier ree 


Buicks fairly with old adjectives. 


Style-wise their suave and dynamic 
beauty refreshes the jaded eye as 
would sight of a hydrant in the 
desert. 


They move and function like young 
wild things. They’re all grace and 
poise and eagerness. They bring 
to driving and handling a keener 
pleasure and a new thrill. 


They are bigger and they are huskier, 
and their new super-powered, fuel- 
thrifty micropoise-balanced Fire: 
BALL* engines are only one of many 
features that pack them full of sell- 
on-sight buy-appeal. 


But that is only the beginning of 
their importance. 








This finest line in our history comes 
at a time when Buick dealers are 
operating at their most efficient best. 


Our most salable product reaches 
them at the moment when they are 
enjoying the fruits and the advan- 
tageous position of the most success- 
ful year in their collective history. 


The implication for the future of 
Buick dealers is, we believe, quite 
plain. 


Product-wise, ’41 already represents 
the finest we’ve done. 


Sales-wise, we fully expect it to be 
the same—not only for us but for all 
the able and forward-looking dealers 
who operate under the Buick banner. 





7 ~ 
According to the Encyclopaedia Britannica, a super meteor which travels with a 
series of explosions like the shock waves of a great projectile is called a** FIREBALL.” 
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Used Car Supply 


1941 Prospects are Bright 


Despite High War Taxes 


By Roy Carmichael 
Staff Correspondent 

MONTREAL. — Used-car dealers 
here report an active demand this 
fall with the prospect, before the 
end of November, of greatly re- 
duced stocks. In past years, used 
cars, especially in the higher 
priced brackets, have been a drug 
on the market. 

With increased employment of 
war workers, and the general de- 
mand for labor, more money has 
been put into circulation for the 
average Montreal citizen; besides, 
the employed today can reasonably 
look for steady wages for some 
months to come, all of which is 
conducive to a more settled 
financial position. 

While the lower priced used 
ears have sold faster, there has 
been ready demand for the “turn- 
in” up to and even over the $1,000 
mark. Another factor to be taken 
into account this fall is the free- 
dom from federal taxation, as 
under the last budget demands, of 
the used car in comparison to the 
heavy impost of the Ottawa gov- 
ernment on new automobiles. 
While there is the provincial tax 
on the used vehicle of 2 percent, 
and the additional 2 percent for 
city, should the car be sold within 
its confines, these levies are small 
as against the federal figures on 
new automobiles and are being 
considered closely by the buying 
public. 

Rene E. Charron, sales manager 
for Genereux Motors Co., Ltd. 
said that the firm’s stocks of used 
cars are low at present, and that 
this situation appeared to prevail 
in Montreal. Inventories of used 
cars for Eastern Canada are per- 


haps the lowest at this season that 
they have been for some years 
past, intimated Charron. 

“For our firm, we had 20 used 
cars on hand Aug. 31, 


planation of this condition would 
seem to be increased employment 
with the car-minded public, and 
the feeling that war-employment 
will continue.” 

The fact that the used car today 
is sold under varying guarantees 
by reputable firms, makes used 
cars a much safer investment these 
past years than ever before. The 
public appears appreciative of 
these features of trade and, with 
the assistance of the finance cor- 
porations, is able to obtain a satis- 
factory used car. 

E. M. Dunn, sales manager for 
Modern Motor Sales, Ltd., said 
that his firm has 100 cars less in 
used stock than the same date last 
year. “The higher prices for new 
cars, and recent taxation on these 
vehicles, have turned purchasers 
into the used car channel more 
than ever before, with the conse- 
quent reaction that stocks are the 
lowest for this season that they 
have been for some time past,” he 
added. 

Dunn also attributed the better 
used car market to the fact that 
business is being handled in the 
Montreal territory, as well as 
elsewhere in Quebec, on a better 
basis than ever before, in conse- 
quence, selling used cars has now 
been reduced to a_ system of 
classification that enables one to 
know exactly what he is buying. 
Under the present regime, definite 
principles and standards of value 
have been established and exact 





Faithfully yours cee and 


your customers’ 


First contact your customers have with your cars 
and trucks is at the moment they touch the 
starter button. Much of what they think of your 
product through its lifetime depends upon the 






efficiency and reliability of starting. 
_ Isn't it well worth while to make each one of 


those thousands of starts fortify owner satis- 
faction? You are sure of doing just that when 
you provide the Bendix Drive. For the Bendix 
Drive, backed by hundreds of billions of effort- 
less starts, makes starting simple, foolproof 


and automatic. 


There’s a Bendix Drive especially engineered 
for every type of starter control — foot button, 
clutch or accelerator pedal, dash button or 
with Startix, completely automatic switch key 
starting. Specify the Bendix Drive and increase 


owner satisfaction. 





ECLIPSE MACHINE DIVISION 


BENDIX AVIATION CORPORATION 
ELMIRA, NEW YORE 


while a} 
year ago we had 100. The ex-| 
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classifications help the used car 
purchaser to a foreknowledge aa| 
clearly defined as that of the new | 
car market. 

Ben Tweedy, head of the used 
car department of Mid-Town Mo- | 
tor Sales, Ltd. (Pontiac, McLaugh- 
lin-Buick and Cadillac), said that 


| the firm’s used car stock was down 


to 55 cars on Sept. 1, and that the 
clean-up for 1941 models is most 
satisfactory. “In fact,’ added 
Tweedy, “our August sales of both 
used and new cars were the best 
we have had for some time. As 
for future prospects, I should say 
that we are in a bull market for 
cars aS money appears to be cir- 
culating with more freedom today 
than in the good year of 1939.” 
When asked as to the effect on 
demand for used cars the present 
war situation was having, Tweedy 
said the private sale of cars by 
owners going into military service 
had not been a factor of any mo- 
ment, and had been offset by a 
greater demand for automobiles in 
general, especially used ones. 


Packard Preview 
Summons 3,000 
To Detroit Today 


DETROIT. — Assembling in De- 
troit to project the sales program 
of 1941 are more than 3,000 dis- 
tributors, dealers and their per- 
sonnel, called by President M. M. 
Gilman to preview the 1941 Pack- 
ard line. 

Entering the forty-first year of 
continuous production, Packard 
again this year combines the press 
and personnel program in one 
gigantic preview party set for 
Monday, Sept. 16. 

With Gilman and W. M. Packer, 
vice-president of distribution, as 
hosts, both press guests and 
Packard personnel will be enter- 
tained in a day-long program 
moving progressively from the 
Masonic Temple in downtown De- 
troit to the Packard Proving 
Grounds at Utica and back again 
to the city. 

Included on the morning sched- 
ule are business meetings for 
Packard distributors, dealers and 
salesmen together with a general 
meeting and program for Packard 
personnel. The afternoon program 
includes preview of the 1941 Pack- 
ard line at the Utica proving 
grounds, in addition to an enter- 
tainment schedule and other 
features. 

Packard press guests will be in- 
cluded in all phases of the gen- 
eral program and will participate 
in special features planned for 
their entertainment. 


Grand Rapids Dealers 


Set Show for Nov. 4-9 


GRAND RAPIDS, Mich. — The 
32nd annual automobile show of 
the Grand Rapids Passenger Car 
Dealers Assn. will be held at the 
civic auditorium here on Nov. 4-9. 

Claude Goldner is show manager 
and the committee includes Law- 
rence S. Dykstra, president of the 
association; Don D. Stegman, 
treasurer; William Berger, Ted 


Booth and Roy F. Springer. 


- 


TOPS OF ALL 1941 Hudson convertible models are raised or lowered auto- 


matically by the touch of a button on t 


convertible tops is provided by a rear quarter window 


Press Sees '41 


Chevrolets ... 


in Canada Drops; Demand Strong 





BRIGHTER PROSPECTS in the coming sales year were outlined to press 
representatives at Chevrolet’s annual preview in Detroit last week. Discussing 
the ’41 outlook were, left to right, Chris Sinsabaugh, editor, Automotive News; 
M. E. Coyle, general manager of Chevrolet; G. M. Slocum, publisher, Automo- 
tive News, and W. E. Holler, Chevrolet general sales manager. 





JOHN S. KNIGHT, right, publisher of Detroit Free Press, Akron Beacon 
Journal and Miami Herald, hears of Chevrolet’s 1941 program at the division's 
annual press preview in Detroit. At the left is K. M. Chase, assistant general 
sales manager of Chevrolet, with C. P. Fisken, Chevrolet advertising manager. 


Michigan Truckers Stage 
Annual Conclave, Rodeo 


By Janet Logie 
Staff Correspondent 

GRAND RAPIDS, Mich.—Michi- 
gan Trucking Assn. held its 
seventh annual convention here 
Sept. 12-13, with highlights in- 
cluding a parade and display of all 
the latest type of highway trans- 
portation equipment, plus a truck 
rodeo. 

A luncheon was held Thursday 
at the Pantlind Hotel with L. C. 
Allman, vice-president of Fruehauf 
Trailer Co., as speaker. His sub- 
ject was “Highway Transportation 
and National Defense.” A smoker 
for representatives at the conven- 
tion was held at the hotel in the 
evening. 

The truck rodeo was held Fri- 
day morning and afternoon. It 
took place at the city wholesale 
market and only drivers having 
accident-free records for the last 
year were eligible to be slated for 
Michigan’s champion 1940 driver. 
Drivers from companies through- 
out Michigan participated. The 
winner will be sent to Los Angeles 
in November to represent Michi- 
gan drivers at the national truck 
rodeo sponsored by American 
Trucking Assns. 

Annual banquet was held Friday 
| night at the Pantlind hotel. Prizes 
won by rodeo competitors were 
awarded at that time. 
| Principal speaker at the Friday 
|night’s banquet was Ted V. Rodg- 
| ers, president of American Truck- 
|ing Assns. A. C. Scott, president of 
the Michigan association, presided; 


| John J. O’Hara, chairman of the 





he instrument panel. Increased vision in 
which automatically 


raises or lowers as the top is operated. Extra rigidity for convertible models 


is provided by a special frame with an 
plate and 
the sides of the frame. 


extra sub-X-member, heavy reinforcing 


four additional transverse struts connecting the X-members with 





Michigan public service commis- 
sion, was toastmaster, and Mayor 
George W. Welsh gave the ad- 
dress of welcome. 

Cornelius Bylenga jr., was gen- 
eral chairman of the local ar- 
rangement committee. Don B. 
Smith, of Detroit, is executive 
manager of the state group. 


Canadian Drivers 
Pay $90,000,000 In 


Fees, Taxes in ’39 


MONTREAL. — Not generally 
realized is the extent of the con- 
tribution made annually by owners 
of motor vehicles, to the nine pro- 
vincial government treasuries 
through the medium of fees, li- 
censes and taxes. 


A survey shows that the prin- 
cipal levy on automobile owners is 
through the medium of the gaso- 
line levy, a total for Canada of 
$52,000,000 comparing with $28,000,- 
000 paid in sundry registration 
fees. 

Over the past 12 years there has 
been a steady increase in the per 
capita impost as a result of an 
increase in taxes, etc., out of all 
proportion to the rate of increase 
in total automobiles registered. 


Thus, whereas between 1928 and 
1939 there was an increase in the 
total automobiles of all kinds reg- 
istered, there was an increase of 
fully 153 percent in the total col- 
lected from the owners thereof. 
$79,915,492 comparing with $31,551,- 
349. Expressed in another way in 
1939 the average payment by auto- 
mobile owners for fees and gasoline 
taxes was $55, against $27 in 1928. 


The increase has been mainly 
in gasoline taxes, 1939’s total of 
$51,954,360 being 314 percent above 
1928, while the total collected from 
fees, etc., at $27,961,132 shows 4 
gain of 47 percent. 

During the six years, 1934-39, 
provincial government revenue 
from fees, etc., and taxes on gaso- 
line was $377,172,813 as compared 
with $253,132,201 in the six-year 
period 1928-33. 
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special to Automotive News 

WASHINGTON.—J ust before) 
completing their agreement on the 
Burke-Wadsworth conscription bill | 
late last week, the Senate-House 
conferees removed restrictions 
they earlier had placed on the 
much controverted government’s 
authority to draft industrial plants 
which fail to cooperate in the 
national defense program. 

The revised version, substantial- 
ly the same as the so-called Smith 
Amendment, inserted in the bill 
by the House, will permit the gov- 
ernment to take over plants during 
the present emergency instead of 
during a time when danger to the 
nation is “immediate, imminent 
and pending,’ as the conferees 
first agreed. 

The industrial conscription sec- 
tion provides that if a plant re- 
fuses either to give preference to 
National Defense orders or to 
manufacture defense materials of 
which it is capable, the govern- 
ment can take over the property 
and operate it, paying the owner 
a “fair and just rental.” 

However, the government can 
take such plants over only “if = 








public necessity is immediate and 


MacManus 


(Continued from Page 1) 


Willys-Overland, an assignment ms 
accepted only recently. 

Two years ago he had retired 
from the MacManus, John & 
Adams agency of Detroit, and had 
been in retirement until this year 
when he returned to promote a 
project to group Catholic diocesan 
newspapers into an affiliated chain 
of Sunday newspapers with fea- 
tures similar to secular dailies. 
While working on this idea he was 
asked by Willys-Overland to also 
take on the job of advertising 
counsel for the Toledo company. 
In that capacity he attended the 
Overland press preview on Aug. 
16, at which time President J. W. 
Fraser announced his appointment. 

In his time Mr. MacManus had 
been confidante, advisor and coun- 
sel to a long list of brilliant men 
dating back to the conception of 
the industry. His first large Detroit 
connection was with Cadillac, a 
relationship which was clinched 
when the elder Leland and his son 
discovered that he was the author 
of a patriotic verse which they 
passionately admired. It was dur- 
ing this association, when the 
superiority of Cadillac workman- 
ship was being assailed and could 
not be directly answered, that he 
wrote the classic “Penalty of 
Leadership” advertisement. 

He was publicity wet nurse when 
the Hupmobile was born in a shed, | 
and by a very careful process of | 
sowing seeds of suggestion, largely | 
contributed to its reputation as a 
rugged and long lived product and 
to the first recognition of American 
automobile craftsmanship in Eu- 
rope. 

Then came a comparatively brief 
tenure with Studebaker and Pack- 
ard and finally the development of 
a very definite advertising tech- 
nique which went far in establish- 
ing the reputation of Dodge Broth- 
ers. 

_Afterward followed the persua- 
sion of Walter Chrysler to put his 
name on a car which Fred Zeder 
and his associates had developed. | 
It is said, it was he likewise who 
recommended that an_ intended 
Chrysler car be priced out of the | 
Chrysler line and re-christened the 
Plymouth. Again he developed and 
printed the argument later used 
as the “look at all three” formula. 
Before the Chrysler business was 
born he took the discredited and | 
rehabilitated Maxwell and made it | 
the “good” Maxwell which was sell- | 
ing like hot cakes when Chrysler | 
decided to stake everything on his 
Own name and ability as a car| 
manufacturer. 

Mr. MacManus conceived and 
applied all of the familiar earmarks 
of Fisher Body, even including the 
Napoleonic coach and the phrase, 
“Body by Fisher.” More recently | 
he created the terse but unforget- 
table line “the most beautiful thing | 
on wheels” for Pontiac. 





ice is imperative, and such as will 
not admit of a resort to any other 


| sources of supply and if such cir- 


cumstances are certified to by the 
Secretary of War or the Secretary 


of the Navy.” 


Under the final terms of the bill, | 
the present power of the President | 


to procure defense materials is en- 
larged by giving him authority to 
place orders “with any person” for 
such products as may be required 
and which are of a nature and 


|son.” Compliance with these or- 
ders is made obligatory and they 
|must take precedence over all 
others. The Secretary of War or 
of the Navy shall fix the amount 
of compensation for commandeered 
plants. 

Also of interest to industry are 
provisions in the bill under which 
men called for training in the en- 
larged army may reclaim their 
old civilian jobs when their mili- 
tary service term is completed. 





Beckers Open Terminal 


ELIZABETH, N. J. — To mark the 
| opening of its new truck terminal here, 
|said to be one of the largest in the 
|country offering service to truck own- 
/ers and drivers, Becker Brothers Au- 
tomotive Corp. entertained more than 





For U.S. Expansion Funds 


WASHINGTON. — Automotive 
companies, which are subcontrac- 
tors in the rearmament drive, are 
eligible to government financial 
assistance for necessary plant ex- 
pansion, it was learned here last 
week. 

Comptroller General Lindsay 
Warren is understood to have in- 
formed the National Defense Ad- 
visory Commission that he will 
approve a government contract 
which obligates Washington to re- 
imburse subcontractors for plant 
expansion they undertake in order 
to speed vital defense production. 


The step promises to be of large 
significance. First, more companies 
will be subcontractors than are 
direct government contractors. Sec- 
ondly, many large companies, such 
as steel mills furnishing armor 
plate for ships or tanks, may be 
subcontractors and therefore come 
under this eligibility. 

The plan calls for the govern- 
ment to enter into a contract with 
a subcontractor who needs to ex- 
pand facilities, under which the 
government agrees to reimburse 
the subcontractor in five equal an- 
nual installments. 





kind “usually produced or capable 200 persons at a buffet supper Sept. 6. 


M. R. Steele, Berry Bros. 
TTT 4 


pile 
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James C. Phillips, Scott Smith 
Cadillac Co.—Cadillac 


ot ae 
2 


Eimer W. Heinel, Heinel Motors 
Inc.—Dodge-Plymouth 


John Barber, Jr., John Barber, Inc 
Ford-Lincoln 


More Dealers’ Photographs 
in Next Advertisement 


Sr Philadelphia 


nearly crerylody reads 






John J. Fisher, Waller Motors, Inc. 
Packard-Studebaker 


Cty of Hane 


Total answers to question No. 2 


a 


H.E. Gladstone, Purdy & Gladstone 
Chrysler-Plymouth 





| How Philadelphia Dealers 
Rate Newspapers for New 
Car Advertising 


(As shown in a recent surucy by Ross Federal Research Corporation.) 


QUESTION NO. 


Please list in order of importance the newspapers you recom- 
mend for new car advertising. 


THE ANSWER: 


The Evening Bulletin was rated first 292 times out of 435 
or 67.1%. 


QUESTION NO. 


If only ONE newspaper were used which would you 
recommend ? 


THE ANSWER: 
Total recommendations—The Bulletin. .... . 288 or 69.9% 


1 


2 


John A. Lafore, Jr., Central City 
Chevrolet—Chevrolet 





Total recommendations—all other newspapers 124 or 30.1% 





ae ae 412 or 100% 


NOTE: Other newspapers rated by dealers include 
two morning newspapers, two Sunday newspapers, 


one evening newspaper, one 


year 1939— 


PHILADELPHIA 


tabloid 


newspaper. 


For the first six months of 1940, as well as for the 


The Evening Bulletin 


carried more new passenger car advertising than 
any morning, evening or Sunday newspaper in the 
United States. 


Copyright 1940, Bulletin Co., Philadelphia 
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U. S, Fu rth e rs Pla ns Moslem Path to Mecca Dodge Dealers are Getting 


To Be Paved With Stone 


ForVast Road Buildin | gece tats | First Glimpse of 1941 Cars 
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a modern highway next year in- DETROIT.—Dodge is now hold-| Antonio, Dalla 
a ted . : , | » . s Pe ’ € € nd Oo itu Ss 
Special to Automotive News couraged to borrow from the RFC || Stead of the rough track of |ing a series of 30 meetings in as| Meetings in Puteburee City me 
WASHINGTON. — Further plans to purchase rights-of-way for such | desert now used. A new high- ||many key cities throughout the| nati, Birmingham Atlanta and 
for vast road-building to advance improvement. Then the government || W®@Y is now under construction. || United States at which plans for| Jacksonville are to be add os ail 
the national defense by linking would be in a position to discuss Improvement of this route is | the introduction of 1941 passenger| by E. J. Poag, assistant on puil 
military training camps and other | financing construction costs. the result of an agreement be- || cars, “job-rated’” trucks and com-| sales manager in charge of waver oa 
defense centers with strategic! Carmody said results of surveys | tween the Saudi Arabian gov- | mercial cars will be presented to|tising and merchandising er- | she 
highways were outlined last week of 75,000 miles of high surveys || ernment and the Egyptian gov- || dealers and their sales organiza- J. W. Hutchins assistant a 
by John M. Carmody, federal works eee ade a Sane aa aie | ernment for the work to be || tions. sales manager, ‘is in unis = 
administrator. More than $200,000,- | engineers. Their ieotans il pad undertaken by Egyptian con- Six groups of personnel from| meetings in Detroit, Chicago a of | iner 
000 will be spent, he estimated. cide the basis for ye isto ce- | tractors. Egypt is bearing the || Dodge headquarters here, each| /and and Buffalo. oe 
Priority will be given “access” what highways used b ae dae | greater part of the construction | headed by a sales department ex-| _The sixth group, headed by D = 
roads to 120 military cantonments eral public will b hen _ Sen" || costs in the interest of the || ecutive, are conducting the field| T- Stanton, sales supervis hte 
where, shortly, National Guard jin the defense anh’ ciuieuaen | Moslem religion. meetings. Details of aevedanmnenie conducting meetings in Salt Lake oa 
en as om — the |He expects to submit a report on will be under the supervision of Pont oy Angeles, San Francisco of t 
it be in training. the conclusions of the military en-| Rolli | regional managers in their respec- | 1 Ae ane cca G , 
- Rollins aver |4; oo spec the 
The program embraces 1,241 miles gineers to President Roosevelt next Named Manager tive territories. ie hie ae se 
Son sar in eoceral month. Of W. Va. Truck Assn. | Pd oe —s vice-president and Seat oat Gass ch S oor ac Per- | ov 
’ oe : . 3 i i . ” P el 3 
side. _ Many highways will have to be| CHARLESTON, W. Va.— Law- mecting? ‘ia Detratt, "Minneapelis | tunity to inspect the 1941 Deda est | 
Asked if the states would be “idened, about 1,800 bridges| rence E. Rollins has been named Omaha, Kansas City, Wichit rr | cars and trucks. 8 | mor 
expected to pay half of the cost | eee cee grade crossings and manager of the West Virginia Denver. - nicest > -_ See wae 
of military roads, as is the require- etininated be tor se ice grades | Motor Truck Assn. with offices in F. J. Timmens, general sales| S.C. Fuel Revenue Up Thi 
ment under normal federal-aid nt . ri rmy authorities the Peoples building here. manager, is in charge of meetings COLUMBIA, S. C.—Gasoline tax col ra 
road-building, Carmody said: e satisfied with facilities. H in Boston, New York, Atlantic | @ctions for August, totaled $1,183 805 trip 
“y as ou a i Le | S secre- | A: . ’ | as compared with $1,084,678 collecteq | i8 
n negotiations to settle that, | Carmody pointed out that $197,000,- | - an See Senay 26 Geet City, Baltimore and G b et Mected | is B 
an Ge Gk ee te tek ae eek | 000 is now available and $134,000,000 | tary-manager of the Automobile | A’ third ss a h aon i 4 | August. 1939. it is announced by live! 
as it can, but I think in the end | Das been authorized for the next Dealers Assn. of West Virginia | Cosart je tataaes, tak a ares en eee cea end 
the federal government will have yee years, to be matched by the since 1936 and will hold both po-/ sion, is holding meetings in ‘St. _Chris, Sinsabaugh’s sparkling ™ 
to finance roads which are purely | a a ; sitions simultaneously. | Louis, Memphis, New Orleans, San aade-wte ma is read by the | 10 
for military purposes. Where mili- | ea ; ~ i eo : an —__— eee ieenenictianete cman a ple 
tary roads are used often by the | 
* 


public, however, the states will be 


* 
expected to pay a portion of the 
expense.” 
Carmody disclosed that so-called 
superhighway projects will have to | 
ee @ @ 


give way to the “access” program. | 
However, Public Roads Adminis- 
trator Thomas H. MacDonald) 
pointed out that states will be en-| 


Plymouth | 
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cost. Despite many increases in| 
luxury of lowest price models— | 
now called simply the 1941 Plym- | 
outh instead of “Roadking” as in| 
the past—average price in this | 
line of cars similarly equipped in- 
creases only $15.50, or 2.2 percent. 

Major advancements in the 1941 
Plymouths, including a four-way 
stepup in performance, and new 
appointments inside and out, have 
been effected despite increased | 
production costs at a total average 
of less than 2 percent increase in 
price for both of these two basic 
Plymouth lines. 

Plymouth Deluxe coupe and 2- 
door sedans are same price as be- 
fore, listing at $729 and $779 
respectively. In this line, only the 
4-door sedan model shows a slight 
advance over the 1940 list. 


For 1941, Plymouth also  pre- 
sents an additional line of cars, 
called the Special Deluxe, on which 
prices were announced. These in- 
troduce, still within low price 
brackets, 2-tone upholstery in 
cloth or pile fabrics; soft cushion 
springs; special deluxe instrument 
panel; new Fashion-Tone interior 
styling, and many other features. 

Prices of these Special Deluxe 
models range from $760 on the 
coupe to $840 for the 4-door sedan, 
delivered in Detroit. This year, 1941 
Plymouth “Sportsmen,” including 
the convertible coupe and station 
wagon models, will be built on the 
new Special Deluxe chassis, and 
prices of these models will be an- 
nounced at a later date. 

Complete list of prices announced 
follow: 

1941 Plymouth: Coupe, $685; 2-| 
door sedan, $739; 4-door’ sedan, | 
$780. 

1941 Plymouth Deluxe: Coupe, | 
$729; 2-door sedan, $779; 4-door 
sedan, $820. 

1941 Plymouth Special Deluxe: | 
Coupe, $760; 4-passenger coupe, 
$805; 2-door sedan, $810; 4-door| 
sedan, $840. 
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Wittbold to Decorate 
Hall for Detroit Show | 


DETROIT.—George T. Wittbold, | 
designer, has _ been engaged to 
decorate Convention Hall for the 
40th annual Detroit Automobile 
Show, scheduled for Oct. 12-19, 
it was announced Saturday by D. 
J. Griffith, executive chairman of 
the show committee of the Detroit 
Auto Dealers Assn. 

Wittbold, for years, has designed | 
special exhibits for leading manu- 
facturers within the industry. 
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month. Expansion of raw material 


Rubber Industry Is Ready 
For Defense, Survey Shows 


spares. The cost of such tires and 


holdings was ) 
than one-half of the increased in- 
ventories in this industry. 

| Airplanes are expected to be the 
|largest defense customer for rub- 
|ber, after trucks. This demand is 


credited for more | 


| 
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Three-Phase Program 


To Assure Manpower 


a City special to Automotive News } | expected to run between $4,000,000 . ; 
‘incin. WASHINGTON.—How the rub-| tubes will range from about $75 | and $8,000,000 this year. Special to Automotive News been compiled for each rome 
and | ber industry is girding itself in to $600 per truck, the average’ There will be numerous other WASHINGTON. — The National | available to all private employers. 

resseq | building up the national defense is| running between $100 and _ $200. ‘rubber demands for the army, in-| Defense Advisory Commission last| The commission is now uncover- 
enera] | revealed in a nationwide survey This would represent 5 to 10 per- cluding garments, collapsible boats, | week completed its labor-supply | ing reserves to be called on if labor 
adver. | showing how demands upon it are | cent of the total cost of the truck. barrage and observation ballons planning by announcing a three-!| shortages threaten. After skilled 

being met. On this basis, the prospective and, not the least interesting, rub- phase program designed to assure men now unemployed, the next 
eneral | With manufacturers receiving! truck-buying program would re-| per tracks for high speed tanks. adequate industry manpower for reserve is of skilled men now in 
ge of | increased orders from the pre- quire tires and tubes costing up-| One contract for more than $1,400,- | the preparedness drive. |other occupations. For example, 
Cleve. | paredness program, it is forecast wards of $10,000,000. 000 worth already has been let for The three phases in which in- Many men doing semi-skilled work 

that by early next year the in-| To meet the demands of the de- | these. dustry is cooperating are an in- in automobile assembly lines have 
by D. | qustry will be turning out defense| fense program, the industry al- | ventory of manpower according to had experience in more highly 
or, is | products at the rate of $40,000,000| ready has taken steps to prevent a Motorists Pay $3,333 skills, training men in industrial skilled occupations. They will be 
ra a year. eae aoe ee | Ce oe nerve eee "Pee © ; : i. plants and vocation training in offered “refresher” courses to bring 
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“its a turn for the better! 


To Dealers Today 


DETROIT.—In a series of dealer 
meetings which start today on the 
Pacific Coast, and finish Oct. 3 
in Atlanta, Ga., sales executives 
from De Soto will introduce 1941 
models to the retail organization. 

Thirteen meetings are scheduled 
with two executive groups, headed 

by L. G. Peed and J. B. Wagstaff, 
| conducting them. One group will 
/handle meetings in Portland, Ore., 
today; San Francisco, Sept. 18; 
Los Angeles, Sept. 20; Salt Lake 
City, Sept. 30, and Denver, Oct. 2. 
| The second group will go to St. 
| Louis today; Kansas City, Sept. 
'17; Minneapolis, Sept. 20; Dallas, 
| Sept. 30, and Atlanta, Oct. 3. 

| Detroit is scheduled for meetings 
on Sept. 25, 26 and 27 in Masonic 
Temple, with both Peed, Wagstaff 
|and their staffs present. Attending 
_ these meetings will be dealers from 
| New York, New England, Phila- 
delphia and Chicago regions. 

Meetings will start with a lunch- 

: |eon and conclude with an evening 
car Is a 24- | banquet. Dealers will be given the 

. a car that’s | 1941 business program in the after- 
; | noon and be shown the entire line 

really new, from roof to road! New ‘of 1941 deluxe and custom models. 
stvling ... new ) i- :¢ i- | Shipments of new models to deal- 
tvling new Multi-tone combi ons cdl te aiid ak ae 
. and 64 factory in such a way that shortly 
important new improvements! after they return home from the 
| meetings, sample cars will be avail- 
able for display and demonstra- 

tion. 





steps up again .. . and it takes still 
another spurt with your 3/st car! 


A Car That’s New from 
Roof to Road! 


1941 


r you haven’t seen the new 
ted Profit Projector,” then 
you have missed the most. spine- 
tingling news since windshields re- 
placed goggles! 





That gives you an idea of how 
quickly you can reach Packard's 
maximum discount. And WHAT a 
maximum discount! 


Packard’s 


carat sensation 


hew 


This little device shows you the 
whole story of Packard’s new 
“Dealer Participation” Franchise at 
a glance. Every way you turn the 
wheel, it’s a turn for the better... 
for it all adds up! 


As each bracket is crossed under 
Packard’s ‘Dealer Participation” 
Plan, your bonus is paid, not on cars 
delivered, but on cars purchased by 
vou. The additional bonus earned 
by stepping into each higher 
bracket is retroactive, of course. 


nations, inside and out . . 


You'll be seeing the new 1941 
Packard soon, and when you do, 


your fingers won’t stop itching until Ala. Wholesalers 


you've signed our new “Dealer 3 
Elect Officers 


Participation” Franchise! 
. s . s MONTGOMERY, Ala.—New of- 

In the meantime, don’t wait! Fill ficers were elected at the annual 
. oie is aes : | convention session of the Automo- 
in the coupon below, tear it out, tell the ‘Wheeesions’ Aaa af Ee 
bama here. They are: 

A. D. Slye, Slye’s Auto Supply 
Co., president; E. B. Conn, Central 
| Electric Co., vice-president; W. R. 
Sims, reelected executive secretary. 

In addition to Slye and Conn, the 
following members were elected to 
serve as members of the executive 
committee for the ensuing year: 

Lee W. Meriwether, Genuine Auto 
Parts Co.; Alvin T. Bell, Gadsden 
Auto Parts Co.; M. H. Johnson, 
Birmingham Electric Battery Co., 
and N. G. Cammack, Auto Parts 
Co. 


i idiacaciaciil 


We made a prediction last year. 
Some dealers doubted us— What 
happened? Packard sales jumped 
62%—while the industry as a whole 
rose only 29%! 


But there’s more to our “Dealer 
Participation” Franchise than just 


this startling sliding-seale discount. ; 
your telegraph office to send it to us 


collect! We'll rush you the “Profit 
Projector” and the whole Packard 
picture . . 


No Other Franchise Offers 


All These Features! 


So We’re Not Talking 


> . = ’ * pe 
Pollyanna Stuff! . and, believe us, it’s a 


pretty sight to behold! 


PACKARD 


“THE CLASS OF '41” 


ASK THE MAN WHO OWNS ONE 


Protected Sales Area. Packard's infringe- 
Packard’s new “Dealer Participa- 


tion” Plan gives you the kind of 
“break” that dealers dream about! 


ment policy protects vou against the 
competition of cross-selling. 

High Discounts. Discount is large to 
start with. Climbs rapidly. Bigger-dis- 
count brackets easy to attain. 


This plan bristles with more re- 
sult-getting points than a porcu- 
pine! The foremost feature is the 
new Sliding-Scale Discount . . . 


Distributership Advantages. Distribu- 
ters carry reserve stocks of ears and . ~ 
Aeronautical Standards 


Board Created by SAE 
NEW YORK.—Creation of the 
SAE Aeronautical Standards Board 
for National Defense and the ap- 
pointment of Theodore P. Wright, 
international authority on aircraft 
design and construction, as_ its 
chairman, is announced by John A. 
C. Warner, general manager of the 
Society of Automotive Engineers. 
The new board will undertake a 
cooperative program of develop- 
ment and coordination of aircraft 
standardization in connection with 
national defense. 


; ; parts for their dealers, and . . . 
In the first place, we start you off 


with a really generous basic dis- 
count. And... from that point on, 
your discount goes up quicker than 
the side of a mountain! 


You work with retail-minded men who 


understand local conditions. 

Volume at a Profit! Small volume or 
large volume, selling Packards pays vou 
a profit. In other words, you sell 


[| Telegram L) 


W. M. PACKER. 
Vice-President of Distribution, 
Packard Motor Car Company, Detroit, Mich 


. Packards “right.” 
Packard’s Discount Brackets 
.. Witha line of 


cars that offer the most complete cover- 


ina ller! Full Market Coverage . 
ire Smdatter. 


For example, to move into a age under a single franchise. 


° ’ 7 ik see at “Profi *rojector.”’ 
higher bracket, you don’t have to I'd like to see that “Profit Projector 


Outstanding Advertising and Promo- 
tion. Advertising that attracts attention 
. Smart promotion that sells cars! 


sell 50 cars, or 25 cars. Your dis- r 
Transfers to Malaya 

MONTREAL.—Fred Hildreth, of the 
service department of Ford of Canada. 
has been transferred to Ford of Malaya 
and sailed last week to take over his 
new post in the service and production 
departments of the overseas company 


count starts going up with your 


11th car! . — a 
Ae ’ A glowing story? You bet it is! 


With your 21st car, that discount And the big news is yet to come! 
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Chicago Sales Dip in Aug., But Still Top ‘39 Total, 
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Month’s Registrations Hit Omnibus \chepelae Bein See '41 bas bibs ® 


6, 720 Agai inst Il, 338 in July (Continued from Page 1) 


the “sole purpose of the bill was 
to bring about a condition where 
1940, new car registrations in the | there would be only a few boats 
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aa eels effect of the |county hit the 89,506 mark, com-|°n the rivers and a few engaged Effect 
seasona ecline in new car reg- paring with 68,494 for the same in intercoastal transportation, and vertising 
istrations for Cook county was |period last year, a 32.8 percent in-|the railroads will own them.” The & Frenc 
noted in August, when the num- | crease. same thing would apply to motor smith, | 
ber of units totaled 6,770 as against I : transportation, he said. His effort the nam 
11,338 in July. Despite this sharp| 1” first place during August, ac-/to defeat final approval by the the New 
decline from the preceding month, |©°rding to the Bureau of Motor | Senate was voted down, 51 to 23. The n 
however, a gain was recorded over Advice compilations, was Chevro- One feature of the legislation ify t 
the August, 1939, figure of 6,061. ri with 1,221 units, Plymouth fol-| which will have a bearing on “A we 

For the first eight months of | Wo? with 891, Buick took over | highway transportation, is pro- several 
oo ith & ace with 688, Dodge fourth | vision for creating by the Presi- identica’ 

Indi lis Sal with 643, Ford fifth with 582, Pack-/|dent of a board to investigate the nt 
nadwvanapotis Sates Up ard sixth with 426, Oldsmobile | relative efficiency of each kind of an t 
INDIANAPOLIS. — Marion county | Seventh with 405, Pontiac eighth transportation — rail, highway Me tiv 
automobile dealers sold 1,446 more new | with 401, De Soto ninth with 320 _ ' ; o Bre 
care from, Jan. 1 to Sept, 1. this yeor lend Hox sek os ‘|water and air —and the extent to W. Bro« 
than in the similar period of 1939. udson tenth with 237. which each type has been sub- s, Fren 
Dealers, sold 14, 536 new cars during | Other makes in the order of |sidized by public funds. H. H. © 
total of 1734 new truths ee Sade standing were Chrysler with 219,| The federal coordinator of trans- Brook 

during the period, a loss of 119 when |Mercury with 174, Nash with 151, |portation, after an exhaustive in- rance 
compared to the same time last year. a with 141, Cadillac- quiry, decided recently that high- | with m: 

OO — Salle with 114, Lincoln-Zephyr way carriers more th i 
To feel the pulse of the indust an pay their | v ; ; yiew ly diver 
consistent reading of Automotive News aan 76, Willys with 38, and Gra-| way in special taxes for the use of | company" . 1911 models Inst week, De - Wallace. “aon “president of Cheyae, " mon 
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/ board the ship which carried Chrysler dealers to Mackinac Island for preview. 
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GOLF PROVIDED one of the entertainment sidelights at the Chrysler preview 
on Mackinac Island. Here Fred Bahr, standing, head of Chrysler Motor Parts; 
L. M. Stewart, of St. Louis, and William Reagan, Chicago, scan the scoreboard. 
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Conference Will 


Open This Week 


DETROIT. — A program mobiliz- 
|ing the resources of industrial 
advertising and marketing, and di- 
recting its energies nationally to- 
wards achievement of America’s 
| defense objectives, has been out- 
lined for the 18th annual conference 
of the National Industrial Adver- 
| tisers Assn., Sept. 18-20, at Hotel 
| Statler. Two general sessions and 


I 
| 





a series of clinic meetings will be 
| Staged during the three days. 
e e ° . 4“ . ” . . “ $ 2 h 
on time’ deliveries of Make America Strong!” is the 
With increased production and the necessity of ae | theme around which the conference 
new model shipments automobile dealers are availing themselves of the has been planned. Advertising and 
7 . marketing experts representing the 
Nicholson Fleet to dependably fulfill these commitments on new model ‘nation’s leading industrial com- 
- : . : : . panies will meet to decide on the 
deliveries. Departures daily from Detroit on exclusive automobile carriers, | oetlon oueh San tiie te Shake tae (ae s ¥. ZR00NSOM, sice-peet, 
. : i iliti i most of his opportunities t n- | Chrysl di , add dealers 
efficient handling over adequate terminal facilities for prompt interchange oe oe —— .. re oa, ee 
with connecting carriers, coupled with a cooperative personnel, is your | strong. Methods of speeding the | Mackinac Island last week. 
: c ; - defense program will be given first Dj Bas 
comforting assurance of a reliable, efficient, low cost transportation route. comsiiention — @nk ut tk aie Monty 3 igsten * Sons, nt 
S iti hip Nicholson now! 'time the conference will anticipate Seas C — M Kibbin, a 
This year — be positive — ship Nicho ° | the inevitable readjustments in in- enti aitens a2 . — me 
dustry when defense demands sub- and Philip Wilcox, Keuffel & Risser 
side. 





Co. 
ae Speakers at the conference open- 5 (Th 
DETROIT oles tas ing session Sept. 18 will be Lionel The three-hour clinic ome was 7 
CLEVELAND “ we D. Edie, economist; John Abbink, |— ,© analyze specific problems | iccve, 
BUFFALO MILWAUKEE | president, Business Publishers In- | dustrial advertising and a aan 
~ ° ° ° ing — will be conducted on the Ponti 
140 Twelfth Street, Detroit, Michigan Pweernng- se Corp.; Judge Robert) ..cond and third days of the ad- | ,20t 
orter atterson, assistant secre- vertising conference. drop « 
tary of war; Edward J. Noble, re- Fas tine to a 
= Chris Sinsabaugh’ sparklil ers, t 
cently under secretary of com-| uc orks” ooo” coe be Oe | ie Oe 


merce; Walter H. Gebhart, of ‘wide-awake” in the industry. 
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Rate Differential 


Unify 

Effective today, the Detroit ad- 
yertising agency of Brooke, Smith 
& French, Inc., will become Brooke, 
gmith, French & Dorrance, Inc.— 
the name used up to now only by 
the New York division. 

The move is due to a desire to 
ynify the names of the eastern 
and western divisions, which for 
geveral years have operated under 
identical ownership and manage- 
ment. The company will continue 
under the direction of the same 
executive group as in the past: C. 
W. Brooke, Guy C. Smith, Willard 
s, French, Sturges Dorrance and 
H. H. Ohlmacher. 


Brooke, Smith, French & Dor- 
rance, Inc., has been affiliated 
with many manufacturers in wide- 
ly diversified fields. 

Among the agency’s automotive 
clients are: American Blower Corp. 
(division of American Radiator & 
Standard Sanitary Corp.) air con- 
ditioning, heating and ventilating 
equipment; Bendix Home Appli- 
ances, Inc.; Chris-Craft Corp.; 
Hudson Motor Car Co.; Sparks- 
Withington Co.; Timken - Detroit 
Axle Co., and United States Ra- 
diator Corp. 


Differential 


Local - national rate differential, 
computed on the total cost of one 
line in the 494 metropolitan news- 
papers in cities of 50,000 popula- 
tion and over, continues to in- 
crease, according to the 1940 edi- 
tion of the “Local-National Rate 
Differentials” recently published by 


Chevrolet Finds 
Owner of One 


Millionth Six 


DETROIT.—Chevrolet’s search 
for the one-millionth Chevrolet 
six, built after introduction of the 
Chevrolet valve-in-head six in 
1929, has resulted in discovery of 
the car in Iron Mountain, Mich. 
It is the property of Mr. and Mrs. 
Ernest Weinert, who bought it as 
a used car 2% years ago, and who 
have been driving it ever since. 

In accordance with the an- 
nouncement made July 12, when 
the one-millionth 1940 Chevrolet 
left the assembly line, the latter 
“milestone car” will be presented 
to Mr. and Mrs. Weinert. They 
will drive their 1929 model to the 
New York World’s Fair to receive 
the new one, making the trip as 
guests of Chevrolet. 

Weinert bought the millionth 
Chevrolet six in Detroit in Feb- 
ruary, 1938, to transport his family 
back to his native Iron Mountain, 
paying $25 for it. Investigation 
shows that it was sold originally 
by Mack-Gratiot Co., Detroit, and 
that it has spent much of the time 
since its first sale, more than a 
decade ago, in the Detroit area. 
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Firm Name Changed 


MANITOWOC, Wis. — The name of 
Hamachek-Bleser Co., distributor for 





changed to Hamachek Co., 
to President Jule E. Hamachek. 










(Through an error, this 
was run upside down in last week's 
issue). 


SECTIONAL VIEW of base of 1941 
Pontiac engine showing the new Pon- 
tiac oil cleaner through which every 
drop of oil must pass before it can go 
to a bearing. An arrangement of filt- 
ers, traps and baffles precipitates all 
the impurities of the oil, it is claimed. 


Buick, Oldsmobile, Cadillac and La- 
Salle cars and General Motors and 
Four-Wheel Drive trucks, has been | 


according | 


photo | 








AUTOMOTIVE NEWS, SEPTEMBER 16, 1940 


the 4th Dimension 
Agency’s Name Changed; 


By Pete Wemhoff 


| the newspaper committee of Assn. | vertising in the coming fall months, 


of National Advertisers. 


Averaged differential of na- 
tional rates over local rates, it 
was revealed, is 42.4 percent on 
the 5,000-line rate, 47.6 percent 
on the 10,000-line rate, 52.7 on 
the 20,000-line rate, and 60.5 on 
the 50,000-line rate. 


The study also found that in 
comparison with 1938, 25.4 percent 
of the papers raised national 
rates and 23.9 percent local rates, 
while 12.4 percent cut local rates 
and 3.3 percent reduced national 
rates. 


Average national rate on the 
10,000-line basis is 0.2279 cents and 
the average local 0.1558 cents. 
Compared with 1938, the average 
national rate is 3.6 percent higher 
and the average local rate 2.7 per- 
cent up. Open local rates are of- 


LOOK! YOU SEE EM BUT YOU 
DON’T HEAR ’EM! BECAUSE 
ALMOST EVERY CAR IN THAT 
CROWD USES HYATT QUIET 
ROLLER BEARINGS. WHY, THEY 
WOULDN'T WAKE A BABY! 


KEEP THEM YOUN 
WITH HYATTS! 





fered by 94 percent of the papers 
and open national rates by 24 per- 
cent. 

Average circulation of the 494 
metropolitan papers is 124,687, a 
4.3 percent rise over 1938. 


| Confident 


Advertisers and advertising 


|agents are generally confident of 


an upswing in business and ad- 
and a number of them feel that 
the picture for 1941 is a bright one, 
according to a survey just con- 
ducted by Editor & Publisher. 

Speeding up of the national de- 
fense program, mobilization of the 
National Guard, and the enlist- 
ment drive were among the fac- 
tors cited as expected to prove an 
incentive to greater business ac- 
tivity. 


Speakers 

Included among speakers at the 
23rd annual convention of Direct | 
Mail Advertising Assn., to be held 
Oct. 2-4 in Atlantic City, will be 
L. Rohe Walter, president of the 
association and ad manager of 
Flinkote Co., and G. Lynn Sumner, 
president, Advertising Club of New 
York. 
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ee ere ° a j Ree OE 8 Pee 
THE SATURDAY EVENING POST 


FOLLOWUP POSTERS on Saturday 


covered 100 boards in Detroit, Lansin 
posters inquired: ‘“‘What are (Plackard, 





Pattie. 






. ’ mpaign, which 
Evening Post’s teaser campaign, Initial 


and Pontiac past few weeks. ial 
Bluick, Flord, etc.) buyers saying? 


and attracted considerable attention. Handled by Ed. J. Chaffin, Walker & Co., 


Detroit. 
area (Detroit) during past week. 


Magazine had a bonafide Chinese plying the General Motors 


Bldg. 





Financial Responsibility 
Urged by Insurance Men 


ATLANTIC CITY, N. J.—State 
laws requiring motorists to prove 
their financial responsibility were 
favored in a resolution adopted at 
the fourth annual convention of 
the Federation of Insurance Coun- 
sel, held here Sept. 5-7. Members 
in states not now having such laws 


Hyatts insure 


Copyright 1/4 


Division, Gener Vhotors Save 


and San Francisco. 


|were urged to endeavor to secure 
their enactment. 

As to whether financial  re- 
sponsibility legislation or compul- 
sory insurance is the best way to 
promote highway safety, the fed- 
eration directed its new president, 
H. Beale Rollins, of Baltimore, to 
name a committee for further 
study of “relative merits of the 
two systems.” 
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Yes, Hyatts help cars, trucks and 
buses stay young... help them to 


make child’s play of the longest trips. 


smooth, quiet, long- 


lived operation under all conditions 
at all times, because they roll effort- 
lessly, avoid wear and keep related 
parts in alignment. 

To get this longer, quieter service 
in the machines you manufacture or 
sell, make sure Hyatt Quiet Roller 
Bearings are a built-in feature. Hyatt 
Bearings Division, General Motors 
Sales Corporation, Harrison, New 


Jersey; Chicago, Pittsburgh, Detroit 





HYATT QUIET ROLLER BEARINGS 
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White Extends Su 


New Mechanical Changes, | 
Interchangeability Featured 


CLEVELAND.—White Motor has 
extended its Super Power engine | 
design to a new balanced line of | 
motor trucks in conventional and | 
cab-over-engine types for 1941. | 
Straight trucks, tractors and six- | 
wheelers are available in the vari- 
ous models. 


In addition, the company is of-| 








VALVES of White’s new trucks are 
cooled, as in aviation engines, by 
means of metallic sodium, a pure metal 
which turns to liquid at 210 degrees. 
Stellite is used to face exhaust valves 
and forged valve seats. 


fering a variety of new mechanical 
features and a greater trend to- 
ward basic standardization and 
interchangeability than ever be- 
fore. 

White has used engines of Super 
Power design in two of its heavy- 
duty models for some time. Marked 
success of their operations is said 
to have influenced White officials 
to extend the Super Power design, 
with improvements, to lighter 
models. 

Super Power trucks were de- 
signed to operate with less fuel, 
to provide less truck weight for 
greater payload possibilities, to 
give more power with which to cut 
down road time, and to lower total 
maintenance costs generally, it is 


/and longer life, while copper lead | 


| are being produced to take care of 


| this group. Principal specifications 


said. All this is said to have been 
primarily accomplished through 
design, which provided better ther- 
mal efficiency, better carburetion, 
better manifolding and_ sturdier | 
construction. 

Sodium cooled valves with Stell- | 


| ite facing, for instance, permitted 


higher temperatures, greater power | 


type bearings, impregnated with | 
indium, contributed an ability to 
earry higher load pressures over 
longer periods, it is said. 

Four basic Super Power engines 


the complete range of models in 


are as follows: 

Model 100A—6 cylinder, 37/16 
inch bore, 4% inch stroke, 250 
cubic inch piston displacement, 90 
horsepower, 185 pounds foot maxi- 


mum torque, with compression 
ratio of 6.75 to 1. 
Model 110A—6 cylinder, 39/16 





inch bore, 4% inch stroke, 270 
cubic inch piston displacement, 100 
horsepower, 200 pounds foot maxi- 
mum _ torque, with compression 
ratio of 6.5 to 1. 

Model 120A—6 cylinder, 3% inch 
bore, 4% inch stroke, 318 cubic 
inch piston displacement, 110 
horsepower, 250 pounds foot maxi- | 
mum _ torque, with compression | 
ratio of 6.4 to 1. | 

Model 140A—6 cylinder, 3% inch | 
bore, 5% inch stroke, 362 cubic | 
inch piston displacement, 125 | 
horsepower, 285 pounds foot maxi- 
mum torque, with compression 
ratio of 6.28 to 1. 

All models have a governed en- 
gine speed of 2,600 r.p.m. Cylinder 
blocks and crankcases are made of 
chrome nickel alloy, with cylinder 
heads of cast iron. 


The line of chassis models in- 
cludes the WA-14 with gross rating 
of 14,000 pounds, WA-18 with gross 
rating of 16,000 pounds, the WA-20 
with gross rating of 18,000 pounds, 
the WA-22 with gross rating of 
21,000 pounds, the WA-26 with 
gross rating of 24,000 pounds, and 
the WA-34 with gross rating of 
32,000 pounds. All of these chassis 
models are available in a choice of 
seven wheelbases running from 136 
inches to 226 inches. 

In addition to the conventional 
chassis line, each model has its 
counterpart in a “100” series of 
cab-over-engine models embracing 
a full line, powered by the same 
Super Power engines and offering 
various gross ratings and wheel- | 
base options. All types including | 


per 


— 






CONVENTIONAL 
The new White models, available wit 
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Power 


CHASSIS of White’s new Super Power trucks for 1941. 


h various wheelbases, transmission and 


axle ratios, employ heat-treated metals and alloys which are said to provide 


maximum strength with elimination of 


---— 





line include’ the 
White-designed six-port intake 
manifold, copper-lead indium- 
treated main and connecting rod 
bearings, Stellite-faced exhaust 
valves and seats in all models with 
sodium cooled valves 
feature in the two large engines, 
Wilcox-Rich hydraulic valve lift- 
ers, full by-pass thermostatic cool- 
ing system, aluminum pistons, 
Handy governor, five speed trans- 


Super Power 


‘missions, and oil temperature con- 


trol. 

All conventional chassis models 
are equipped with Stromberg dual- 
downdraft balanced’ carburetors 


| with manual choke, while all cab- 


over-engine models have updraft 
carburetors. The fuel pump on all 
engines is placed on the side op- 
posite the manifold location so as 
to reduce the possibility of vapor 
ock. 


The by-pass thermostatic cooling 
system is said to insure proper 
water flow at all points as well as 
even temperature conditions. A 
special by-pass system is incor- 
porated in the engine which, dur- 
ing the period of warm-up in 
cold weather, operates contrary to 
the usual method of restricting the 
flow through a small orifice. The 
main body of water within the en- 
gine proper is continually recir- 
culated with only a relatively small 
amount escaping to the radiator, 
which gradually brings it up to the 
same temperature as the engine 
proper. 

The oil temperature control unit, 
with its miniature radiator sec- 
tion, is an integral part of the 
central system. In cold weather 


the unit heats up oil to proper | 


operating temperature, and in hot 
weather the cooling system func- 
tions to reduce oil temperature, 
thereby stabilizing lubricating con- 
ditions. 

Five-speed transmissions, with 
direct in fourth or fifth, are offered 


an added | 


dead weight. 


2 
Y 





FLOATING 
White’s new line of trucks, feature an 


RIDE cabs, used in 


all-weather ventilating system, wider 
| vision and grouping of instruments and 
| controls. Seats are mounted on steel 
springs and the radius rods in rubber 
| bushings. 


| with four-speed transmissions as 
standard. 

Full-floating double-reduction rear 
axles are offered as standard on 
the WA-26 and WA-34 series 
trucks and optional on all other 
models. The latter, unless otherwise 
specified, come with full-floating 
| Single-reduction axles as standard. 
White axle shafts are of high car- 
bon alloy steel, heat-treated. 
| Two-speed axles are offered as 
| optional equipment on either con- 
ventional or cab-over- engine 
models of the new White line. 

All models of the White Super 
| Power line, with the exception of 
|the WA-34, have hydraulic brakes 
as standard equipment, with West- 
inghouse air brakes available as 
optional equipment. Air brakes are 
standard on the WA-34. Dual 
| vacuum-power cylinders are pro- 
| vided on some of the hydraulic 
| brake jobs. 


Interchangeability applies to an 











straight trucks, tractors and six-/as standard on the large models | extensive list of basic parts on all 


wheel units are available. 


and optional on the smaller units. 


models from the largest to the 


Mechanical features of the new ' Unless requested, the latter come smallest. 





New Commercial Car Registrations, 16 States for August, 1940-1939 
Figures supplied by R. L. Polk & Co., New Jersey Motor — Co., and for New York metropolitan area by Sherlock & Arnold. 
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Trucks 


Immediate Boon | 


To Plane Plant 


NEW YORK. — Automobile me. 
chanics will provide a sufficient 
reservoir of skilled men for the 
first urgent needs 
of aviation § en- 
gine construction, 
but a shortage of 
skilled workers 
will soon develop 


when any = sur- 
pluses in the 
automotive field 


are drained off, 
according to C. 
R. Strouse, di- 
rector of the 
school of auto- 
mobile engineer- 


Design to Lighter Models 


Motor Mechanics Sa 


ing of International Correspong.fie lil 


ence Schools. 


Statistics show that death alone! 


takes a toll each year of 5 percen 
of skilled labor. This means that 
in the last decade half of the 
supply of craftsmen has been lost 
This, coupled with a failure of jp. 
dustry to train an _ equivalen 
number of apprentices, has de. 
veloped the present shortage oj 
skilled mechanics, draftsmen anj 
toolmakers. 


Pointing out that trade school 
alone cannot provide the answer 
Strouse urges cooperative training 
programs which will make use of 
such modern education techniques 
as supervised correspondence train. 
ing, using as_ laboratories 


tensive training program. 


At the present time International 
Correspondence Schools are con 
ducting training programs with 
duPont, General Motors, Carnegie. 


Illinois Steel, International Nickel} 


Bethlehem Shipbuilding, Corning 


Glass, Studebaker and U. S. Steel|*" 


DETROIT. — Appointment of|” 


George W. Malcomson as assistant 
sales manager of the truck di- 
vision, Dodge 
Brothers Corp. 
is announced by 
Lee D. Cosart 
truck sales man- 
ager. 

For two years 
prior to his pres 
ent appointment 
Malcomson was 
Chicago regional 
manager for 
Dodge. He joined 
the Dodge truck 





a 
G. Malcomson 


sales  organiza-}, 


tion in the special equipment di- 
vision in 1930. Subsequently he 
was associated with the factory 
truck sales promotion and adver- 
tising departments and in 1933 was 
appointed truck representative in 


the Detroit and Chicago regions |\ 


In 1934 he was named Chicagi 
city manager and in 1936, became 
regional manager at Atlanta. 


Cosart said that expansion of} 


the factory truck sales force C0}, 
incided with the expectation yj}, 


Dodge, based on all present in- 
dications, of substantially increase? 


truck business during the 194I-|s 
| model year. 

For a fresh automotive viewpoint ; 
| read George M. Slocum’s *‘A Word it 


| Edgewise.”’ 
| 
| 





Truck Top Ten 


Reported in AN Today: 
1939 


1940 
Pos. Make Pos. 
1—119,523 Chevrolet 107,727— ! | 
2— 98,767 Ford 80,977— 2 
38— 46,451 Interna’l 37,827— 3 
i— 35,342 Dodge 32,761— ‘ 
5— 26,055 G.M.C. —20,090— 5 
6— 6,616 Plymouth 6,073— 6 

7— 4,317 Mack 3,852— 7 |} 

8— 4,112 White 2,638— 9 | 
9— 3,907 Diamond T 2,983— 8 
10— 1,504 Willys 978—13 | 
Total All Makes 
353,404 303,958 


| First Ten in Registrations 45 |} 
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IsGM Dealer Stocks Reduced Sharply During August 





@ ncesemtenindon aamsicit — san 


ics. Sales to Consumers Reach | Nebraska Maps 
on | 100,782 Units in Month Fight on Fuel 


Tax Diversion 


















































ants | | 

: NEW YORK.~ New car and|U. S. and Canada, plus overseas | Neb. — Quietl and 
ile me-}ick stocks of General Motors| shipments, totaled 24,019 units in |  sieakebeaioele a nighway 
fa iclent valers in the United States were | August, which compares with 110,- | users are making a tremendous 
or thelguced 79,628 units in August, it|/§59 units in July and 12,113 in) | fight against gasoline tax fund di- 


. revealed in GM’s monthly sales A 39, i eee 
a Gales to dealers totaled ugust, 1939. The month’s sales | 


91.154 units, while August brought to 1,233,465 units the are | 5 
ae sales reached 100,782| eight months’ total, against 937,646 | 
its. units in the same period of 1939. | 


Sales to U. S. dealers were 99,- Epitor’s Note: Sharp reduction 
units in July this year and) jy Gm dealer stocks is consid- | 


version. 

Paul S. Halpine, secretary of the 
commercial truckers, has been in- 
strumental in forming a new high- 
way users organization composed 
of 17 groups interested in_ the 
automotive, gasoline, gasoli ne 
transporting and trucking in- 
dustries. This new setup super- 


«? * ase Wallen omane ered typical of the entire in- 
yb U. : 


nits in July this year and 76,120 
nits in August, 1939. 


dustry, with dealer shelves in 
most instances practically bare sedes the good-roads crowd. 
: as the 1941-model season opens. K. T. KELLER, president of Chrysler Corp., cranks the first tractor to be Neb k ith its 6%4-cent gaso- 
alers in the first : . : ae ieee <<, oan Ss ° hi Vinee ebraska, Wl : \ 
Sales to de While used cars have likewise sed to clear the ground for the U. S. Army tank arsenal which Chrysler is line tax and no exemptions, is con- 


i¢ht months of this year were 1,- : ; building in Detroit. Standing behind the tractor, left to right, are Herman / ; ae : 
e852 compared with 818,027 in| been moving at a fast clip, the | L, Weekler, Chrysler vice-president and general manager; Major R. L. Crane, | fronting serious difficulties. Farm- 


Pa : , ; . se i » | U. S. Army, executive officer of the Detroit ordnance district; J. A. Moriarity failed to get exemptions for 
espond. pe like period of last year. debt moratorium clause in the constractien. engineer for U. S. quartermaster corps.; Lieut. Col. H. W. Rehm, = 8 on farms and 





Sales to consumers in the first current draft bill has formed a representing U. S. war department; F. M. Zeder, Chrysler board vice-chairman. gasoline used 
See story on page 2. 


ranches. 


hn alon,}ght months totaled 1,187,667 units, sales deterrent in many areas. 
perees ontrasted with 878,612 in the 
ns tha pmparable period of 1939. 

of the GM’s sales to dealers in the 


en lost 
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age of 
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{merican Finance 
Appoints Rogers 


General Manager 


CHICAGO.—Thomas W. Rogers, 
ho joined American Finance 
nference 2% years ago as di- 


schools 
answer 


us 
aie tor of research, has been ap- 
> train.pinted general manager of that 


ganization. 


ost, the executive committee an- 
hounced that Fred V. Chew will 
main as executive vice-president, 
“fut will devote only part time to 
he conference. Chew will con- 
‘nue to direct the annual con- 
ntion and to edit Current Busi- 
ss Trends, a_ publication for 
embers, while Rogers will serve 
seditor of the American Finance 
‘ews and other conference publi- 
ations. 


Rogers was a professor of man- 
gwement for 11 years at Indiana 
niversity prior to his association 
vith the AFC. He also taught in 
the schools of business at Drake 
miversity and the University of 
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Nicholson Ready 
For Car Shipping 


DETROIT.—Nicholson Universal 
Steamship Co. has groomed its fleet 
10 automobile vessels in antici- 
ation of heavy fall shipments of 
ars before the close of navigation. 
Six of the vessels are exclusive 
uutomobile carriers, with capacities 
tom 225 to 480 cars each. These 
ie supplemented by four combina- 
‘ion bulk carriers and ply the lakes 
egularly with departures daily 
tom important lake cities. 
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Reaping the benefits of automotive research 


\. Y. Would Reexamine 
+? FARMER has always been among — tor provides an outstanding example — and the petroleum refiner must evaluate 


All Drivers Over 64 
ALBANY, N. Y.—Reexamination 


the first to reap the benefits of auto- — of the importance of recognizing the — fuels in terms of tomorrow’s engines. 
fall licensed drivers, 65 years old 


motive progress. The automobile ended — engine and its fuel as a single unit. Its 


t more, is proposed by Commis- 
toner Carroll E. Mealey of the 
tate bureau of motor vehicles. 

“While the bureau regards as a 
ractical impossibility the  re- 
Xamination of all licensed driv- 
ts,’ Mealey stated, “the opinion 
$3 still held that a worthwhile be- 
inning could be made by re- 
Xamination of drivers in the ad- 
anced age group, such examina- 









ce C0 
on by 
nt in- 
reased 
1941- 


Wpoint 
‘ord it 


ondition as well as_ operating 


2 or over are suggested as a logi- 


t fitness.” 


New ‘Roarless’ Road 


‘rves of noise-weary motorists, a 
roarless’’ asphalt highway will be 
pened about Oct. 15, the state public 
ad is being surfaced with “pea 
tone’ rather than the type of stone 
Win general use. 

Chris Sinsabaugh’'s sparkliner 


Wide-awake"’ in the industry 


ion to take into account physical | 
ibility. Drivers in the age group | 
al starting point for reexamina- | 


ton, although age is not neces- | 
arily a criterion of driving ability | 





PETERSHAM, Mass. To ease the | 


works department announces. The new | 


Sparks’’ column is read by the’ 


the isolation of farm life. The motor 
truck made it easier for him to get his 
produce to town, opened up new miar- 


kets, allowed the profitable farming of 


lands far from other means of trans- 
portation. And the tractor made it pos- 
sible for him to do a better, bigger job 
of farming — relieved him of drudgery 
and gave him more time to enjoy life. 

In recent years, the high compression 
principle, already developed in automo- 
bile and airplane engines, was adopted 
by the farm machinery industry. En- 
vines were redesigned to take advan- 
tage of the new improved gasolines, and 
great increases in the power and flexi- 
bility of tractors resulted. This was an 
important factor in the evolution of the 
present Compact, inexpensive tractor. 


The modern high compression trac- 


development resulted from the type of 


coordinated research in the automotive 
and petroleum industries that is ex- 
pected by engineers to produce another 
bumper crop of power developments in 
the next ten years. 


Already laboratory experiments with 
supercharged engines and engines 
having super-compression ratios show 
the possibilities of future automobiles, 
buses, trucks and tractors which will 
renderobsolete present standards of per- 
formance. The practical pro- 
duction of such vehicles will 
depend upon further coopera- 
tive research in many fields 
— engine design, metallurgy, 
ceramics, lubricants and fuels. 
The engine designer must 


plan for fuels of tomorrow. 


That’s why we of the Ethyl Gasoline 
Corporation, through our Research 
Laboratories in Detroit and San Ber- 
nardino, are engaging in joint programs 
with the automotive, aircraft, tractor 
and petroleum industries—and through 
our field staff we are assisting the users 
of fuels and engines in the practical 
application of laboratory findings. 


Ethyl Gasoline Corporation, Chrysler 
Building, New York City, manufacturer 


of anti-knock fluids used by oil com- 
panies to improve gasoline. 


Better and more economical 


transportation th rough 


ETHYL RESEARCH SERVICE 
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Trucks 





White Extends Super. Power Design to Lighter Models Gl) 


New Mechanical Changes, 
Interchangeability Featured 


CLEVELAND.—White Motor has, said. All this is said to have been 


extended its Super Power engine | 
design to a new balanced line of | 
motor trucks in conventional and | 
cab-over-engine types for 1941. | 
Straight trucks, tractors and six- 
wheelers are available in the vari- 
ous models. 


In addition, the company is of- | 


VALVES of White’s new trucks are 
cooled, as in aviation engines, by 
means of metallic sodium, a pure metal 
which turns to liquid at 210 degrees. 
Stellite is used to face exhaust valves 
and forged valve seats. 


fering a variety of new mechanical 
features and a greater trend to- 
ward basic standardization and 
interchangeability than ever be- 
fore. 

White has used engines of Super 
Power design in two of its heavy- 
duty models for some time. Marked 
success of their operations is said 
to have influenced White officials 
to extend the Super Power design, 
with improvements, to lighter 
models. 

Super Power trucks were de- 
signed to operate with less fuel, 
to provide less truck weight for 
greater payload possibilities, to 
give more power with which to cut 
down road time, and to lower total 
maintenance costs generally, it is 


| longer periods, it is said. 
| are being produced to take care of 


| this group. Principal specifications 
| are as follows: 


.| inch bore, 
“4 cubic inch piston displacement, 90 


| horsepower, 185 pounds foot maxi- 
mum torque, with compression 
ratio of 6.75 to 1. 
Model 110 3 9/16 





primarily accomplished through 
design, which provided better ther- 
mal efficiency, better carburetion, | 


better manifolding and _ sturdier | ~ 


construction. | 
Sodium cooled valves with Stell- | 


ite facing, for instance, permitted | 


higher temperatures, greater power | 


/and longer life, while copper lead | 
| type bearings, 
indium, contributed an ability to 


impregnated with | 
carry higher load pressures over 
Four basic Super Power engines 


the complete range of models in 


Model 100A—6 cylinder, 


4% 


37/16 
inch stroke, 250 








inch bore, 4% inch stroke, 270 
cubic inch piston displacement, 100 
horsepower, 200 pounds foot maxi- 
mum _ torque, with compression 
ratio of 6.5 to 1. 


Model 120A—6 cylinder, 3% inch 
bore, 4% inch stroke, 318 cubic 
inch piston displacement, 110 
horsepower, 250 pounds foot maxi- 
mum torque, with compression 
ratio of 6.4 to 1. 

Model 140A—6 cylinder, 3% inch 
bore, 5% inch stroke, 362 cubic 
inch piston displacement, 125 
horsepower, 285 pounds foot maxi- 
mum _ torque, with compression 
ratio of 6.28 to 1. 


All models have a governed en- 
gine speed of 2,600 r.p.m. Cylinder 
blocks and crankcases are made of 
chrome nickel alloy, with cylinder 
heads of cast iron. 


The line of chassis models in- 
cludes the WA-14 with gross rating 
of 14,000 pounds, WA-18 with gross 
rating of 16,000 pounds, the WA-20 
with gross rating of 18,000 pounds, 
the WA-22 with gross rating of 
21,000 pounds, the WA-26 with 
gross rating of 24,000 pounds, and 
the WA-34 with gross rating of 
32,000 pounds. All of these chassis 
models are available in a choice of 
seven wheelbases running from 136 
inches to 226 inches. 

In addition to the conventional 
chassis line, each model has its 
counterpart in a “100” series of 
cab-over-engine models embracing 
a full line, powered by the same 
Super Power engines and offering 
various gross ratings and wheel- | 
base options. All types including | 
straight trucks, tractors and ~ 





wheel units are available. 
Mechanical features of the new 


| Super 


CONVENTIONAL 
The new 


CHASSIS of White’s new 
White models, available with various wheelbases, transmission and 





Super Power trucks for 1941. 


axle ratios, employ heat-treated metals and alloys which are said to provide 
maximum strength with elimination of dead weight. 





---—¢ 


Power line include’ the 
White-designed six-port intake 
manifold, copper-lead indium- 
treated main and connecting rod | 
bearings, Stellite-faced exhaust 
valves and seats in all models with 
sodium cooled valves an added 


feature in the two large engines, | 
lift- | 


Wilcox-Rich hydraulic valve 
ers, full by-pass thermostatic cool- 
ing system, aluminum pistons, 
Handy governor. five speed trans- 
missions, and oil temperature con- 
trol. 


All conventional chassis models 


| are equipped with Stromberg dual- | 
| downdraft 


balanced carburetors 
with manual choke, while all cab- 


Over-engine models have updraft | 


carburetors. The fuel pump on all 
engines is placed on the side op- 


|posite the manifold location so as 


to reduce the possibility of vapor 


| lock. 


The by-pass thermostatic cooling 
system is said to insure proper 


water flow at all points as well as | 
A | 


even temperature conditions. 
special by-pass system is incor- 
porated in the engine which, dur- 
ing the period of warm-up in 
cold weather, operates contrary to 
the usual method of restricting the 
flow through a small orifice. The 
main body of water within the en- 
gine proper 
culated with only a relatively small 


amount escaping to the radiator, | 
which gradually brings it up to the | 


same temperature as the engine 
proper. 

The oil temperature control unit, 
with its miniature radiator sec- 
tion, is an integral part of the 


/central system. In cold weather 


the unit heats up oil to proper 
operating temperature, and in hot 
weather the cooling system func- 
tions to reduce oil temperature, 
thereby stabilizing lubricating con- 
ditions. 


Five-speed transmissions, with 
direct in fourth or fifth, are offered 
as standard on the large models 
and optional on the smaller units. 
Unless requested, the latter come 


is continually recir- | 











FLOATING 
| White’s new line of trucks, feature an 


RIDE cabs, used in 


j} all-weather ventilating system, wider 
| vision and grouping of instruments and 
|controls. Seats are mounted on steel 

springs and the radius rods in rubber 
| bushings. 


| with four-speed transmissions as 
standard. 

Full-floating double-reduction rear 
axles are offered as standard on 
the WA-26 and WA-34__ series 
|trucks and optional on all other 
| models. The latter, unless otherwise 
specified, come with full-floating 
single-reduction axles as standard. 
White axle shafts are of high car- 
bon alloy steel, heat-treated. 

Two-speed axles are offered as 
| optional equipment on either con- 
ventional or cab-over- engine 
models of the new White line. 

All models of the White Super 
| Power line, with the exception of 
the WA-34, have hydraulic brakes 
as standard equipment, with West- 
inghouse air brakes available as 
optional equipment. Air brakes are 
standard on the WA-34. Dual 
| vacuum-power cylinders are pro- 
vided on some of the hydraulic 
brake jobs. 

Interchangeability applies to an 
extensive list of basic parts on all 
models from the largest to the 
smallest. 





New Commercial Car Registrations, 16 States for August, 1940-1939 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by Sherlock & Arnold. 
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Motor Thictiiites 
Immediate Boon 


To Plane Plant 


NEW YORK. — Automobile me. 
chanics will provide a sufficient 
reservoir of skilled men for thef 
first urgent needs 
of aviation § en- 
gine construction, 
but a shortage of 
skilled workers 
will soon develop 


when any = sur- 
pluses in _ the 
automotive field 


are drained off, 
according to C. 





R. Strouse, di- 
rector of the 
school of auto- 


C. R. Strouse 


mobile engineer- 
ing of International Correspond. 
ence Schools. 


Statistics show that death alone 
takes a toll each year of 5 percent 
of skilled labor. This means that 
in the last decade half of the 
supply of craftsmen has been lost 
This, coupled with a failure of ip. 
dustry to train an_ equivalent 
number of apprentices, has de. 
veloped the present shortage oj 
skilled mechanics, draftsmen ané 
toolmakers. 


Pointing out that trade school 
alone cannot provide the answer 
Strouse urges cooperative training 


programs which will make use of} 
such modern education techniques}* 
as supervised correspondence train-} 
the 


ing, using as_ laboratories 
workshops of America for an in- 
tensive training program. 


At the present time International} 
Correspondence Schools are con-|‘ 
ducting training programs with} 


duPont, General Motors, Carnegie. 


Illinois Steel, International Nickel,|’ 
Corning}... 


Bethlehem Shipbuilding, 
Glass, Studebaker and U. S. Steel 


Malecomson Gets 


Dodge Truck Post 


DETROIT. — Appointment of 
George W. Malcomson as assistant 
sales manager of the truck di- 
vision, Dodge 
Brothers Corp. 
is announced by 
Lee D. Cosart 
truck sales man- 
ager. 

For two years 
prior to his pres- 
ent appointment. 


Chicago regional 
manager for 
Dodge. He joined 
the Dodge truck 
sales organiza 
tion in the special equipment di- 
vision in 1930. Subsequently he 
was associated with the factory 
truck sales promotion and adver 





G. Malcomson 


tising departments and in 1933 was 
appointed truck representative in 
the Detroit and Chicago regions 
In 1934 he was named Chicago 
city manager and in 1936, became 
regional manager at Atlanta. 

Cosart said that expansion of 
the factory truck sales force C0 
incided with the expectation by 
Dodge, based on all present it 
dications, of substantially increase 
truck business during 
model year. 


automotiv e 
Slocum's 


For a fresh 
read George M. 
Edgewise.”’ 





Truck Top Ten 


First Ten in Registrations 4s 
Reported in AN Today: 
1940 1939 
Pos. Make Pos. | 
1—119,523 Chevrolet 107,727— ' 
2— 98,767 Ford 80,977— ~ 
3— 46,451 Interna’l 37,827— 3 
35,342 Dodge 32,761— 4 
26,055 G. M. C. 20,090— ? | 
6,616 Plymouth  6,073— 6 | 
4,317 Mack 3,852— 7 
4,112 White 
3,907 Diamond T 


PTPTTT 


Ou. 2,983— 8 


10— 


1,504 Willys 978-13 | 
Total All Makes 
353,404 
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IsGM Dealer Stocks Reduced Shar 


< sales to Consumers Reach | 
m| 100,782 Units in Month 





ints NEW YORK.~ New car and 
> Melick stocks of General Motors 
icientL.alers in the United States were 
r theLguced 79,628 units in August, it 
. revealed in GM’s monthly sales 
port. Sales to dealers totaled 
sly 21,154 units, while August 
nsumer_ sales reached 100,782 
nits. 

Sales to U. S. dealers were 99,- 
4 ynits in July this year and 
436 in August a year ago. Sales 
) U. S. consumers totaled 145,064 
nits in July this year and 76,120 
nits in August, 1939. 

Sales to dealers in the first 
ight months of this year were l,- 
852 compared with 818,027 in 
pond.fie like period of last year. 

Sales to consumers in the first 
alone pght months totaled 1,187,667 units, 
sreempontrasted with 878,612 in the 
that omparable period of 1939. — 

f th|GM’s sales to dealers in the 
1 lost 

of in. 
valent 
3; de. 
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{merican Finance 
Appoints Rogers 


General Manager 


CHICAGO.—Thomas W. Rogers, 
sho joined American Finance 
ise of nference 2% years ago as di- 
Liques ctor of research, has been ap- 
train.pointed general manager of that 
the p'ganization. 
n in-}In naming Rogers to his new 
ost, the executive committee an- 
.tounced that Fred V. Chew will 
‘lemain as executive vice-president, 






*hools 
iswer 
Lining 
















with ut will devote only part time to 
Legie. he conference. Chew will con- 
‘ickel | 2Ue to direct the annual con- 
rning ention and to edit Current Busi- 
Stee! {58 Trends, a_ publication for 





members, while Rogers will serve 
editor of the American Finance 
‘ews and other conference publi- 
ations. 


Rogers was a professor of man- 
gement for 11 years at Indiana 
niversity prior to his association 
vith the AFC. He also taught in 
he schools of business at Drake 
miversity and the University of 
Texas. 


Nicholson Ready 
For Car Shipping 


DETROIT.—Nicholson Universal 
Steamship Co. has groomed its fleet 
£10 automobile vessels in antici- 
ation of heavy fall shipments of 
ars before the close of navigation. 
Six of the vessels are exclusive 
utomobile carriers, with capacities 
rom 225 to 480 cars each. These 
ie supplemented by four combina- 
ion bulk carriers and ply the lakes 
regularly with departures daily 
tom important lake cities. 
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\. ¥. Would Reexamine 


All Drivers Over 64 
ALBANY, N. Y.—Reexamination 
fall licensed drivers, 65 years old 
t more, is proposed by Commis- 
‘oner Carroll E. Mealey of the 
tate bureau of motor vehicles. 
“While the bureau regards as a 
wactical impossibility the  re- 
Xamination of all licensed driv- 
ts,” Mealey stated, “the opinion 
Ss still held that a worthwhile be- 
sinning could be made by re- 
Xamination of drivers in the ad- 
‘anced age group, such examina- 
ion to take into account physical 
‘ondition as well as_ operating 
ibility. Drivers in the age group 
Or over are suggested as a logi- 
al starting point for reexamina- 
‘on, although age is not neces- 
’rily a criterion of driving ability 
t fitness.” 


? - 

New ‘Roarless’ Road 
PETERSHAM, Mass. 
‘frves of noise-weary motorists, a 
roarless’’ asphalt highway will be 
Pened about Oct. 15, the state public 
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_9 {orks department announces. The new 

ad is being surfaced with ‘‘pea 
- 8) tone’ rather than the type of stone 
-13 |}w in general use. 












Chris Sinsabaugh's sparkling 
i}Sparks’’ column is”_ read by the 
~ | Wide-awake"’ in the industry 


To ease the | 


U. S. and Canada, plus overseas 


shipments, 


August, which compares with 110,- 


659 units 


August, 1939. 
brought to 1,233,465 units the first 
eight months’ total, against 937,646 
units in the same period of 1939. 


EpitTor’s 


in GM dealer stocks is consid- 
ered typical of the entire in- 
dustry, with dealer shelves in 
most instances practically bare 
as the 1941-model season opens. 
While used cars have likewise 
been mov 
debt moratorium clause in the 
current draft bill has formed a 
sales deterrent in many areas. 
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During August 








a 


totaled 24,019 units in| 


| 
in July and 12,113 in | 
The month’s sales | 


Note: Sharp reduction 


ing at a fast clip, the 





K. T. KELLER, president of Chrysler Corp., cranks the first tractor to be 
used to clear the ground for the U. S. Army tank arsenal which Chrysler is 
building in Detroit. Standing behind the tractor, left to right, are Herman 
L. Weckler, Chrysler vice-president and general manager; Major R. L. Crane, 
U. S. Army, executive officer of the Detroit ordnance district; J. A. Moriarity, 
construction engineer for U. S. quartermaster corps.; Lieut. Col. H. W. Rehm, 
representing U. S. war department; F. M. Zeder, Chrysler board vice-chairman. 
See story on page 2. 


“4 Nebraska Maps 


Fight on Fuel 


Tax Diversion 


LINCOLN, Neb.— Quietly and 
unobtrusively Nebraska highway 
users are making a tremendous 
fight against gasoline tax fund di- 
version. 


Paul S. Halpine, secretary of the 
commercial truckers, has been in- 
strumental in forming a new high- 
way users organization composed 
of 17 groups interested in the 
automotive, gasoline, gasoline 
transporting and trucking in- 
dustries. This new setup super- 
sedes the good-roads crowd. 


Nebraska, with its 6%-cent gaso- 
line tax and no exemptions, is con- 
fronting serious difficulties. Farm- 
ers failed to get exemptions for 
gasoline used on farms and 
ranches. 





Reaping the benefits of automotive research 


HE FARMER has always been among 
Tike first to reap the bencfits of auto- 
motive progress. The automobile ended 
the isolation of farm life. The motor 
truck made it easier for him to get his 
produce to town, opened up new mar- 


kets, allowed the profitable farming of 


lands far from other means of trans- 
portation. And the tractor made it pos- 
sible for him to do a better, bigger job 
of farming — relieved him of drudgery 
and gave him more time to enjoy life. 

In recent years, the high compression 
principle, already developed in automo- 
bile and airplane engines, was adopted 
by the farm machinery industry. En- 
yines were redesigned to take advan- 
tage of the new improved gasolines, and 
great increases in the power and flexi- 
bility of tractors resulted. This was an 
important factor in the evolution of the 
present compact, inexpensive tractor. 


The modern high compression trac- 





tor provides an outstanding example 
of the importance of recognizing the 
engine and its fuel as a single unit. Its 


development resulted from the type of 


coordinated research in the automotive 
and petroleum industries that is ex- 
pected by engineers to produce another 
bumper crop of power developments in 
the next ten years. 


Already laboratory experiments with 
supercharged engines and engines 
having super-compression ratios show 
the possibilities of future automobiles, 
buses, trucks and tractors which will 
render obsolete present standards of per- 
formance. The practical pro- 
duction of such vehicles will 
depend upon further coopera- 
tive research in many fields 
— engine design, metallurgy, 
ceramics, lubricants and fuels. 
The engine designer must 


plan for fuels of tomorrow. 


and the petroleum refiner must evaluate 
fuels in terms of tomorrow’s engines. 
That’s why we of the Ethyl Gasoline 
Corporation, through our Research 
Laboratories in Detroit and San Ber- 
nardino, are engaging in joint programs 
with the automotive, aircraft, tractor 
and petroleum industries—and through 
our field staff we are assisting the users 
of fuels and engines in the practical 
application of laboratory findings. 
Ethyl Gasoline Corporation, Chrysler 
Building, New York City, manufacturer 
of anti-knock fluids used by oil com- 


panies to improve gasoline. 


Better and more economical 


transportation through 


ETHYL RESEARCH SERVICE 
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By A. H. Allen 


AN INSIGNIFICANT yet vital 
part of every automobile is the 
lock washer, of which there are 
approximately 300 required per car 
for holding nuts securely onto 
bolts. With annual output of 3,- 


500,000 automobiles, the industry 
consumes over a billion lock 
washers in a year—no modest ap- 
petite. 


Failures of lock washers in 
service are few, but there have 
been occasions when high-cycle 

wrenches used to tighten up 

bolts and nuts in assembly opera- 
tions would occasionally split or 
spread a washer. These wrenches 
turn up 2,000 to 3,000 r.p.m. and 
pull a nut home with consider- 
able jar. To overcome these oc- 
casional troubles, Cadillac now 
uses a lock washer with a V- 
shaped cross section instead of 
the former design in which sur- 
faces were parallel. 

New design was worked out by 
collaboration of O. J. Snider, chief 
of inspection, and L. A. Danse, 
metallurgist. The latter, recalling 
experiences with tightening up 
bolts on fishplates of rail joints, 
investigated the matter and found 
that railroads used a washer with 
a small lip in the inner rim which 
would bite into the steel of the 
bolt head and nut as it was 
tightened up. Tests on modified 
versions of this washer resulted in 
the new automotive washer with 
the V-cross section instead of the 
lips. 

¥ * * 

Solving Washer Problem 

' SPEAKING of washers, it might 
not seem so but it is a fact that 
the simple step of placing a lock 
washer onto a bolt is one which 
consumes time and adds to the 
cost of car assembly operations. 
Many bolt manufacturers have 
pondered this problem, seeking 
some way to supply bolts with 
washers in place and held in place 
so they will not drop off in ship- 
ment or in movement about the 
assembly plant. It was no trouble 
to slip washers onto the bolts as 
they were packaged, but they 
would drop off easily when pack- 
ages were dumped into tote boxes. 


The solution was a simple one. 
Small paper washers, punched 
out of thin stock, with a hole 
diameter a trifle smaller than 
that of the bolt were slipped 
over the bolt shank after the 
lock washer was placed in po- 
sition, thus effectively holding 
the washer in place. As the bolt 


Survey Reveals 
Industry Expects 
Sharp Costs Rise 


WASHINGTON.—On the basis of 
a poll of several hundred execu- 
tives, National Industrial Confer- 
ence Board has reported that lead- 
ing industrialists expect production 
costs to rise as the result of the 
faster pace of the national defense 

rogram. 

Approximately three - fourths of 
those polled believed the rises are 
unavoidable and that the rela- 
tively small increases noted last 
year are unreliable indicators of 
what may be in the 
future. 

High wage rates, particularly for 
skilled labor, increased material 
costs and higher taxes are gener- 
ally expected as the preparedness 
program advances. At the same 
time doubt is expressed whether 
unit costs will drop as production 
increases, because so much of this 
business must be handled in haste 
to meet emergency delivery dates, 
thus necessitating overtime pay- 





expected 


ments, inefficient operations, ex- 
cessive supervisory’ costs and 
greater competition for skilled 
workers. 


The overtime problem is expected 
to become more serious after Oct. 
24, when the normal work week 
under the national wage-hour law 
drops to 40 hours from 42. 
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is tightened up, the paper washer 
is crushed and in no way inter- 
feres with the retentive function 
of the washer. 


OTHER means have been de- 
vised to hold washers in place, 
such as rolling a groove in the 
bolt shank just under the head, 
fitting the washer into this groove 
and then rolling the threads on the 
bolt. Outside thread diameter is 
larger than the diameter of the 
hole in the washer, so the latter is 
held securely, but is loose on the 
shank. 


Another idea is to form a 
shoulder on the bolt shank just 
under the head and swedge the 
lock washer over it so that the 
washer is held rigidly. In these 
two arrangements toothed lock 
washers are used and the cost of 
applying them is reported to run 
around $1 per thousand. Using the 
paper retainer washer, any type of 
lock washer can be used, including 
the split type, with saving in cost 
and time of application. 

* * * 


Provided Impetus 


AUTOMOTIVE industry can 
take the credit for introducing 
many new ideas in fastenings and 
in the space of a few years trans- 
forming them from an idea on a 
sheet of paper into a mass produc- 
tion manufacturing item. Many 
varieties of lock nuts saw their 
start in motor car manufacture. 
The popular recessed-head screws 
and bolts received their impetus 
for large-scale manufacturing from 
adoption by the motor car in- 
dustry. 


The Phillips recessed-head 
screw, pioneered by American 
Screw Co. and now supplied by a 
number of screw and bolt manu- 
facturers, brought a price pre- 
mium well over the conventional 
slotted-head screw, simply be- 
cause of the tremendous savings 
it permitted in reduced time of 
assembly operations and reduc- 
tion in broken screws and scuffed 
metal surfaces resulting from 
drivers slipping. This screw, 
used extensively in garnish mold- 
ings, hinges and other body fix- 
tures, has a recess in the form 
of a plus sign which is formed, 
not cut, into the head of the bolt 
in the manufacturing operation. 
Special bits and drivers are used 
to handle them, and the recess 

prevents driving bits from slipping 
off the screw, providing faster 
driving and easier handling. 

* * * 


Skyrocket Rise 


IN THE FIELD of fastenings, 
however, the most intriguing story 
is that of the skyrocket rise of the 
Tinnerman speed nut. The device 
is not a nut at all, but a thin strip 
of spring steel punched with a 
hole and two raised prongs having 
V-shaped notches to engage bolt 
threads. First introduced in a 
limited way by the Tinnerman 
Stove & Range Co., old-line Cleve- 
land stove builder, 10 years ago, it 
is now produced at a rate of about 
3,000,000 a day in 750 active types. 
In fact, the Cleveland company 
two years ago discontinued the 
building of stoves altogether and 
now produces nothing but speed 
nuts. The former stove plant has 
been taken over entirely and two 







































































NEW DIAMOND T 2%4-ton model 





Plymouth’s works manager is 
Edmund S. Chapman, who re- 
cently was named by Plymouth 
as its vice-presi- 
dent in charge 
of production 
and assistant 
general man- 
ager. 

He’s been 12 
years identified 
with the corpo- 
ration, having 
started as staff 
master mechan- 
ic for President 
K. T. Keller, 
following which 
he was promoted to the job of 
assistant operating manager of 
the Highland Park (Mich.) 
plant. Thence he moved to the 
New Castle (Ind.) plant where 
he served as operating manager. 


Later he was assigned to the 
organization of the Amplex di- 
vision which developed Chrys- 
ler’s Oilite bearing. In addition 
he handled the production and 
distribution of a number of 
corporation products other than 
automotive vehicles. 

Chapman joined Plymouth in 
the fall of 1935 as general works 
manager, which job he held 
until he was made vice-president 
and assistant general manager 
last April. 





E. S. Chapman 





new factory buildings erected, the 
most recent having 16,000 square 


feet of floor space. 

Speed nuts are used in large 
numbers on automobiles, for 
headlight assemblies, grille as- 
semblies, attachment of die cast- 
ings, plastic trim, upholstery and 
other parts. Buick, for example, 
uses 350 per car and 18 different 
types. 


Walter C. Voss, who has had 35 


years of manufacturing and sales 
experience, chiefly in the automo- 
tive industry, first introduced the 
speed nut to car builders and he 
has seen what first appeared to be 
nothing but a gadget transformed 
almost overnight into practically 
universal acceptance. 

* * * 


ECHOING comment recently 
made here about the amount of 
time required and the vast detail 
involved in giving birth to a new 
model automobile, Automobile 
Manufacturers Assn.’s booklet, 
What It Takes, should make the 
fundamentals of mass production 
known to those in high govern- 
ment places and tend to ward off 
criticism of industry concerning 
slowness of the defense program. 
Anyone unfamiliar with the engi- 
neering and production of a new 
car model should avail himself of 
the opportunity to get a copy of 
this 32-page illustrated book with- 
out charge by request to the as- 
sociation headquarters, New Cen- 
ter Bldg., Detroit. 


ok ob cd 
HOOD sides and fender tops on 
new De Soto models are one-piece 
stampings, although fender sides 
and fronts are separate stampings. 
This marks the induction of an- 


other convert to the cause of in- 


corporating fenders as_ integral 
parts of the car body. Next step 
may be to blend rear fenders into 
the same metal of the body panels, 
finally to form an entire side of 
the body front to rear from a 
single piece of sheet steel. 


Chris Sinsabaugh’s sparkling 
‘“‘Sparks’’ column is_ read by _ the 
‘‘wide-awake’’ in the industry. 


os 
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702 with Diamond T deluxe cab. 
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AUTOMOTIVE DESIGN progress is illustrated by this commporioen of the 


radiator grille of the 1941 Cadillac and that of a 1938 car. Hoodl 
gradually lowered in the last few years and, with 


nes have 
the new Cadiline, ag. 


effect has been heightened by the use of this broad, checkered grille. Note 


in the 1941 grille the inbuilt directional indicators, one of the many ney |! 


features of the new Cadillacs. 


New Fuels, Synthetic Rubber 


in synthetic gasoline, 


the American Chemical 
here last week. Highlights 
cluded: 

Dr. 
Camelford, of Alex Corp., presented 


a paper on the chemical composi- 
tion of lubricants, featuring bearing 
“drag” and the effect of lubricants 


on wearing surfaces. 


J. C. Zimmer and E. W. Carlson 


discussed petroleum products in 


Junior Diamond T 


Added to Extra 


Heavy Duty Line 


CHICAGO.—Diamond T an- 
nounces a new 2%-6 ton model 
702. The new model is described as 
the junior member of the extra- 
heavy duty line, and features the 
same appearance, weight distribu- 
tion and ease of handling. It is 
rated for a maximum gross ¢ca- 
pacity of 22,000 Ibs. 

A new Diamond T Hercules 
CBWXC3 engine is employed, with 
a bore and stroke of 4%4x4% 
inches and 383 cubic inch dis- 
placement. Maximum torque is 282 
pounds foot and the engine de- 
velops 99 horsepower at governed 
speed of 2,600 r.p.m. 

Frame design and depth are as 
in the larger extra-heavy duty 
models, with a 10 inch channel 
section, but chassis weight is kept 
down in the three shortest wheel- 
bases by using only % inch stock. 
In the longer wheelbases where 
frame stresses run higher the ma- 
terial is the usual 5/16 inch in 
thickness and frames are of heat- 
treated alloy steel. 

Other features are: Hydraulic 
brakes with a J10 booster. West- 
inghouse air brakes are available 
as optional equipment at extra 
cost; the clutch is the 13 inch 
single plate, a Clark 270v 5-speed 
transmission is standard, with the 
model 270v0 over-drive optional. 

The standard rear axle is the 
Timken bevel 58300. Two-speed 
and dual reduction axles are avail- 
able at extra cost. Tires are 8.25-20 
with duals rear, on spoke wheels. 


| Larger tires and Budd disc wheels 


are also available. 


Chassis weight without cab is 


' 7,000 pounds, somewhat higher in 


the longer wheelbases or other 
heavier optional equipment. Wheel- 
bases provide for bodies from eight 
to 20 feet in length and standard 
equipment is complete including a 
large 45-gallon fuel tank under 
step-board shield. Hotchkiss drive 
is standard with radius-rods avail- 


| able as optional equipment. 


A. W. Burrell and J. A. 


Highlight Chemists’ Papers 


DETROIT.— New developments 
lubricating 
oils, rubber substitutes and auto- 
mobile paint failures were discussed 
in detail at the 100th meeting of 
Society 
in- 


industrial and process oils. 
Progress in the grades and com- 
pounds of lubricants used in indus- 
try, over the past 10 years, was 
pointed out. 

R. J. Wirshing, of General Mo- 
tors Research Laboratories, dis- 
cussed the cause of paint failure 
and revealed that dew is more 
detrimental to automobile finishes 
than even bright sunshine. Wirsh- 
ing said experiments had been 
underway several years and that 
automobile finishes will be im- 
proved as more definite results are 
obtained. 

R. R. Thurston and Dr. E. C 
Knowles, of Texas Co., discussed 
asphalt oxidation and its constitu- 
ents at service temperatures and 
emphasized that all asphalts are 
susceptible to oxidation at service 
temperatures and thus the less it 
is exposed the better the service 
will be. 

V. M. Darsey, of Parker Rust 
Proof Co., discussed the prepara- 
tion of automobile bodies for paint- 
ing. Rust-proofing bodies, he re- 
vealed, has increased from 850,000 
in 1936 to over 2,000,000 bodies 
treated in 1940. Detailed processes 
of rust-proofing were outlined. 

C. Zeder, chief engineer of 
Chrysler Corp., covered new uses 
for synthetic rubber in his paper. 
He predicted that production of 
synthetic rubber will expand rap- 
idly with the development of new 
materials that combine the advan- 
tages of low costs and high resist- 
ance to severe operating conditions. 

Dr. Per K. Frolich, Esso Labora- 
tories; R. M. Thomas, E. I. Light- 
brown, W. J. Sparks and E. V. 
Murphee in their report described 
the new synthetic white rubber 
called “butyl.” 

T. A. Boyd, of General Motors 
research laboratories, indicated 
that synthetic super gasolines of 
100-octane rating would probably 
be the next major change in auto- 
mobile transportation. The fuel 
would improve mileage from 40 to 
55 percent and a net saving of 20 
percent in cost could be realized. 
Gasoline from coal was discussed, 
and the impracticability of three 
to four times in cost over refined 
natural gasoline ruled the distilled 
product out. 


Boat Motor Order 
Given to Packard 


OTTAWA.—Motors for air force 
“crash boats” comprise the bulk 
of a $2,500,000 war order with the 
Packard Motor Car Co., it is an 
nounced by the Munitions and 
Supply department of the Cana 
dian government. ; 

The boats, capable of 50 miles 
an hour, are powered with three 
engines, all replaceable, like alr 
plane engines, making overhauling 
easy. 
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able period of last year GM divi- 
sions turned out 9,517 vehicles, 
AUTOMOTIVE News reported. 

A sharp increase was also noted 
in Ford divisions last week, the 
total output being 13,040 cars and 
trucks as compared with 4,355 units 
in the previous week and only 2,010 
units a year ago. 

Chrysler divisions boosted as- 
semblies to 10,610 cars and trucks 
last week, which contrasts with 
7,389 units in the previous week 
and with 13,825 units a year ago. 

All independent producers were 


GMC, Indiana, International, Mack, Reo, Sterling, White, etc. 


Steel Production Reaches 
| 1940 Peak at Youngstown 


at high levels. General Fireproof- 
ing is around 90 percent. Truscon 
is running at the best rate in 
several years. 

August production of open 
hearth and Bessemer steel ingots, 













At 86,000 Units 


DETROIT.—A gain of 21 per- 
cent in the factory sales of cars 
and trucks was registered in the 
first eight months of this year, as 
compared to the corresponding pe- 
riod of last year. 

Total sales for the current pe- 
riod were 2,871,608 units, accord- 
ing to estimates of the Automobile 
Manufacturers Assn. 

Factory sales in August totaled 
86,000 units, a decrease of 17 per- 


100 TONS 


HELD SAFELY ON NICKEL STEEL 


ate NOX 
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A dramatic example of heavy-duty 
service is high speed drilling of 
deep oil wells. A “draw works” 
used by many drillers is built by 
Cardwell Manufacturing Company, 
Wichita. This machine was de- 
signed to take extreme punishment 


* Ispecial to Automotive News 

YOUNGSTOWN, O.—Steel opera- 
tions in many districts rose last 
week. Steel output here reached 
anew 1940 peak with production 
exceeding 86 percent of capacity. 
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been jit was 75 percent in the previous! represented third largest monthly | operating on 1941 models last week, | cent from the showing in the cor- > 
that week. Fabricating plants in Ma- tonnage in the history of the in-| with the exception of Willys which | responding month last year, and when raising and lowering 100-ton 
im- jnning Valley are also operating dustry, American Iron and Steel| is expected to get started shortly.|65 percent under July, 1940. strings of drilling tools. Perhaps 
no Institute says. This group of manufacturers was Ch Store Tax Lev rd pent —— rye in 
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Columbus has been permanently 
enjoined from levying a tax on 
chain stores. In an order issued 
Aug. 28, in action brought by the 
Great Atlantic & Pacific Tea Co., 
Superior Judge W. E. Thomas said 
the tax “appears to be unreason- 
able and discriminatory.” 

The city commission ordered a 
graduated tax upon chain stores 
last December to replace another 
levy on chains which the Georgia 


steel products is tending upward, 
following a moderate dip in some 
directions in August. 

Although all plants did not close 
for the holiday, shutdowns were 
sufficiently general to cause a 9% 
point drop in the national average 
last week. 

War and national defense re- 
main important factors in the steel 
demand. Rolled steel production 
for export recently has averaged 


working on Army cars 
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driven shaft quickly when clutch 

is released. To perform this exact- 

ing duty without faltering, major ' 

parts of the clutch are made of 

high strength Nickel cast iron with 

tensile strength running well over 

40,000 Ibs. sq. in. This Nickel alloyed 

material offers excellent wear and 
shock resistance, ; 

and assures long- 

lived clutch parts. 


Sept. as Best Month 


BUFFALO.—Production of 
trucks at Stewart Motor here dur- 
ing September will be the largest 
for any month since the new com- 
pany was formed early this year, 
John A. Lux, general manager, an- 
nounced. 

“Last May our production sched- 
ule called for four trucks a month,” 
Lux said. “During September, we 
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terests and railroad shops for re- 
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New Passenger Car Registrations, 16 States for August, °40-’39 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
NON-AFFILIATED 


consistent reading of Automotive News 
is a necessity. 
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Advertising: Key 


Seattle Dealer’s Record 
Substantiates His Claim 


By D. M. Trepp 

Staff Correspondent 
SEATTLE. — The studied care 
with which the car dealer adver- 





| be 


“There is of course the basic axiom | 


that you must take in the used car 
at the right appraisal. It must then 
properly reconditioned. Then 


tises his used cars determines the | comes the real test, to apply the 
degree of success he attains in his right skill in advertising your used 
business. Solve your used car ad-| cars and selling them! 


vertising problem and you solve! 


the used car problem. 


“The factory generates 95 per- 


| cent public acceptance through its 


This is substantially what S. L./| splendid advertising of the new 


Savidge, dealer here, says — and 
believes. And that is what he has 
been doing very successfully. 


The present year, Savidge’s 10th: 
as Dodge - Plymouth distributor- | 


dealer in Seattle, promises to be his 


best. When his final figures for | 


the year are struck off, they will 
show new car sales of 1,700, and 
used car sales of 3,900, attesting 


the soundness of his methods and 


ideas. 

Handling such a volume of new 
cars might easily lead to the ac- 
cumulation of a surplus of “frozen” 
cars. Savidge told how he avoided 
such a situation. 

“It’s simple. It’s advertising the 
used car.” Continuing, he declared: 


=WANT ADS 


Want a Man? 
Want a Job? 

Want to Buy? 
Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER _ INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 

























JOBS WANTED 





AN EXCEPTIONALLY good _ executive 
Service Manager will be available Sept. 
15th. Proven ability, highest references, 
bondable. Eight years wholesale and nine 
years retail experience. General Motors 
training. If you will pay $250 up for the 
job you want done write, giving all de- 
tails. This ad will not be repeated. Box 
238, Automotive News, Detroit. 


BUYER WANTED 

COLLECTION FORMS — Complete system. 
Automotive Trade approval. Effective, in- 
expensive. Trial suggested. Samples and 
literature sent free. Write today. Mer- 
cantile Forms Co., 11 Avon St., Provi- 
dence, Rhode Island. 


POSITION WANTED 

















GENERAL EXECUTIVE — Seasoned man 
with exceptional general ability and 
broad knowledge of automobile merchan- 
dising in all its departments. Excellent 





models, but there is no such help 
for the used car. This is the 
individual dealer's own job — and 
how well he does it may mean the 
difference between red ink or black 
in the business. In this case the 
dealer is the factory, as well as the 
retailer. He buys the raw material 
— the traded-in car; with his own 
‘factory workers,’ the mechanics, 
conditions it to sell, and then must 
dispose of it within a limited time 
period. 

“We use the classifieds for con- 
sistently advertising the used car, 
placing different copy daily in all 
three local newspapers. The copy 
is changed each day. We have 
found that a repeat ad has only 
50 percent of the pulling power of 
a fresh ad. When we have too 


‘large an inventory, we use display 


space to ‘blitzkrieg’ a clearance 
sale. In all these types of adver- 


_tising ‘punch’ must be put into the 
. copy. That is where the skill comes 


in, and it is hard to lay down 
exact rules. 

“One method we employ of con- 
stantly trying to improve our own 
copy for the classified and display 
ads, in this department, is that 
when we learn of a dealer in some 


|other city doing a good job along 


Ss Se sesso ene 


| 


experience background covering more | 
than fifteen years as Office, Sales andj} 
General Manager successively. Available | 
for immediate connection anywhere in 
U. S. A. Performance records and ref- 
erences upon request. Box 239, Auto- 


motive News. 


EXECUTIVE AVAILABLE 


I HAVE had broad, successful experience 





as creator and counsel in advertising, 
sales promotion, merchandising,  pub- 
licity, in automotive industry. Intimate 
knowledge of methods, distribution prob- 
lems of major manufacturers. Extensive 


travel has brought wide experience with 
ji: . 


lea 
An 


dealers. Executive position with 


advertising agency several years 








ean. Good health. Have optimistic 
look. Fertile ideas that produce resul 
Now employed but seek change. If 
are seeking an executive w “an m: 
material contributions I 1 ave W 
you need. Box 241, Automotive News 
Detroit 


AUTOMOBILE retail e 
and back ground 20 vea 
cluding successful rebt 
companies, i orgs 














and manageme sery g 
and management experienced account- 
ant treasurer and business mandazel 
seeks position with organization needing 
specialized ability in one of t . 
departments with object of investment or 
purchase of company if potent 
warrant Box 240, Automotive 
Detroit 

atdeieinenanian ee 

WANTED 

WANTED Chevrolet Spare Parts for 
1935, 1936, 1937 and 1935 Models. Send 
detailed list of parts available and quote 


best prices F.O.B. New York packed for 
overseas shipment. Send all offers y} 
will be held strictly 
242, Automotive News i 8 
New York 


confidential, to Bo 


this line, we ‘trail’ him by 
scribing to his home town news- 
paper and studying his ads. From 
these we take a hint and build 
our own ideas. It is easy to find 
out who the live dealers are, in 
the U. S. AtvtTomotiveE News has 
stories of some of the outstanding 


sub- | idea 


,/new car can be lost if the dealer 
|does not develop a neat, clean and 


t 


|lumination for the 
{the used car, it is naturally up to 


successes in all parts of the coun- ; 
try. The cost of subscribing for the | 


newspapers is trifling, and one used 
car sale means more than the cost 
of all of them. 

“We supplement the classifieds 
with display when our daily chart 
shows a surplus on hand. Having 
a clearance sale too often defeats 
its own purposes, but now and 
then, one is needed. 

“To guide our advertising we 
use a daily chart or graph which 
is prepared by our general man- 
ager. Copies that are kept up-to- 
date, are placed on the desks of 


the owner, manager, used car man- | 


ager and new car manager. This 


graph is the barometer of our 
business. When the barometer 
shows 300 used cars in stock, the 
condition warrants a_e clearance 


sale, (limited to 10 intensive days). 
When the stock is down to 175 
cars, it is considered low, but large 
enough to give the public a nice 
range to choose from. 


In the advertising work, Savidge | 


has the services of a trained ad- 
vertising man. But he _ himself 
keeps close to this important work 
and carefully studies all the copy 


that is prepared. His desk in his | 


Ralph Knight Named 


private office looks like that of a 
newspaperman, indicative of the 
close attention he gives his ad- 
vertising. 

Advertising is an individual prob- 
lem, Savidge emphasized again. 
“During the past 20 years there 
have been epidemics of used car 
plans, cooperatives, appraisal bu- 
reaus and group panaceas, but in 
the final analysis the job lies in 
the lap of the individual dealer 

to properly advertise and 
move at the market price, the 
used car stocks.” 


vw 


FLAGS AND BUNTING 
sales, Los Angeles, 


were 





used by 
to herald his showing of 
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THESE NINE MEN 
used car salesmen, represent an average of 351.33 car sales per man. Oldest 


, all graduates of Chevrolet’s five-day training school for 


salesman for Chevrolet in point of service is Tom Deal, El Paso, with a total 
of 477 sales. Left to right, Don Deruyter, Cincinnati; A. J. Demarshall, Jenkin- 
town, Pa.; Earl Bristo, Albany, N. Y¥.; Anthony Spada, Bentleyville, Pa.; 
Walter Hanson, Seattle; W. E. Holler, general sales manager, Chevrolet; Rex | 
Jenkins, Oskaloosa, Ia.; Ed. Wright, Jamestown, Tenn.; Tom Deal, El Paso, | 
Tex.; Arthur Schaeffer, Omaha. | 


Canadian Deulor Pins ‘Sales 


Of Used Cars on Eye Appeal | 





Special to Automotive News 


|Generally, this firm entirely re- 

WINNIPEG, Man.—Seventy-|conditions all cars ranging in 
three percent of today’s sales | value above $200. Any car below 
come through the eye, in the/this valuation is usually sold in an 


opinion of the management of | “as is” condition. 
Dominion Motors, Ltd., here. | In reconditioning special atten- 
Realizing the importance of eye|tion is devoted to detail of ex- 
appeal in selling automobiles, this|ternal, internal and mechanical 
firm pays particular attention to| features. The policy of the firm 
two points in its merchandising of |is not to deceive the customer, and 
both new and used cars. In the/that is not the purpose of appear- 
new car field the manufacturer ance reconditioning, but the man- 
does his utmost to attract the eye agement points out that a car 
of the prospective customer but | which may be in a first-class me- 
the management of this firm points | chanical condition will not move 
out that natural eye appeal of a rapidly if it is lacking in appear- 
ance appeal. 


Once the appearance of the car 
has made an impression on the 
customer the rest of the sale is 
usually simple and mechanical 
features are not a major considera- 
tion before the purchase is closed. 
However, if the car becomes un- 
satisfactory, the reaction is even 
more unfortunate if it has an at- 
tractive appearance, in the opinion 
of company officials. The impres- 
sion the customer gains is that the 
car has been painted up and 
finished off to look new and there- 
fore, to retain the customer's 
goodwill, to back up an appearance 
reconditioned policy with A-1 me- 
chanical work. 


Proof of the success of Dominion 
Motors’ policy is found in the sales 
of the company. W. W. Kite, man- 
ager of the used car division, states 
that in a recent month his com- 
pany sold almost 400 used cars. The 
ears are all sold on a_ two-day 
money back guarantee and a 50-50 
30-day warrant. 


attractive showroom. 

Dominion Motors believes that 
elaborate and ornate showrooms 
are not essential but they do feel 
that a showroom should be well 
decorated, clean and properly il- 
luminated. 

In the used car field the same 
is carried out on an even 
greater scale. Once the customer 
has been provided with proper il- 
inspection of 


the dealer to see that it shows up 
to advantage and this is where ap- 
pearance reconditioning counts. 


Safety Service 
Draws Attention 


Of Car Owners 


DETROIT.—“A review of our 10 
days observation of public reaction 
to the Plymouth service exhibit at 
the Michigan State Fair has dis- 
closed that car owners want tu 
know more about safety service,” 
reports H. J. Nestle, general service 
manager, Chrysler Corp. 

“All day long, hundreds of car 
owners listened to our factory- 
trained lecturers explain modern | 
service methods used by Plymouth 
dealers in maintaining the safety 
qualities built into Plymouth cars,” 
Nestle said. 

“Car owners, 


Studebaker Gives 
Service Stations 
Data on *41 Cars 


SOUTH BEND.—What is believed 
to be the first effort on the part 
of any manufacturer to assist gaso- 
line station operators — by supply- 


ing them with advance and authen- 


who viewed our 


exhibit at the fair, now realize that A gi oe aa "as 
periodic inspections and adjust- | Mode! cars — has been made by 
Studebaker. 


ments will not only assure them of 
more economical and satisfactory 
operation of their cars, but will 
make them confident that when 
called upon in an emergency, their 
ears will respond as they should.” 


An illustrated service poster was 
mailed to more than 200,000 gaso- 
line filling stations in the United 
States alone, and a similar poster 
is going to export areas. The poster 
supplies the operators with such 
| essential information as capacities, 
lubricant specifications, carburetor 
air cleaner servicing, lamp bulb 
specifications, location and size of 
fuses and circuits controlled, tire 





New Hudson Distributor, 
DETROIT. — Appointment of 


Ralph Knight as Hudson _  dis- C ; ; 
tributor for the Kansas City terri- Pressures, instructions for filling 
tory was confirmed here by George battery, and other service data 


helpful in daily service work. 

In a letter accompanying the 
poster, Don O. Wilson, Studebak- 
er’s general service manager, ex- 
plains that well-informed service 
impresses car owners favorably and 
builds goodwill and continued pa- 
tronage for gasoline stations. 


H. Pratt, general sales manager of 
Hudson. The appointment was 
made public by C. G. Beeching, 
Hudson Midwest sales manager. 

Knight, president of the new 
Hudson distributorship, recently 
disposed of his motor car distribut- 
ing interests in Detroit. 


K-D Lamp Reports 
Triflex-P Sales Up 

CINCINNATI. — K-D Lamp Co. 
reports sales of its Model No. 333 
Triflex-P Reflex reflector at three 
times that sold in 1939. 

K-D Triflex-P is built with a 
special lens of high-grade plastic 
material pressed from a new type | 
of artificial resin which is claimed | 
to be the most satisfactory substi- | 
tute for glass for outdoor use. 


of Downtown Motor 
19411 Hudson models. 


Frank Hughes, 
the new 





Used Cars-—Service 


note To Used Car Selling Success 


"5 SE 


. e 
1941 Price List 
Following is a list of new pas- 
senger car advertised prices fo, 
1941 at point of manufacture: 
BUICK—Series 


S152; 4dr 
£035; 


40 Special—4-«1; 
tour. sed S1,054; bus 
S108; SE, 


TOUL Sea 
SE, Cpe 
S104; 


S1,INS; ony 


sedanet, 
Series 50 Super--4-«r 
phae., $1,555; 
S1,267; 
4-dr 

sedanet, 


sedanet, 
sea, 
$1,003); 
epe., Series 
tour. sed, bus 
$1,241. Series 70 Road 
sed F184; 
£1,457; spt. epe., 
Super Equipped 


teu 
1 


bus. epe., 


$1,115 


S1,2Ns; 


CONN. ope 
60 Century. 
cpe., $l,iur 
Master—4 1, 


S1,775 


spt. 


tour conv. phae., > con 
cpe., $1,282 


SE 


PONTIAC — Deluxe Torpedo Six — 14. 
SS2Z8; seul epe., 
2-dr. sed... Deluxe Tor. 
pedo Eight—tpr.. EXSY: Gon 
epe., SL04S; 2-dr fect 

Streamline Torpedo Six—Sed. cpe., guy 

Streamline Torpedo Eight— 
fect #1,005. Custom Tor. 
epe., fdr. sede, &10t: 


S864; Cons sed S102 
decir. sed, 


SN5%5 sed 


epe., 
SN74: su21 
epe., 
sed sed, S809; seal 
Side 
4-dr. 


Sed. epe., 


pedo Eight—s-«! 


sed.,  S0s0 


S48; sed, 


21,020; 
e 
Pa. Inspection 
& 
Meetings Set 

HARRISBURG, Pa. — (UTPS) - 
Inspection stations throughout the 
state will be requested to be rep. 
resented at a motor equipment in- 
spection meeting in their section, 
the second of a series of such 
meetings arranged by the Penn- 
sylvania revenue department at the 
suggestion of the Pennsylvania 
Automotive Assn. 

Speakers at the meetings will be 
from the automotive industry, 
Pennsylvania motor police, reve- 
nue department and PAA. At the 
close of the speeches, an _ open 
forum will be conducted at which 
time all questions concerning in- 
spections will be discussed. 

The meetings, which will all be 
held at 8 p. m., are part of a 
program of education. The com- 
munities and the date which the 
sessions will be held follow: 

Butler, Sept. 23; Sunbury, Sept. 
23; Mercer, Sept. 24; Harrisburg, 
Sept. 24; Meadville, Sept. 25: 
Chambersburg, Sept. 25; Erie, Sept. 
26; Gettysburg, Sept. 26; Oil City. 
Sept. 27; York, Sept. 27; Johns- 
town, Sept. 30; Scranton, Sept. 30: 
Uniontown, Oct. 1; Honesdale, Oct. 
1; Greensburg, Oct. 2; Stroudsburg. 
Oct. 2; Washington, Oct. 3; Wilkes- 
Barre, Oct. 3; Beaver Falls, Oct. 
4; Bloomsburg, Oct. 4; Bradford. 
Oct. 7; Lancaster, Oct. 7; Ridgway, 
Oct. 8; Lebanon, Oct. 8: Brookville, 
Oct. 9. 


Schuylkill Haven, Oct. 9; Clear- 
field, Oct. 10; Reading, Oct. 10; Al- 
toona, Oct. 11; Allentown, Oct. 11: 
Wellsboro, Oct. 14; Bethlehem, Oct. 
14; Towanda, Oct. 15; Doylestown, 
Oct. 15; Williamsport, Oct. 16; Nor- 
ristown, Oct. 16; Bellefonte, Oct. 17: 
West Chester, Oct. 17; Lewistown, 
Oct. 18; Upper Darby, Oct. 18: 
Pittsburgh, Oct. 28, 29, 30 and 31: 
Philadelphia, Oct. 28, 29, 30 and 31. 


Wooster Sales Up 


WOOSTER, O. New automobile 
sales in Wayne county in August to- 
taled 102 compared with 98 in August 
1939. New cars sold so far this yea! 
total 1,435. Total sales in both new 
and used cars this year are 4,00 
compared to 3.447 for the same period 
in 1939. 


Seattle Open House 
SEATTLE.—Seattle Automobile Deal- 
ers Assn. will sponsor an Open House 
Week Oct. 14-19. 








Home, to 
thousands 
of World 
Travelers 


Whenever and wherever well- 
traveled people meet and Philo- 
delphia is mentioned, immediately 
the “Bellevue”, its service, food, 
atmosphere, become the absorb- 
ing topic. Rates are reasonable. 


BELLEVUE 
STRATFORD 


IN PHILADELPHIA 
CLAUDE H. BENNETT, General Manage? 
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3 on 1939, 1938, 1937 and 1936 
1 newspapers. SEDAN 








—Sun Telegraph; Cincinnati — Post; Detroit — News; 
Chicago—Herald-American; St. Louis—Globe-Democrat; 


a % 
Used Car Se I j ing Prices Atlanta — Journal; Dallas — News; Denver — Post; Los 


Angeles—Times; Seattle—Times. 


Actual top and bottom price 
used cars, as advertised in loca 
prices only used in this comparison. Newspapers co- 
operating include: Boston—Globe; New York—Times, 
Journal American; Philadelphia—Bulletin; Pittsburgh 


As Advertised, Aug. 26-Sept. 1 





















St. Louis Atlanta Dallas Denver Los Angeles Seattle Nat. Avg. 

























7 MAKE Boston NewYork Phila.  Pittsb’rg Cin’nati Detroit Chicago 

Buick Series 40 ‘sof 795-725) 685- 565| 650 | 695- 665| 599- 495| 675- 645| 695 | 795- 565| 745 —|_ 700 |_795- 665 | | ee - 
33) | |s«CBT5- 495) | 569 | 495- 857| 575- 395 | | | 425. ~—~*«| | 589- 565 | | 588- = 
a i_ 28-85 | | 395- 295 | | 465- 395 | 399- 325| 425- 295 | | 445- 395 | | 475- 885| 495- 345| 565 | = 












C(t? 























Cadillac “61” ’s9| | | | | | | | | fc csentiecimenetindioccarsaael amen 
ee ee Gl l l ] | | | | | aes 
6h UvmLlL mT CC LC a | 795___|_505- 595° 
eee | ae | BOS | 472-472 
Chevrolet Master "394 425 | | 545- 450| 575 | | 495- 480| 465- 425 | ee nn ee ee 
a Dik ceo 
sie | [845-800 | 287 | 820-279 | 895- 275| SiO _ | $25-275| 40 |__| 405 820 | 467 445| SEA- S08 
——_...______736]_ 280-159 385-225 | 299. 245 | 265-195 | 249- 177| 275- 165| 295- 195| 255- 200| 285- 175| 205-245) 289- = 225 | 335 |_ 280- 200 
Chevrolet Master Deluxe 39] | 525 | 5A5- 525 | | 545- 495| 525-475) l | |_ 499 | 447 | 640- 559| |: 582- 51S 
ee | [45 \305- 368 | 425 | 805] | 875- 960| ses |= 408 415 | BAG | 427 $8 
Te ia tamesiaasenninenenniaeod | | | | 326-290, 845 | ——=«|- 285 ~—i|«S85- 825) Sis se 
ee | 195 245 265- 195 275- 195 i. ee ls 417 284- 216 
Chrysler Royal 39] | 545 | | | | 565- 529| 545 | | 650 — | 68S |__| 600-529 
ini alana manana aie 38] | 495 x | 495- 395| 465 | 385-875 | | 450- 445 | 485- | w= 495 | a 464- 416 
ee ee "874 295 | 285 | 365 | 470- 375| 395 | $45 | 875- 285| 395 | | 298 ee l 367- 330° 
ie ee l ee eI a a l | 225 a= 235 |_42 | 274- 274 
De Soto 3¢—— ne | 595 | | | |_ 675-645 | | | 625- 595 | | 700- 645 | | 648- 628 
ee eee | 525- 459 | | 400 _—*|_-395- 385 | 450 |__| 495- 475| 649 | 487- 439° 
a | 325- 265 | | 450- $25 | 295- 259) 395- Fa0st | 20s | Bm 808, 380- 300| 445- 395| 395- 375| 436- 425| 381- 326 881- 326 
—~—~‘fdirstream) 36 265 $25. | 177 | 265- 245 | 295- 250| 295- 245 | 270- 246 
Dodge "394 545 | 655- 399| 595- 525| 695- 565 | | 499 | 595- 495 | l | | | 795- 695| 827 | 651- 536 
ee ——___———_-35)_ | "as- 208 | |__|: 455- 298| 465- 375 | fl | 445- 369| 395- 365 | | 395 |: 450- m8 i ee ee 
"81 _375- 325| 295 | 875- 265| 395- 345| 425- 295| $45- 295 | 365- 265 | $45- 245| 875 [ 475-345; at zu 
—_—_—_—. J. 86] 265 | 205- 175| 285- 265| 285 —_| 265- 195| 244- 189| 275- 175) 295 295- 225| 275- as 295 365- 195| 427 





















Ford V-8 “60” aa povs jt “a 
~ | | | | 
a 250- + 259 200 = | 205- 235| 375 | 276-205 
Ford V-8 Deluxe (85) 39] | | |_ 595 | | 525- 425 | | | 525 |_-540- 495| 575- 525| 625- 523 | | 564- 492 
ee ee | 485- 415 | 425 | 309 |_ 375-345 | | 445 pl 395- 379| 525- 445| 565- 465 | | 480- 399 
| 335- pel | 295- 219| 225 l | 2905 | | 850-299) ~~ | | 302-277, 
235- 165| 229 209- 95| 195- 165| 245- Me eee ) 225- 185| 315- 189 | |_ 288-165, 
Graham Standard 39] 395 | | | — | | | | 745 | | 570- 570 
38 | | | | | | | | | 
(Cavalier) '37] | | | | | | | | | | 
36 295 349 | 822- $22. 






Hudson “112” 








































425 | | 407- 407 
335 464 |_318- 313 

“ "36 240 275 225-175 | a = 295- 275| 257- 254 
LaSalle 89] 850- 775| 795- 725| 865- 695| | 775- 765| 875 | 795 | fl | | 8 | 826- 740 
a a ee l l 545 550 | ] | 695- 580 
87] 450- 365| 445- 375| 495- 345| l | 503- 379° 
36] 295 | l l l l |_ 265 l |_ 275 | | | 395 |_ 395 | $25- 825° 
Lincoln-Zephyr "304 74 be | 995-595 | | 795 l | 845 | [ | | l | 995- 790 | | 875- 692. 
eee | 645- 625 | | _625- 595| 535 | 625- 579| 585 | _595- 495 | | ] | 822- 560 | | 622- 571 
ee $75| 595- $25| 450 | 397 | 395- 299| 385- 335] 425- 345 | 395 | 485 495- 465 | | 487- 357 
265 l | 299- 275] 295 | 295- 245| 275 l | 365- 295/ —Ss«|«298- 272 
———— = = o. 675 675 625 625- 545| 595 695- 575| 645- 598| 665 745- 695 664- 588 
Nash Ambassador Six ’39] |_ 595 beeen’ [| 405. _ | | | |_502- 502 
_erennnnnreaemec lt | 425 l | 450- 365 | | | 597 | 491- 365 
"87295 | | | | | | | | | | | | | 295- 295 
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National Average, All Makes, Sept. 1—$435-$383 
National Average, All Makes, Aug. 25—$471-$410 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News 


This is the firat time anywhere that bona- as a copyrighted feature. 


fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national index 
Where no prices are quoted, no car of make and model was offered during the period covered. 
Used Car prices in Cleveland, Indianapolis, Milwaukee 


, New Orleans, Tulsa and San Francisco appeared on this page last week and will be published again next week 
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THE SAGA OF FI 
100 YEARS ON RUBBER 








Chapter LXXXVIII—U. S. and Goodyear 


Next in the chronological order of its appearance on 
the industrial horizon was the United States Rubber Co. 
incorporated in 1892 as a merger of 13 rubber manu- 
facturers in the east. All were located in the states of 
Massachusetts, Connecticut, Rhode Island, New Jersey 
and Pennsylvania. In 1895 one of the U. S. family of 
rubber builders furnished tires for Duryea’s motor 
wagon. Twelve of them were engaged in the rubber 
shde trade, and the big combine, centering its manu- 
facturing activities in the east, was dominant in the 
rubber footwear business. In 1910 the United States 
Tire Co. was organized under the control of the United 
States Rubber Co. to market Continental, G & J, Hart- 
ford, and Morgan & Wright tires. Thus, U. S. first be- 
came identified in Detroit manufacturing circles via the 
Morgan & Wright firm, which had located in the motor 
capital three years before to manufacture tires for the 
fast-growing automobile industry. 

No one knows better than I do how controversial are 
the claims for “firsts” in the rubber industry. There is no 
Supreme Court to make the decisions and far be it from 
me to become the final answer. Be that as it may, 
though, I’ll take a chance in listing herewith several of 
the “firsts” claimed in the chronology of the United 
States Rubber Co. 


1842—First in commercial use of vulcanized rubber 
in the manufacture of rubber products. 

1891—First clincher tire made by a company now a 
subsidiary of the United States Rubber Co. 

1900—Produced the first American automobile tire 
with straight-side beads. 

1903—Produced the world’s first cord automobile tire. 

1908—Produced the world’s first airplane tire. 

1909—First American rubber manufacturer to grow 
its own rubber, and, through scientific planting, culti- 
vation and tapping, become within a comparatively 
short period, the world’s largest producer of rubber. 

1909—Produced the world’s first pneumatic truck 
tire. 

1922—-Invented three processes which changed the 
entire method of tire building—sprayed rubber, safety 
bonded cord and drum-built process. 


This last, made by U. S., was the “flat band” or “drum” 
method of building tires and is one of the most notable 
developments made by U. S. Instead of being formed 
around a core the tire body is built in the shape of a 
flat circular band and then shaped afterward. The 
method insures uniform stress and tension on each cord. 
All tire manufacturers have adopted the method. 


Founder Seiberling 

Six years after the organization of the United States 
Rubber Co., a young man from Akron by the name of 
Frank A. Seiberling, struck up an acquaintanceship 
with a stranger in the lobby of a Chicago hotel. Seiber- 
ling soon learned that his new acquaintance owned two 
idle factory buildings in Akron. The owner had no use 
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THESE FIVE PICTURES show some of the stages of the evolu- 


tion of the automobile tire. At the left is one of the first straight-side 
tires. It started to replace the clincher tire in 1904. In 1907 the all- 
rubber non-skid tire made its appearance, Next major tire development 
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for these tax-burdened plants. Before the conversation 
ended, Seiberling bought the plants with promissory 
notes and rushed back to Akron to call a friend out of 
bed in the small hours of the night to borrow money to 
make the down payment. Thus was founded the Good- 
year Tire and Rubber Co. (1898) under the leadership 
of Frank A. Seiberling, who, along with his brother, C. 
W. Seiberling, was to guide the destinies of that or- 
ganization until retirement from the company in 1921. 

Following that humble beginning, Goodyear soon be- 
came a powerful factor in the rubber industry. Seiber- 
ling laid the foundation stones and made a going con- 
cern out of the company; then Paul W. Litchfield, who 
only recently celebrated his 40th anniversary as a Good- 
year executive, took up the running and firmly estab- 
lished Goodyear as one of the “big four.” Now he has 
become chairman of its board, turning over to Edwin 
J. Thomas the presidency which he had held for so 
many years. 

Goodyear has pioneered in many of the improve- 
ments in the tire field. Of these the straight-side tire 
stands out as one of its chief achievements, a develop- 
ment brought about from 1902 to 1905. Admittedly the 
under-dog of those days, Goodyear had the courage of 
its convictions and shot the works, so to speak. The 
principle, the company tells me, was opposed by its 
larger competitors and Goodyear had to shout quite 
loud to be heard. 

“We bucked the conventions of that day and changed 
the basic trend of tire construction,” a company execu- 
tive told this researcher recently. 


Pneumatics for Trucks 

Too, Goodyear started early on the idea of equipping 
motor trucks with pneumatic tires. Paul Litchfield, to 
prove the practicability of his idea, installed pneu- 
matics on a fleet of the company’s own trucks and oper- 
ated the first long-distance truck line (the Wingfoot 
Express) during the war-time congestion of our rail- 
way system, between Akron and Boston, thus demon- 
strating to truck manufacturers and operators it could 
be done. The first trip required 23 days. That’s how long 
distance trucking began, the company declares. 

The braided wire tread, a principle developed prior 
to 1905, that contributed greatly to the safety of tire 
design, is said to have been thought of first by Good- 
year. Freshest in our mind is the Life Guard brought 
out only two or three years ago. It consists of a two- 
ply fabric air container within the conventional tube 
and eliminates the hazard resulting from blowouts at 
high speed by providing this reserve air chamber on 
which the car may ride until it is brought to a safe stop. 

Last to enter the rubber industry as one of the manu- 
facturers who were to make up the “Big Four’’ of later 
years was Harvey S. Firestone. Born and raised on a 
farm near Columbiana, O., some 50 miles east of Akron, 
he gained early first-hand business experience as a 
buggy salesman in Columbus, O., and later in Detroit. 
In 1896, with two partners, he purchased a small shop in 
Chicago to equip carriages with rubber tires. The total 
investment was $1,500. His success in the venture was 
regarded as little short of phenomenal when, three years 
later, he sold his interest in the business for $45,000 
cash. On Aug. 3, 1900, he organized the Firestone Tire 
and Rubber Co. with a capital stock of $50,000—$20,000 
cash and $30,000 representing patents and goodwill. 
The personnel of the new organization included a book- 
keeper and a stenographer. 


This is the eighty-eighth installment of Chris Sinsabaugh’s memoirs. 
Next week, third installment of Balloons and Rubber Industry. 
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was the cord tire, the public introduction of which came in the era 
of 1914-15. In 1923, the first balloon tire marked the beginning of an 
epoch devoted to greatly increased riding comfort and safety. At the 


extreme right is a tire of today. 









Lehman Attacks 
Trade Barriers 


NEW YORK, — Interstate trade 
barriers were condemned ag 
potential threat to our democratic 
| way of life, as well as being of 
| ‘“questionable material benefit” to 
the states employing them, by Goy 
Herbert H. Lehman of New York 
in addressing the National Tax 
Assn. during its 33rd annual cop. 
| ference here Sept. 9-12. 

Denouncing the “balkanizatijon” 
|of the United States as “a shame. 
less struggle for gain at the ex. 
| pense of sister states,” Gov. Leh. 
|man, one of many prominent 
| speakers to address the conference 
sessions, stated: 

“Defying the spirit if not the 
letter of the Constitution, laws have 
employed the power of government 
not for purposes of revenue but 
rather to stifle the flow of trade 
| across state lines in behalf of do. 
mestic interests and enterprises. The 
|net result has been to limit open 
|competition, raise prices, lower 
| standards of quality, and finally to 
affect adversely the national in. 
|come. Shortsighted legislators and 
executives appear to have forgotten 
that economic strength of the na. 
j}tion has been developed upon the 
foundation of a great free market, 
Moreover, such gains as are won 
by staies which pursue a policy 
of economic isolation are bound to 
be short-lived. Reprisals are inev- 
|itable. And in the long run no 
|} one wins.” 
| He then recommended the for- 
mation of a committee of the Na- 
tional Tax Assn. to endeavor to 
| “substitute order for chaos” in the 
| overlapping of federal, state and 
| local tax systems. 











‘Buses to Replace 


| Trolleys in N. Y. 


NEW YORK.—In what was re- 
garded as the first move in the 
eventual substitution of buses for 
jall trolley lines in Brooklyn, the 
Board of Transportation Sept. 10 
approved the form of a contract 
to lease 250 new buses for seven 
years to replace trolley cars in 
Brooklyn on the Fulton Street, 
Putnam, Green-Gates and De Kalb 
Avenue lines. Buses also will be 
substituted on the Third Avenue, 
Hamilton Avenue and 15th Street 
trolley lines in connection with 
the Belt Parkway approach to the 
new Battery-Brooklyn Tunnel. 

The board fixed Oct. 1 for the 
submission of bids, and indicated 
the contract will be awarded 
within two weeks thereafter. Since 
it calls for delivery of the first 50 
buses 120 days from the date of 
award, new buses will be in opera- 
tion on one of the routes by the 
middle of February. Additional de- 
liveries must be made at the rate 
of at least 50 buses a month, 80 
that all will be in operation by 
July. 

The buses are to be powered 
with gasoline or diesel motors, and 
have a seating capacity of 40 pas 
sengers. 


Obituaries— 
George J. Bagnall 
SPRINGFIELD, Mass. — George J. 
Bagnall, 64, one of the builders 0 
the first Rolls-Royce automobile, su- 
pervisor of all manufacturing of the 


English airplane motors in this cou 
try during the World War and founder 
and works manager of the Americal 
Rolls-Royce plant in this city_until # 
closed in 1931, died in Mercy Hospital 
here Sept. 8. Just before the illness 
which caused his passing, he had com: 
pleted arrangements to join the Rolls- 
Royce associates, who are assisting 
the manufacture of the English, plane 
engines by Packard Motor Car Co. fo! 
the British government. 
* * 





Harold M. Spears 





SAGINAW, Mich.—Harold M. Spears 
45, general manager of the Chevrolet 
| transmission plant here since 193/; 
| died suddenly at his home_ Sept. ° 
|of a heart attack. He entered Chevro- 
} let in 1917 at Flint as chief metallur- 
| gist. then was transferred to. Det 
ias chief metallurgist for all Chevrol’ 
plants there. He later became assistam 
manager of the Chevrolet transmissi0” 
plant at Toledo. That plant Was Cee 


to Saginaw in 1935 and he _ beca® 


manager in 1937. 
Harry C. McCamon iad 
LISBON, O.—Harry C. McCammon, (* 


one of the first. automobile dealer 
here, died here Sept. 2. After rel 
quishing his automobile dealership, © 
was county commissioner for 1! 


years. 
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;the name at the very top of the 
yramid of titles, his the respon- 
jbility of seeing that the goods 
ye sold after he as a manufac- 
yrer has built them. 

* * * 
FOR COYLE as a manufacturer 
he 1940 chapter has been written. 
that job has been completed in a 
» jgasterful manner. His assembly 
_jines stopped ‘'40 production on 
july 31 and were down all through 
jugust. Production was resumed 
»n Sept. 3 and since that time 
save been operating at capacity, so 
sow Chevrolet is ready for the 
941 curtain to go up on Sept. 21, 
shen the whitewash will be wiped 
of dealers’ windows throughout 
‘the nation and the new goods will 
ye on sale. 
In the meantime there have 
yen what the movie people call 
peek previews” in Detroit, which 
ok place last week. Participat- 
ng in these were more than 650 
_|nembers of the Chevrolet whole- 
; ang jale field organization called here 
‘otten jor the annual sales convention, 
e na. |vhile “family parties _in the Ma- 
n the sonic Temple brought in Chevrolet 
irket, jiealers, salesmen, company em- 
won jloyes, and members of their 
rolicy {families for a look-see. 
nd to 
inev- 
n no 



















SETTING THE columnar stage 
n this manner permits the con- 
juctor to review Chevrolet’s 1940 
ys told him by Marvin Coyle for 
me of the presidential series of 
interviews that have been appear- 
ng in “Sparks” of late. Coyle had 
tis facts and figures on the tip of 
his tongue. He gave them to me 
for the model year, although in the 
og run they do not differ much 
fom the calendar year—from Jan- 
ary to January—because after all, 
zach is a 12-month operation for 
very car company. 
So, on the model-year basis, 
Chevrolet produced in 1940 a total 
of 1,075,568 units. Of these the 
ompany built 957,356 cars for the 
domestic market (Bill Holler’s do- 
main); 43,571 for Canada and 74,- 
441 for export. 
Truck production, which runs 
about 20 percent of the production 
total, was 252,906. Broken down, 
there were 191,632 for domestic 
sale, 14,945 for Canada and 46,329 
for export. = 
PEERING OVER the Coyle 
shoulder while the president, with 
vencil and paper, totaled some of 
his figures, I found that in his 
seven years of operation as head 
of this big GM unit, he will have 
by Jan. 1, 1941, built 7,150,000 
Chevrolet cars and trucks. 
“What will that run to in dollars 
and cents?” I quizzed. And I raised 
my eyebrows in surprise when he 
tld me that, including the sale of 
teplacement parts to customers 
‘an industry in itself) and figur- 
ing on an average retail price of 
800 on each car and truck, that 
would mean more than six billions 
of dollars. Coyle most certainly 
must have the King Midas touch 
which in the dark ages used to 
turn everything into gold. 
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WELL I remember when Marvin 
Coyle took over the presidency of 
Chevrolet. It was in the fall of 
1933 and the Knudsen administra- 
-|tion was responsible for nine of 
the months. So it might well be 
said Coyle really did not get 
started until the 1934 model-year. 
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(Continued from Page 1) 


tases Copies of “Who, Me?—My AUTO- 
biography” at $3.00 each, post- 
paid. (Price on publication, $3.75). 
Copies of the Special Deluxe Edi- 
tion at $7.50 each. 
(Each copy of this limited edition 
will be autographed). 
Check for $........... 


Chris 
Sinsabaugh 





| So starting from there, 


‘duction record to be: '34, 868,192; 
'85, 1,066,197; ’36, 1,275,006; ’37, 1,- 
189,016; '38, 694,039; ’39, 931,669; ’40, 
1,075,568. 

Just to show the speed at which 
Chevrolet has been traveling, the 
|15th millionth car came off the 
‘line in November, 1939. The 16th 
| millionth is scheduled to come into 
'the world on Sept. 25 of this year. 
The model year just closed shows 
that in January, March, April and 
May each month witnessed the 
building of 100,000 units. 

* * 


COYLE NEEDN'T apologize be- 
cause his ’40 total is not an all- 
time high for Chevrolet. That 
honor belongs to 1929, when the 
automobile industry as a whole set 
a peak mark that never has been 
touched and which makes ’29 a 
yardstick for comparison purposes. 
But five of Coyle’s marks have 
been within shouting distance of 
the champion 12 months. In that 
year, ’29, Chevrolet had 1,328,606, 
but in ’36 Coyle had 1,275,006. Come 
the next year, ’37, and it looked as 
if the high water mark of ’29 was 
in reach. That upsetting strike 
that lasted 48 days, slowed the 
pace, yet 1,189,016 units were made. 

eo * * 


COMMENTING on this yearly 
production count, Coyle pointed 
out to me that “in 1929 Chevrolet 
produced a total of 1,328,606 units. 
In '36 Chevrolet’s total production 
was 1,275,006. However, in ’29 the 
domestic deliveries as reported by 
R. L. Polk were 1,002,918, whereas 
in "36 the domestic figures, com- 
pared with those of ’29, were 1,- 
168,848, an increase of 165,930 
over the best previous year and 
over a year that was the best in 
the history of the entire industry. 

“It will be noted the total pro- 
duction of 1936 was 53,599 fewer 
than '29’s. However, due to the ex- 
pansion of production facilities in 
foreign countries between 1929 and 
1936, the majority of all cars sold 
in foreign fields was of foreign 
manufacture, whereas the majority 
was of American manufacture in 
29. In the case of Chevrolet only, 
there was a shrinkage of 150,496 
units between ’29 and ’36 period.” 

* * * 

UNABLE TO foresee of course 
what 1941 has in store for us be- 
cause of war _ conditions, - still 
Coyle feels that unless chaos over- 
takes us, the ’41 season for Chev- 
rolet should be better by from 10 
to 20 percent than the normal 
business done in the ’40 model 
year. Increased payrolls brought 
about by the armament program 
will give the people more money 
with which to buy, he says. 

* * * 


THE END of the preview cir- 
cuit is in sight—today Packard 
and next week Cadillac and then 
we, the press will have seen every- 
thing in the car line the industry 
has to offer for 1941. The past 
week was a tough one for the 
Peeping Toms and Paul Prys, with 
Chevrolet, Ford and _ Chrysler, 
Dodge and De Soto on successive 
days, which left them with tired 
“dogs” and protruding tummies, 
the last the result of the heavy 
eating they had to do at the 
lunches and banquets. 

* oa * 


CHEVROLET'S big affair was 


Advanee Order for ““Who Me?” 


(rT 22 Teeter ere eee S| 
CHRIS SINSABAUGH, 
2751 E. Jefferson, Detroit 


Please enter our order, when pub- 
lished this fall, for: 


enclosed |") 
or ship C.O.D. [4 
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the ar- 
chives I read show the Coyle pro- 
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marked by a_ well-handled pro- 
gram that reflected to the credit 
of Admgr. Fisken, who “planned 
it that way.” First an inspection 
of the new models in Masonic 
Temple, thence by buses to the 
Recess Club in the Fisher build- 
ing, where “refreshments” were 
had preparatory to going through 
the tunnel to the General Motors 
building, for the banquet that was 
held in that building’s big audi- 
torium. 

That was a most colorful feed, 
featured by the patriotic tableaux. 
that had held the interest of the 
army of field men during the busi- 
ness sessions of the company that 
had preceded the press party. And 
the speeches were easy to take— 
brief and to the point, with Presi- 
dent Marvin Coyle saying nice 
things about the help the news- 
papermen always give Chevrolet. 
He didn’t read it and he couldnt 
have memorized it, either. It 
sounded spontaneous and sincere. 
Coyle certainly is a polished speak- 
er. Bill Holler purposely made his 
talk a short one and despite the 
brevity of it, he covered all bases. 

* * * 


FORD CAME the next day and 
its party was outstanding in the 





way of originality. Imagine going 
from Detroit to Dearborn in mo- 
tor yachts! That’s the way we 
went—in a flotilla of power boats 
which carried us up the River 
Rouge to the heart of the Ford 
domain. There we dropped our sea 
legs, hopped aboard observation 
flat cars which were hauled by 
electric engines, each with a Casey 
Jones at the throttle. This way we 
saw the wonderful plant, not hav- 
ing to go through the buildings, 
which was better in that we had a 
chance to get an idea of the mag- 
nitude of the industrial domain 
which we could not have gotten if 
we had been afoot. Thence to the 
Rotunda in buses for the presenta- 
tion of the new lines, followed by 
a luncheon in the big building. 
Characteristically Ford was _ the 
impression the highest praise that 
can be handed out, for Ford has a 
way of doing things of this sort 
which is beyond criticism. 
ck * * 


WE, THE PRESS had seen the 
new Plymouth on Aug. 15 but the 
corporation had saved Dodge, De 
Soto and Chrysler for a later date. 
That was last Thursday. That 
party, too, stood out as one of the 
best of the circuit. And again it 


was held in the Administration 
building in Highland Park, with 
everything moving like clockwork. 

As for the luncheon, that was 
held in the fourth-floor corridor as 
usual and I always will marvel at 
the ease with which the corpora- 
tion transforms a corridor into a 
banquet hall the way it does. It 
fed some 300 guests, six to a table, 
with an executive at each table, 
to make us feel at home, a 
demonstration of democracy that 
clicked with the blase press. No 
speakers’ table, unless you could 
call the “mike” operated by Vice- 
President vanDerZee one. Of 
course, there were speeches, but 
they were short and delightfully 
informal, witty and full of chuckles 
for us, leaving us feeling that the 
Chrysler brass hats were “just 
people” like the rest of us. Fred 
Zeder, B. E. Hutchinson and K. T. 
Keller made up the card, with 
Keller giving us some interesting 
“inside stuff’ about how the cor- 
poration is girding up its loins to 
handle defense orders. Following 
which we gave the new cars a 
thorough going-over in the build- 
ing’s garage which had _ been 
transformed into a showroom for 
the occasion. 


Aunual 


*Shawu* 


Editions 


New York Show— 
(Oct. 14th Edition in Two Sections) 


1—Album Section 


OR THE FOURTH consecutive 

year AUTOMOTIVE NEWS will 
publish as a section of its New 
York Show issue a complete 
Album of American Passenger 
Automobiles illustrating all 1941 
cars and their new features. 
This will again be printed in 
rotogravure on 60-lb. stock. 
This edition is mailed not only 
to all A.N. subscribers and class 
A dealers east of Chicago, but 
the Album is sold on news- 
stands at 25¢ per copy from 
coast to coast. 
Advertising space in the Album 
section is sold in page units 
only because the Section is com- 
posed entirely of illustrations. 
This Section offers an excellent 
buy not only for car, but for 
parts, equipment and accesso- 
ries and advertising media. 


2—Regular News Section 


S IT HAS FOR 15 YEARS, the 

New York Show issue of 
AUTOMOTIVE NEWS will be the 
most important regular issue in 
the calendar year. It is the di- 
rectory for men and events at 
the show and offers dealer 
readers, who cannot attend the 
show, their one source of in- 
formation as to what is going 
on there. 
Many of the advertisers have 
used it every year since AUTO- 
MOTIVE NEWS was founded in 
1925 and would no more think 
of being out of it than to miss 
attendance at the show itself. 
There is no advance in adver- 
tising rates for this Section, 
which is printed in letter-press 
with color available at 20% 
additional. 


3—Chicago Show 
(Oct. 28th Edition) 


ACH YEAR the Chicago Show 

issue of AUTOMOTIVE NEws 
takes on greater significance 
because, not only does it cover 
the show itself but coming two 
weeks later than the New York 
Show and after several local 
shows have been held, our edi- 
tors use it for analyzing the 
public acceptance of the cars at 
the various shows. 
Extra mailings of this impor- 
tant edition are made by the 
publishers to all Class A auto- 
mobile dealers west of Chicago, 
giving it added importance and 
making it a “must” as an ad- 
vertising medium to cover the 
great western market for auto- 
mobiles, trucks and accessories. 
Two colors are available at 20% 
above our regular rates which 
are in force for this important 
issue. 


May We Suggest Early Reservations to Insure Good Positions in All Show Issues 


Automotiue News, 


2751 East JEFFERSON 


NEW YORK 
51 E. 42nd Street 
MUrray Hill 6-0104 


DETROIT 





FItzroy 7070 


CHICAGO 
307 N. Michigan Ave. 
FRAnklin 2508 
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that is why most of the industry 


puts its faith in Bendix! 


The Stromberg 


Carburetor 


Pioneer of progress in car- 
buretion—outstanding for 
its high efficiency, its many 
superiorities, its long life, its 
simplicity of construction and 
its stability of adjustment. 


The 
Bendix Brake 


Smoothest, simplest, most 
stable in adjustment, easiest 
to adjust. Embodies exclu- 
sive fundamental principles 
which assure better braking 
with far less pedal effort. 


Bendix B-K 
Power Braking 


Overwhelming favorite, with 
every advantage of reliabil- 
ity, performance, long life. 
Only system which provides 
everything Power Braking 
can offer. Millions in service. 


The Bendix 


Gear Control 


v feel as sure of your 1941 mod- 
els asa ship's captain feels sure of 
his anchor-to- windward—and right- 
fully so. Those months of planning, 
discussing, designing, building, test- 
ing, discarding, revising, revamping 
—those “drafting-room-discourage- 
ments,” “conference-conflicts,” and 
“production -line-pains”—all have 
had just one fundamental purpose— 
to make SURE. 

And because Bendix men have 
gone through so many such sessions 
with all of you, over the years, we 
know how all-important it is for you 
to be sure. 

You need to be sure, for instance, 
that you havespecified the right types 


of carburetors, brakes, gearshifts and 
controls. You need to be sure they 
will perform in service as your cal- 
culations and testing indicate. And 
you need to be sure of the source... 
sure that reliability, responsibility, 
resourcefulness and reputation are 
back of your production schedules. 

We believe you have found these 
advantages in your years of experi- 
ence with Bendix Products on the 
cars you have built and sold. We be- 
lieve that you value the trustworthi- 
ness of the Bendix company and of 
Bendix Products as your anchor-to- 
windward. And Bendix is as proud 
of your confidence as you are proud 
of your brilliant cars of 1941. 


BENDIX PRODUCTS DIVISION 


of Bendix Aviation Corporation 


South Bend, Indiana 
In Canada: Bendix-Eclipse of Canada, Ltd., Windsor, Ont. 










































ENDIX 








Pioneer and most highly de- 
veloped of steering post gear 
controls—least manual effort 
needed— utmost responsive- 
ness provided. Years of serv- 
ice. Proved reliability. 
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